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HE Egyptian development which Dr. Guenther 
describes in his article is one of the most 
interesting and romantic steps taken in the per- 
Besides. 


Dr. Guenther is a good writer and our leading 


fume and raw material trade in years. 


article is not only soundly informing but entertain- 
ing as well. We want every Production Man to 
turn to Page 64 where Mr. Chilson opens a new 
department especially designed for the production 
man in toilet goods. When you have read it, let 
us have your reaction. It is especially your de- 
partment. Dr. Thomssen reviews the soap industry 
in connection with our Twenty-Fifth Anniversary. 
But we haven't room enough here to describe all 
the features which we think worth special mention. 
You will just have to read them for yourselves! 
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Guaranteed Quality 
| “StaffAllen’s” 


T is not a sufficient guarantee of the quality of an essential oil that it 

be pure and unadulterated. An oil may be said to be absolutely pure 

when prepared from the proper natural material with no admixture of 
other substances either to the raw material or to the resultant oil. 


a PR 2 


Quality, however, is more elusive. Perfection is achieved only when the 
raw material is of the finest, selected with discrimination and scientifically 
distilled. 
“StaffAllen’s” oils are not merely pure in the technical sense; they meet 
the most exacting requirements of ‘“‘quality’’ as distinguished from mere 
“purity.” 


STAFFORD ALLEN & SONS, Ltd. : London 
UNGERER & COMPANY : : New York 

















OTTO OF ROSE D’OR 


HEN a product has been on the market for years and is as well 





and favorably known to all users of perfume materials as is 
Botu Pappazoglou’s Otto of Rose d’Or there remains nothing new to be 
said about it. 





The purchasing of Otto of Rose is essentially a question of confidence in 
the brand and the fact that Otto of Rose d’Or has held the leadership 
for so many years and still holds it is sufficient proof of the esteem in 
which its quality is held by those best competent to judge its merits. 
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The Flower Fields of Keypt 


A Detailed Description of An Interesting Development 


by Dr. Ernest S. Guenther, Chief Research Chemist, 


Fritzsche Brothers, Inc.. New York 


back thousands of years into the dim and mysteri- 

ous dawn of history, into the very beginning of 
agriculture when the first set- 
tlers with primitive hoe and 
wooden plow started to till the 
fertile soil along the Nile 
River. Labor and sweat of 
untold, forgotten generations 
of slaves created out of desert 


Tbe story of flower plantations in Egypt reaches 


sands a paradise and empire 
the greatness and splendor of 
which, even after more than 
five thousand years, still calls 
from the lofty top of majestic 
pyramids and emanates from 





the depths of sacred tombs. 

Descending deep beneath the sun-baked burning 
sands of the Lybian Desert and penetrating into the 
absolute darkness and complete silence of the tomb 
site of Sakkarah, the wanderer pauses and feels that 
down there time has lost its meaning. Enclosed be- 
tween the walls of a tomb with so many once brilliant 
celebrities, Pharaohs, rulers of the world who long, 
long ago lived in an exciting, eventful world, he per- 
ceives here as nowhere else the solemn majesty, eter- 
nal beauty and supreme peace of death. 

Wandering along in awe and admiration, hanging 
on to an Arabian guide, you recognize in the reflec- 
tion of his flickering candle light, beautifully carved, 
enormous basalt sarcophagi and on the walls hiero- 
glyphic writings picturing the daily occupations 
in the lives of the deceased. You see what an im 
portant part agriculture played in those long past 
days of the Pharaohs and realize what splendid 
and ingenious agriculturists and horticulturists the 
early Egyptians were. You read on these ancient 
tomb walls of the beginning of flower plantations in 
Egypt. 

The latest chapter of the story of Egypt’s flower 
plantations started only about twenty-five years ago 
when an enterprising Frenchman took a trip to Egypt 
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and found what he was searching for—an ideally mild 
climate; a rich fertile soil and favorable labor condi- 
tions to start plantations of flowers for the manufac- 
ture of natural flower oils. 

Before going further, I must introduce to you, Mr. 
Charles Garnier, and it gives me great pleasure to 
have the opportunity to do so because he is one of the 
most colorful, if not to say romantic, figures in our in- 
dustry—an old-timer full of energy, enterprise and 
foresight; one of the few true pioneers in our line who 
have brought the industry of natural flower oils to its 
present heights. 

I met Mr. Garnier on the quay of Alexandria upon 
my arrival in Egypt, in the Summer of 1929. I had 
just come from the “Valley of the Roses” in Bulgaria 
where I had attended the rose campaign as a guest of 
Mr. Garnier’s son in their excellent rose extraction 
plant near Kara Sarli. After leaving Bulgaria, I had 
stayed for a few days in Constantinople attracted, to 
be quite frank, not so much by the decaying rose cul- 
tures of nearby Anatolia as by Constantinople’s su- 
perb and graceful mosques, ancient Roman relies, 
gruesome tower dungeons; by its dreamy, beautiful 
Serail and harems and the unforgettable moon and 
starlit nights on the Golden Horn. 

On the way south I had spent a few days in Athens, 
had ascended to the light- 
bathed heights; had meditated in silent reverence be- 
tween the majestic colored columns of the Par- 
thenon, this immortal sanctuary of the ancient Greek 


Acropolis’s eternally 
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world, and, thrilled by the idea of resting on the very 


steps where Socrates, Plato and Aristotle used to un- 
fold eternal wisdom,—I had dreamed far over the in- 
credibly blue sea, glittering under Hellas’ classical 
sky. Far out stretched the coast of Eleusis, Corinth 
In the light, cool- 


ing and refreshing sea breeze, carrying along from the 


and Sparta’s ragged mountain line. 


shrub-covered slopes beneath waves of delightful frag 
rant labdanum, in this pure transparent light and air, 
in view of an olympic fairyland of blue sea, plains and 
mountains, I had felt, sensed and lived the true es 
sence of classical Greek philosophy: Beauty, harmony, 
simplicity and knowledge. 

The ship had taken me South again through the 
paradise of the Greek Islands and one early morning 
I awoke to find we were in a far reaching port—an 
surrounded by somber Italian battle- 
Beyond the flat roofs 
of low white houses along the palm-fringed shore, a 


English port 
ships guarding “Mare Nostrum.” 


strange sun rose casting over sea and shore a yellow 
reddish hue. We were in Africa. 

Barks with triangular, brown sails crossed the bow 
of our ship as we made toward the inner port and the 
pier which was packed with a noisy, colorful crowd 
of fruit 
guides, clad mostly in long, white, fluttering robes—a 


vendors, porters, interpreters, beggars and 


motley humanity from all corners of the world. 

A bewildering noise of yelling in all languages re- 
sounded from the sides of the ship and penetrated up 
to the deck. No wonder we felt somewhat reluctant 
to descend and take the short walk to the custom 
house lest we should be swamped by this crowd of 
guides and porters, as really happened to the less 
cautious who had not in advance made arrangements 
for their 
dragomans of some company. 


arrival and were not met by reliable 

Amidst all this Babel, noise and turmoil below, I 
clearly heard my name called out and, looking down 
closely, I noticed a native dragoman in red fez and 
long robe. Behind him and separated from the native 
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crowd stood a dignified white-bearded old gentleman 
clad in a_ spotless-white tropical suit, Mr. Charles 
Garnier. 

The following weeks which I had the pleasure of 
spending as guest in Mr. Garnier’s home in Cairo 
belong to the most 
ones in my life. 


delightful and 
A man of culture and wide experi- 
ence, a scholar on things Egyptian, a chemist and 


interesting 


horticulturist—he was my never-failing mentor and 
friend. 

After an invigorating sleep during the delightfully 
fresh nights, we would start out early in the morning, 
lrive through Cairo’s suburbs and out into the near 
environment where vegetation meets the immense 
There on Mr. Garnier’s extended flower plan- 


tations we would watch the picking of flowers by na- 


lesert. 


Later 
in the morning we would supervise the extraction of the 
harvested flowers with volatile solvents in the model 


tive men, veiled women and numerous children. 


extraction plant, or sometimes we traveled by car 
into the desert where the latest and finest plantations 
were being pushed forward. Riding on camel-back ac- 
companied by a few Bedouins we sometimes penetrated 
far out into the ever-mysterious, ever-attracting 
desert until, seen from the crest of a huge sand dune, 
the plantations far back looked like a faint, greenish 
strip on the horizon. Then again we made excursions 
to the pyramids and climbed into their interiors, as- 
cending hundreds of feet suffocating, hot 
shafts up into the burial chambers of the great Pha- 
roahs. Or, we would ride far out into the desert to 
the subterranean burial site of desolate, sand-swal- 
lowed Sakkarah, descend into the black labyrinth of 


tombs and penetrate into newly excavated chambers 


through 


full of mummies and all their once worldly belongings. 
At other times we would spend an evening in the beau- 
tiful parks of Cairo’s environment where nature has 
created a veritable garden world out of the desert 
sands and where in sub-tropical vegetation amidst an 
orgy of colors atd flowers, flamingoes, pelicans and 
exotic birds give the impression of a Paradise. 

On evenings after a sweltering day under Egypt’s 
torrid sun, we would sit on Hotel Sheppard’s world- 
famous Café Terrace at the corner where Africa, Asia 
and Europe meet. Then we would relax, breathing 
deeply of the rejuvenating, invigorating, Northern sea 
breeze fanning through palm domes above us, through 
open windows and doors and through the gaily illumi- 
nated streets thronged with a surging, picturesque 
crowd composed of almost every nationality of the 
world. Or, we would venture into Cairo’s famous, 
colorful bazaars, recalling fairy tales of “Arabian 
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’ and, marvelling at these treasures of the Ori- 
ent, we had to use all our force to resist Oriental 
salesmanship. 

Once we descended into Cairo’s darkest quarters and 
pushing our way through crowds of excited natives we 
had to shove off insolent guides talking to us in all 
languages and trying to pull us almost by force into 
the wide open doors of gaily illuminated low-roofed 
houses from which strange Oriental dance music re- 
sounded through the narrow crooked streets and in- 
vited to all the pleasures of the East. We smelt the 
flavor of the true Orient and in this gruesome, strange 
nightmare of indescribable vice we sensed utter des- 
deepest human tragedy. 

On our daily excursions to the new plantations be- 


pair, final decay 


ing started at the edge of the immense desert, I came 
to realize the tremendous and strenuous task which is 
being carried on by Mr. Garnier despite his age. But 
let me present a little of the remarkable background 
of this unusual man 

As a young pharmacist he found his greatest inte) 
est in the newly introduced, but still very imperfect 
methods of extracting flowers with volatile solvents. 
Full of enthusiasm, he spent a great part of his 
private fortune on experiments along these lines. 
He then turned his attention to the method of extract 
ing the flower material, and after elaborate work and 
under great expense he developed the rotating type of 
extractor in which the plant material during extrac 
tion is kept moving as in a big vertical drum. This 
rotating apparatus on account of its advantages 
has been widely adopted by many factories all over the 
In those days Mr 
Garnier owned a flower extraction plant near Cannes 


flower regions of Southern France. 


near the center of the flower fields on the Riviera but 
already he had forseen the ever-increasing difficulties 
with which the flower oil manufacturers in the Grasse 
region have ever since been confronted and _ handi- 
capped. 

About thirty years ago he set out and constructed 
an extraction plant in the “Valley of the Roses” in 
Bulgaria. The difficulties of installing and running a 
factory, however, were almost unsurmountable. In 
those days the interior of Bulgaria was a rather wild 
To start a factory there re- 
quired shipping of every detail needed for this work. 
Every pipe line, screw and faucet had to be brought 


and backward country. 


from Central Europe. An absolutely self-reliant en- 
tity had to be created and run under great difficulties 
with unskilled labor. 

In 1904, almost the whole cassie crop of Grasse was 
destroyed by a severe frost. So Mr. Garnier made an 
exploration trip to the Near East and discovered an 
abundance of cassie flowers in Palestine. A small fac- 
tory was soon installed in Jaffa but this was only the 
beginning of difficulties. The Arabian natives could 
not understand the whole idea and would never be- 
lieve that they would ever be paid by anyone for 
such a useless harvest as cassie flowers and therefore 
refused to pick the flowers. It was only after Mr. 
Garnier had discovered the weakest point of the 
Arabians, their desire to buy a few wives, that he suc- 
ceeded in finding labor for his harvest by advancing 
to some of them moncy sufficient to fulfill the dream 
of their lives. 
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A few years later Mr. Garnier embarked upon new 
ideas and farther-reaching adventures. After fitting 
out a “extracting expedition” 
equipped with steam boilers, solvent rectifying ap- 


complete regular 
paratus, extracting batteries and vacuum stills he set 
cut for Reunion in the South Indian Ocean. There, 
he set up his portable factory beneath a palm leaf 
shelter and started extracting ylang ylang, champaca, 
and other tropical flowers. 

When in 1912 Mr. Garnier returned from a trip to 
Reunion he stopped over in Egypt and undertook a 
survey of the country and its possibilities as to grow- 
ing of flowers for perfume extraction. He was struck 
by the extravagance of a semi-tropical vegetation along 
the Nile, by the fertility of even the desert sand after 
its irrigation, by the mildness and regularity of the 
climate, by the abundance of very cheap labor and by 
the attachment of the native “Fellah” to his mother 
soil and by his skill as horticulturist inherited from gen- 
erations of ancestors who had tilled the same soil for 
thousands of years. It was just the time of jasmin 
flowering, and Mr. Garnier was deeply impressed by 
their fragrance and all the factors seeming to make 
Egypt a paradise for his flower plantations. Ex- 
tensive and lengthy experiments had first to be carried 


(Continued on Page 64) 
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The Production Man’s Diary 
by 
Francis Chilson 

rWXHIS corner is for the exclusive use of the produc- 

tion men of the trade. It will be the purpose of 
this diary to give you practical suggestions on every 
phase of the manufacture of toilet preparations, and 
to provide a clearing house of ideas. I shall try to 
keep you posted on all new developments in methods, 
equipment and other things of interest to production 
men. But to keep this diary up to the minute and to 
make it lively, you are expected to do your bit by mak- 
ing suggestions, exchanging ideas and letting me know 
your reactions to the things that interest production 
men. * ‘ 


Since bizarre packages and packaging materials 
cause you so much trouble, you can suggest to adver- 
tising and through this that 
they consider your angle of package design before the 


package is adopted. 


men salesmen column 


i a ao 

Too much hand labeling is still being done in the 
trade. Heretofore, factory costs have not been given 
the attention they deserve. Perhaps this is the reason 
why so many lines eventually peter out. And labeling 
is a very large chunk of factory costs—if done by hand. 
Some of the bigger houses still apply labels by hand; 
and what is worse, design containers that cannot be 
labeled any other way. They insist on the 
theory that hand labeling is neater than machine label- 
ing. But they simply do not know their glue. Nor 
their labeling machines either. Labels can be applied 
as daintily as the kiss of a June bride. And they will 
stick, too—like a dollar bill to a Scotchman! But suc- 
cessful machine labeling depends upon four factors: 
paper stock, glue, the machine and the design. Most 
of the trouble is caused by the weight of the paper 
stock. Designers seem to think that the beauty of a 
label is a function of its thickness. Therefore, they 
specify stock as stiff “as Paddy’s father and he nine 
days dead.” The same design on lighter stock would 
be equally appealing and amenable to neat machine 
handling. We’ll have a stuff to 
about this later on. 


absurd 


whole ream of say 
* 7 * 

Shredded parchment excelsior is lighter, cleaner, and 
more protective than wood excelsior for shipping of 
all kinds. It may be obtained in colors. 

* * *& & 

Pebble better than 
milling color base for face powder, because they re- 
quire no attention after loading until the base is ready. 

* * * ® 


mills are most equipment for 


A bottle and jar cleaning machine has been placed 
on the market which cleans by means of air. A blast 
is blown down into the container to stir up foreign 
material, and provision made for rapidly exhausting 
it. Thus, a powerful stream of air is passed continu- 
ously into the container. It is so strong, in fact, that 
it will remove even iron filings! This machine may 
be connected directly to filling machines. 

x * *k * 

Colored creams usually are mixed longer than neces- 

sary in order to secure perfect color distribution. This 


64 April, 1931 


time can be shortened by taking cross-sections of the 
cream. Fill a small container and allow it to solidify. 
Then force a glass tube down into it. Hold the finger 
over its open end and withdraw the tube. The tube 
will bring up a segment, which will show alternate 
strata of white and colored cream if it is not perfectly 
mixed. 
ok ok a a 
The houseman of a certain preacher was engaged :n 
a general spring housecleaning. He was removing 
from the cellar a huge case of bottles (empty ones) 
when the preacher accosted him. 
“A fine lot of dead soldiers, eh, Pat?” 
2at looked at them sympathetically. “Yes, 
says he, “An’ it’s a damn good thing the preacher wa 
with ’em before they died!” 
x * * x 


arson,” 


Send in your vote for what you think is an ideal 
package from a production as well as a sales view- 
point. Your vote need not be limited to the toilet 
goods trade. My vote this month is for “Super Suds.” 

* * * ® 
How many of you are in favor of a production man’s 


association? Let’s hear from you on this. 


The Flower Fields of Egypt 
(Continued from Page 63 


whether or not the method of 
propagating jasmin as carried out in Grasse could also 
be applied in Egypt. This method, consisting in graft- 
ing cultivated jasmin, Jasmin d’Espagne, upon stock 
of wild jasmin proved a plain failure in Egypt. Satis- 
fying results were obtained by propagation with shoots 
or layers of Jasmin d’Espagne such as grows in al- 
most all gardens of Egypt. For the starting of a 
regular commercial plantation it was therefore neces- 
any and at any rate for a 
maximum quantity of young plants, shoots and layers 
of this native difficult 
tedious task. 


out in order to decide 


sary to provide at cost 


jasmin—an immensely and 

An experimental garden was established in Nawa 
near Cairo. After three years there was a sufficient 
number of plants for starting a real plantation which 
was developed more and more year so that 


today there is such a large number of plants as to 


every 


allow the production of almost any quantity of flower 
oil. Today reproduction is carried out by a process 
of layering which gives more resistant and vigorous 
plants. These with their tender are 
transplanted after about one year. If this transplant- 
ing is done in due time and under good conditions these 
creepers furnish than 100 grams of flowers 
each. The year following, the production of flowers 
is almost normal and varies according to the general 
conditions of the plantation and particularly according 
to the ground. Some of the jasmin plants now furnish 
more than 1 kilo (2.2 lbs.) 

(To Be Continued) 


creepers roots 


more 


a season. 


NoTE:—T his 


ment which may have such far reaching results in the 


background of the Egyptian experi- 
perfume industry will be followed next month by a 
detailed description of the development from which its 


possibilities may be estimated.—EDITOR. 
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Program for A.M.T.A. Convention 


Tuesday, April 21, 1931 


Luncheon 12:30 

Roll Call 

Presentation of Proxies 

Communications 

Report of Committee on Membership and Election of New Members 
Report of the Committee on Entertainment 

President’s Address 

Reports of Officers and Committees 

Appointment of Nominating Committees 


Nominations for Officers and Executive Board 


Address—“*Women’s Buying Habits,” by Miss Dorothy Cocks, Merchandising Counsel on Toilet 
Goods. 

Address—“Radio Advertising,” by John U. Reber, vice-president of J. Walter Thompson Co. 

8:30 p.m. Theatre—National Theatre (West 41st Street) “Grand Hotel.” Busses provided from 
the theatre to Hotel Ambassador. 


11:30 p.m.—Hotel Ambassador. Theatre Supper and Dancing. 


Wednesday, April 22, 1931 


11 a.m.—Executive Session—Report of Washington Representative, W. L. Crounse. Report of 
Counsel Abel I. Smith. 

Luncheon 12:30 

Presentation of Proxies 

Appointment of Inspectors of Election 

Appointment of Treasurer’s Auditing Committee 

Address—“Advertising Censorship,” by Eugene Forker, General Advertising Director, Interna 
tional Magazine Co., Inc. 

For Active Members only—Executive Session for Round Table discussion of selling methods and 
trade practices. 


Thursday, April 23, 1931 


11 a.m.—Report of the Committee on Resolutions. 

Luncheon 12:30. 

Presentation of Proxies. 

Report of Treasurer’s Auditing Committee. 

Address—by Dr. J. M. Doran, Commissioner of Industrial Alcohol. 
Address—by Col. Amos W. W. Woodcock, Commissioner of Prohibition. 
Unfinished Business. 

New Business. 

Report of Committee on Nominations. 

Election of Officers and Executive Board. 

Installation of Officers. 


7:30 p.m. feception and Banquet, Hotel Ambassador. Dancing. 


er errr eee 
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HE “Mary 


achievement 


King” preparations are the latest 
of The J. R. Watkins Co., Winona, 

Minn., and are the results of months of research 
and experiment. The line includes fourteen items and 
comprises creams, powder, lotions, bath preparations 
and perfumes. While distinctive 
used throughout the 
perfume which of four different 
odors in extract form. These perfumes are designed 
for different occasions and thus the company believes 
it has overcome the usual objection to a person using 
but one perfume. 


one fragrance is 


line, there is included in it a 


ensemble consists 


line the 
were 


this 
lines 


In the preparations of best of toilet 
preparations of tested, examined 
and studied, we are advised, in order to discover and 
incorporate the fine points of each into these new 
products and make the Mary King line equal to the 
best in the beauty world. 

The modern containers, depicted in the accompany- 
ing photograph, combine the colors of royal blue, silver 
and black. The jars, round in contour, are of an 
opaque white with a cream-like tinge with black tops. 
The bottles, distinctive for their tall slimness, are 
effected in a transparent glass and also black metal 
closures. The labels, developed with a novel silver and 
black border emphasized by a blue inner banding on 
a white background, form a most effective and attrac- 
tive decoration for the artistic packages. The name 
of the individual products is in black type which is 
clear and large enough to be easily read, a good feature 
for display purposes and the stock shelves. Immedi- 
ately below the name of each product is a brief de 
scription telling the method of application and the 
particular results to be expected from its use. 

The company has incorporated a “Beauty Depart- 


various 
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The Mary King Line Makes Its Bow 


ment” in connection with the line as a special service 
to all “Mary King” users, and those purchasing the 
items or interested in their advantages are urged to 
write to Mary King in regard to “those special little 
beauty troubles which perplex you, and how to care for 
your face, hands, and hair in the best possible manner.” 
Included in each package is a descriptive leaflet. 
The various items include a cleansing cream, an 
extremely light-bodied product of feathery texture, 
which it is claimed melts the instant it touches the 
skin, and cleanses the face perfectly. The nourishing 
cream, known as “Peach Bloom,” is a fine smooth mas- 
sage cream, the color of peach bloom. The complexion 
soap and skin freshener, the former mildly antiseptic 
and the latter a perfect stimulant after the massage 
are necessary to complete the line. The powder is 
produced in two shades for fair skin, and brunette 
for the deeper-toned skin; a deviation from the many 
tones of powder usually used. The rouge comes in a 
single shade, a naturally blended one to match the 
complexion. The “Mary King” deodorant powder, bath 
salts, after bath dusting powder complete the line. It 
will be noted that the company has developed all the 
product that go to make up a complete treatment and 
in addition to this a complexion soap which is rather 
a novel feature in introducing a new line of cosmetics. 
Branching off into the perfume end of the industry, 
we find four 
odors also as members 
of the ensemble. They 
are named “Mary 
King,” “Charming 
Flower,’ 


perfume 


” 


’ 


a floral blend; 
“Rockledge Lilac,” and 
“Syr.” 
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rade Commission’s Business Rules 
Trade ¢ ’s B Rul 


Trade Practice Code Covers Points of Special 


Interest to Manufacturers of Perfumes 


and Toilet Preparations 


ASHINGTON, April 4.—Out of the Federal 
Trade Commission during the past week came 


two developments which promise to hold con- 
siderable interest for the perfume and allied industries, 
one because it signals the removal from business of 
one of the worst types of business, making inroads 
upon legitimate manufacturers of beauty aids and the 
other because it promises a final settlement of legal 
requirements concerning industry trade practices. 

In keeping with its usual policy the commission did 
not make public the names of defendants in those 
cases where manufacturers were stopped from making 
false advertising statements or threatened with 
prosecution if they do not desist immediately, but it 
announced that four manufacturers are concerned. 

All were charged with the same offense, namely, 
making false claims for skin creams and so-called 
“flesh foods.” All of them were said to have offered 
for sale massage creams which it was claimed would 
develop various portions of the anatomy, these creams 
competition with legitimate 
products for which no exaggerated claims are made. 


having been sold in 


Series of Trade Practice Rules Issued 

The second development was the issuance of the first 
of a series of trade practice rules which the Commis- 
sion said had been developed through a study of about 
eighty lines of business. 

Thus there was tendered a prospect of the gradual 
evolution of trade practice rules for all businesses, in- 
cluding those to which THE AMERICAN PERFUMER 
caters, whieh will settle once and for all those things 
which may or may not be done. 


First Group of Rules Applies to All Industries 

The first group of rules, evolved through consulta- 
tion with the representatives of business groups, did 
not refer specifically to the perfume or allied industries, 
but they contained nine pronouncements which it is 
understood will be incorporated in each of the series of 
regulations and which may be considered as basic in- 
dustrial regulations laid down by the Federal Trade 
Commission. 

These regulations follow: 

“1—The secret payment or allowance of rebates, 
refunds, commissions, or unearned discounts, whether 
in the form of money or otherwise, or secretly extend- 
ing to certain purchasers special services or privileges 
which are not extended to all purchasers, under like 
terms and conditions, with the intent and with the 
effect of injuring a competitor and where the effect 
may be to substantially lessen competition or tend to 
create a monopoly or to unreasonably restrain trade, 
is an unfair trade practice. 
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“2—It is an unfair trade practice for any person 
engaged in interstate commerce, in the course of such 
commerce, either directly or indirectly, to discriminate 
in price between different purchasers of commodities, 
where the effect of such discrimination may be to 
substantially lessen competition or tend to create a 
monopoly in any line of commerce; provided that 
nothing herein contained shall prevent discrimination 
in price between purchasers of the same class on 
account of differences in the grade, quality or quantity 
of the commodity sold, or that makes only due allow- 
ance for differences in the cost of selling or trans- 
portation, or discrimination in price in the same or dif- 
ferent communities made in good faith to meet cempeti- 
tion; and provided further, that nothing herein con- 
tained shall prevent persons engaged in selling the 
products of this industry in commerce from selecting 
their own customers in bona fide transactions and not 
in restraint of trade. 


Inducing Contract Breach and Selling Below Cost 

“3—Maliciously inducing or attempting to induce the 
breach of existing contracts between competitors and 
their customers by any false or deceptive means what- 
soever, or interfering with or obstructing the perform- 
ance of any such contractual duties or services by 
any such means, with the purpose and effect of unduly 
hampering, injuring or embarrassing competitors in 
their businesses, is an unfair trade practice. 

“4. The selling of goods below cost with the intent 
and with the effect of injuring a competitor and where 
the effect may be to substantially lessen competition 
or tend to create a monopoly or to unreasonably re- 
strain trade, is an unfair trade practice. 


Gratuities to Employees and Defamation 
of Products 

“5—Directly or indirectly to give or permit to be 
given or offer to give money or anything of value to 
agents, employees or representatives of customers or 
prospective customers or to agents, employees, or repre- 
sentatives of competitors’ customers or prospective cus- 
tomers, without the knowledge of their employers or 
principals, as an inducement to influence their em- 
ployers or principals to purchase or contract to pur- 
chase industry products from the maker of such gift 
or offer, or to influence such employers or principals to 
refrain from dealing or contracting to deal with com- 
petitors, is an unfair trade practice. 

“6—The defamation of competitors by falsely im- 
puting to them dishonorable conduct, inability to per- 
form contracts, questionable credit standing, or by 
other false representations, or the false disparagement 
of the grade or quality of their goods, with the tendency 
and capacity to mislead or deceive purchasers or pros- 
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unfair trade _ practice. 
the employees of 
and effect of 


embarrassing competitors in 


pective purchasers, is an 
““7—Maliciously 
competitors with the 
hampering, 
their businesses 
“8_The practice of shipping or delivering products 


enticing away 


purpose unduly 
injuring or 


is an unfair trade practice. 


conform to the samples submitted or 
made 
the consent of 


which do not 
representations 
without 
stitutions, and with the effect of deceiving or 


prior to securing the orders, 
the purchasers to such sub- 
mislead- 
ing purchasers, is an unfair trade practice. 

“9__The making or causing or permitting to be made 
or published any false, untrue, or deceptive statement 
by way of advertisement or otherwise concerning the 
grade, quality, quantity, substance, character, nature, 
origin, size or preparation of any product of the in- 
dustry having the tendency and capacity to mislead 
or deceive purchasers, is 


purchasers or prospective 


an unfair trade practice.” 


New Label and Seal Association Formed 

The National Label & Seal Guild 
April 11 when forty representatives of seal manufac- 
turers in the United States Hotel 
New Yorker, New York City. 

Officers elected were Richard M. Krause, president; 
vice-presidents: A. K. Paul, Foxon Co., Providence, 
R. I.; John Wheeler, Wheeler-Van Co., Grand Rapids, 
Mich.; Roy M. Mason, Batavia, N. Y.; secretary: 
Fred C. Kaiser, New York City; treasurer: Edward 
C. Long, Frank G. Shuman & Co., Chicago, IIl. 


was organized 


gathered at the 


The purpose of the organization is to advance the 


and seal manufacturers 
and to improve the processes of manufacturing so as 


to meet the competition of the world. 


interests of American label 


Polish Toilet Preparation Output Increasing 


The production of toilet preparations in Poland has 
expanded considerably in recent years. The polish out- 
put of such products in 1929 was valued at $2,310,015. 
The production of and pomades, toilet 
water, and dentifrices increased 70 per cent, 50 per 
cent, and 30 per cent, respectively, as compared with 
the output during 1927, while the production of taleum 
powder and perfumery remained fairly constant. De- 
tailed production statistics for 1929 are as follows: 
Dental preparations, $347,875; talcum powders, $143,- 
190; face creams and pomades, $309,690; perfumery, 
$243,750; toilet $683,760; and other toilet 
preparations, $587,750. 


face creams 


water, 


Coming Conventions 


Thirteenth Exposition of Chemical Industries, Grand 
Central Palace, New York City, week of May 4, 1931. 

American Wholesale Grocers’ Association Conven- 
tion, The Roosevelt Hotel, New May 12-14, 
1931. 

National Packaging Conference, Hotel Pennsylvania, 
New York, May 19, 20 and 21, 1931. 
Flavoring Extract Manufacturers 
lenden Hotel, Cleveland, Ohio, May 20, 21, 
Second American Beauty Congress, Hotel 

York, October 5, 6, 7, 1931. 


Orleans, 


Association, Hol 
and 22, 1931. 
Astor, New 
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Lever Bros. Brilliant Players 
by Arthur Hewson 


FEW ago I was privileged to attend a 
L performance given by the Blackfriars Players, 
which consisted of a play entitled “A Hundred Years 
Old,” being adapted from the Spanish of the brothers 
Quintero, the well known dramatists of that country, 
and in company with a large and appreciative audience 
I thoroughly enjoyed the presentation of the latest 
work entered upon by the above non-professional band 
of actors and actresses. 

In the case of those readers of THE AMERICAN PER- 
FUMER who are unaware of the identity of the Black- 
friars Players and the scope of their operations, | 
should hasten to explain that the members of that 
organization are equally members of the staff of the 
London office of Bros. Ltd., and their title is 
derived from the district in which the former Lever 
House was situated, and which in the long back days of 
Shakespeare and his kin possessed a theatre known as 
the Blackfriars. 

But to come to the present day, until quite recently 
the Blackfriars Players were in the habit of giving 
their performances at a tiny though well appointed 
theatre which was tucked away in a semi-basement of 


nights 


Lever 


the Lever House that has now been demolished, and 
on the former stage of that little theatre there have 
appeared during the last few years many men and 
women whose talent for acting would be a decided 
acquisition to the professional stage, and these have 
been seen in plays varying from “David Garrick” to 
“Nothing But the Truth” from “Alibi” to “The Best 
People,” to mention one or two. 

So now that Lever House as it was—it was before 
the war a hotel—has vanished, and that until the com- 
pletion of the new Lever offices, which it is hoped will 
provide the players with a permanent home, they are 
compelled to pursue their activities in other quarters, 
so that it was in a certain hall in the Northwestern 
area of Regents Park that I found these players carry- 
ing on temporarily and putting up a very creditable 
performance of a play which might well have proved a 
handicap to even more experienced artists. 

However there was nothing lacking in the presenta- 
tion of the story as a whole, nor the individual handling 
of the parts, and it that 
stage responsible for the 
that crowned the efforts of the players whose president, 
by the way, is Lord and who, as they 
responded to the enthusiastic greetings of their audi 
ence, had every reason for gratification at the general 
appreciation of their efforts. 


was quite evident careful 


direction had been success 


Leverhulme, 


North Carolina Tax Bill 

Another bill has been substituted for North Carolina 
HB 102. The new bill is even more restrictive to the 
toilet goods industry than the old. Under its terms a 
sales tax on perfumes and all cosmetics of le on each 
5e of value would be levied. The tax would be a stamp 
tax and stamps would be required on each individual 
package, a considerable hardship to manufacturer and 
retailer. The trade in North Carolina is being urged 


to make an organized protest. 
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New Regulations “2” Issued 


Approval of Department Heads Granted to Regulations “*3” 
but Printing Has Held Up Their 
Final Appearance 


ASHINGTON, April 11.—The long-awaited new 

regulations regarding industrial alcohol, pre- 

pared last Fall by the Commissioner of In- 
dustrial Alcohol, Dr. James M. Doran, and his staff, in 
collaboration with the Industrial Alcohol Advisory 
Council, finally became technically effective on April 1, 
although to date the complete set of regulations has not 
been printed. 

Divided into two series of regulations, known as 
Regulations Two and Regulations Three, the only one 
off the presses is the former, containing general rules 
which, in some cases, are amplified in the latter set. 
However, because of the delay at the Government 
Printing Office in issuing Regulations Three this article 
deals only with the general rules. The others will be 
treated in the next issue. 

The changes in the regu- 
lations are not as great as 
might have been antici 
pated, being noticeable 
principally in a lightening 
of the restrictions on manu- 
facturers of flavoring ex- 
tracts. 

In a broad way, the Com- 
missioner of Industrial 
Alcohol remains the sole 
arbiter of industrial alcohol 
usage through the fact that 
he is made the final author- 
ity in disputes as_ to 
whether an alcohol-contain- 
ing product prepared under 
any specific formula can be 
used “for beverage purposes.” 

The new regulations also contain detailed methods 
of cooperation between supervisors of industrial alcohol 
and administrators of prohibition enforcement, under 
the law providing that these officials, the former under 
the Treasury Department and the latter under the 
Department of Justice, must jointly approve applica- 
tions for permits to make or use industrial alcohol. 

The general rule laid down for flavoring extracts, 
perfumes and toilet articles is that “such preparations 
must contain no more alcohol than is necessary for the 
purpose of extraction, solution or preservation” of 
these articles, but it has been explained that this will 
not affect any existing approved special formulae. 
Also, the new regulations, in Section 1102, provide as 
follows: 

“Tax-paid alcohol may be used in the manufacture 
of any product authorized under these regulations, not 
withstanding that a formula of specially denatured 
alcohol has been authorized under Regulations Three 
for these purposes.” 


This paragraph occurs in Article XI of Regulations 
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Two, titled “Alcoholic Preparations and Solutions; 
Flavoring Extracts and Sirups; Food Production; 
Laboratory and Technical Use; Rectification.” 

Another general rule in this group reads as follows: 

“All commercial labels affixed to containers of any of 
the preparations, solutions, extracts or sirups manu- 
factured and marketed under the provisions of this 
article must state the name and address of the manu- 
facturer thereof, or, in instances where such prepara- 
tion, solution, extract or sirup is marketed by a dis- 
tributor (other than the actual manufacturer), and it 
is desired not to disclose the name of the actual manu- 
facturer, such label shall state the name and address of 
such distributor and the symbols and number of the 
permit under which manufactured: Provided, however, 

That exemption will be 

made from the foregoing 

requirements of this section 

as to any such preparation, 

j solution, extract or sirup 

which is norketed under a 

trade name whenever the 

manufacturer thereof files 

with the supervisor of the 

district in which the permit 

is issued a statement, in 

duplicate, stating the trade 

name, the kind of prepara- 

tion, solution, extract, or 

sirup marketed thereunder, 

the symbols and number 

of the permit under which 

it is manufactured, and the 

name and address of the 
actual manufacturer thereof.” 

The new regulations surrounding the use of specially 
denatured alcohols used in the essential oil and perfume 
manufactures are included in Regulations Three, but 
flavoring extracts are treated at length in those at 
hand. Concerning these there are listed in detail the 
amounts of various oils per volume which will be ac- 
ceptable in formulas for withdrawal of alcohol. These 
standards are as follows: 

Allspice, 3 per cent by volume. 

Almond extract, 1 per cent by volume. 
Anise, 3 per cent by volume. 

Caraway, 3 per cent by volume. 

Celery seed, .3 of 1 per cent by volume. 
Cassia, 2 per cent by volume. 


Cinnamon, 2 per cent by volume. 


Clove, 2 per cent by volume. 

Kummel, 3 per cent by volume. 

Lemon, 5 per cent by volume. 

Terpeneless extract of lemon, .2 of 1 per 
cent by weight of citral derived from oil of 
lemon. 
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Imitation lemon extract, .2 of 1 per cent 
by weight of citral. 

Nutmeg, 2 per cent by volume. 

Orange, 5 per cent by volume. 

Terpeneless extract of orange, it is speci- 
fied, must not be sold for retail sale or house- 
hold use and must contain no more alcohol 
“than is necessary for the proper solution of 
the oil and for its preservation.” 

Peppermint, 3 per cent by volume. 

Rose extract, .4 of 1 per cent by volume of 
otto of rose. 

Savory, .35 of 1 per cent by volume. 

Spearmint, 3 per cent by volume. 

Star anise, 3 per cent by volume. 

Sweet basil, .1 of 1 per cent by volume. 

Sweet marjoram, 1 per cent by volume. 

Thyme, .2 of 1 per cent by volume. 

Tonka, .1 of 1 per cent by volume. 

Vanilla extract “contains in 100 c¢. c. the 
soluble matter from not less than 10 grams 
of vanilla beans.” 

Imitation vanilla, not less than .69 gram 
of vanillin and coumarin, either or both, per 
100 c. ¢. 

Wintergreen, 3 per cent by volume. 

Imitation wintergreen, 3 per cent by 

volume of methyl] salicylate. 

Also concerned with flavoring extracts are the follow- 
ing brief stipulations quoted from the 
regulations: 

“All applications to use alcohol in the manufacture 
of flavoring extracts and sirups must be accompanied 
by quantitative formulae in triplicate. 

“In the manufacture of such flavoring extracts and 


which are 


sirups no more alcohol may be used than is necessary 
for extraction, solution and preservation. The finished 
product must be unfit for use as a beverage. Artificial 
or imitation flavoring extracts must simulate in flavor 
the fruits which they imitate and must be unfit for use 
as beverages or for intoxicating beverage purposes and 
must contain not less than 2 per cent of ethers or esters 
(calculation being in terms of grams of ethyl acetate 
per 100 c. c.), but 5 per cent of ethers or esters will be 
required in the casé of the following imitation flavoring 
extracts: apple, apricot, grape, peach, pear and rum, 
except when sold and shipped exclusively to bottlers, 
confectioners and manufacturers of food products: 
Provided, however, That where new and improved syn- 
thetic flavoring agents are proposed to be used that the 
above .ester standard will be waived provided the ex- 
tract is shown upon laboratory examination to be unfit 
for use as a beverage, or for intoxicating beverage 
purposes.” 

Herein was found one of the most important changes 
made in the new regulations, as manufacturers are left 
free to improve their products or create new ones with- 
out being forced to stay within the old “five ester 
standard,” which before constituted an iron-clad rule.* 


* Note:—This change may be especially important in 
view of the effect of the old regulations on manufactur- 
ers desiring to use ethyl protocatechuic aldehyde (ethyl 
vanillin) as an ingredient of 
EDITOR. 


flavoring extracts.— 
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In general the administrative rules of the new dual- 
control system provide that supervisors and administra 
tors, working jointly in each of the twelve erforcement 
districts into which the country is divided, may issue 
permits for use of small quantities of alcohol on thei 
own responsibility, where both agree on the desirability 
of the permit and the responsibility of the permittee. 

In cases where they disagree appeals may be made to 
their superiors in Washington, and likewise permittees 
who feel they have been treated unfairly may bring 
their cases to headquarters, but an effort has been 
made throughout the whole reorganization to decentral- 
ize the work of supervision and administration to the 
end that the office of the Commissioner may be freed of 
a great mass of detail which heretofore has interfered 
with his principal responsibilities. 

Report on Proprietaries 

XYOME time ago, the Department of Health of the 

City of New York engaged Dr. Samuel M. Gordon 

to make a survey and regarding 

the control by the city of the sale of proprietary reme- 

dies. This report has just been released by the Depart- 

ment in mimeographed form. It goes very fully into 

the work of the Department in the past and into the 

situation regarding proprietary remedies which pre- 

vails throughout the city and makes the following gen- 
eral recommendations: 

“1. The establishment of an information and educa 
tional unit for the dissemination of matter on public 
health and on the ‘patent medicine evil.’ This unit 
should be placed into the new unit suggested directly 
below. 


recommendations 


“2. Reorganization of the present Division of Drug 
Inspection and the Chemical Laboratory for the an- 
alysis of drugs into one unit separate from the food 
inspection division, under the control of a director, 
responsible directly to the Commissioner of Health. 

“3. Necessary revision of portions of the 
Sanitary Code of the Department of Health to further 
regulate the sale to the public of drugs or preparations 
which competent medical authorities hold to be poten- 
tially harmful (either directly or through habit form- 
ing properties) to the public health and interest, and 
those drugs which competent medical opinion hold 
should be used by the laity only on written order of a 
physician or dentist or other properly qualified person. 

“(a) Revision of the method for the registration 
of patent medicines and proprietary articles to further 
insure adequate protection of the public against the 
evils, actual and implied, of patent medicine exploita- 
tion, and to remove from the Department the large 
administrative burden now connected with the registra- 
tion of proprietary medicinal articles. 

“(b) The inclusion within the Sanitary Code of 
Provisions for the appointment by the Commissioner 
of a continuously functioning board of competent med- 
ical advisors with 


those 


which articles 
offered for registration are deemed contrary to public 
health and interest, and power of the Commissioner to 
remove such articles from the local market.” 

In addition to these general recommendations, the 
report suggests many minor proposals of interest to 
the manufacturer of proprietary articles. 


powers to decide 
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Mid-West Show at Chicago 


fy of enthusiastic beauty culturists from 

all parts of the United States attended the Eighth 
Annual Mid-West Beauty Trade Show which was held 
at the Sherman Hotel in Chicago on April 6, 7, 8. Max 
Hoefer, president of the Chicago Association, and 
Columbus D. Behan, executive secretary and manager 
of the show, who have been busily preparing for this 
stupendous spectacle for many months, both officially 
state that this year’s convention has been the greatest 
event ever held by the industry, surpassing all previ- 
ous conventions in its educational program and attend- 
ance. 

The Exhibit Hail and Grand Ballroom were crowded 
to capacity with series of extensive exhibits which were 
prepared by a committee of experts, and which con- 
tained artistic displays of every conceivable product 
known in the industry. Part of the educational pro 
gram consisted of the hair dye open forum and the 
permanent waving forum at which these subjects were 
fully discussed and explained by experts. 
marcel waving, hair-cutting, finger waving, facial 
treatments and hair goods, which included practical 
demonstrations, were held continuously throughout the 
three days. Among the larger exhibits were the fol 


Lectures on 


lowing: 

The booth of Eugene, Ltd., was in charge of Miss 
Gladys Barbara, the beautiful coiffure specialist, who 
has won considerable prominence for her artistic finger 
waving as well as marcel waving. 


A SECTION OF THE EXHIBITION FLOOR AT 


SHOW IN 
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Boyer Laboratories displayed their new “Clemitine” 
perfume and also their new black and silver line. 

E. Burnham Products Co. featured its liquid cucum- 
ber cream. 

J. W. Marrow Mfg. Co. displayed its new line of 
“Mirova” products and also its “Mar-O-Oil” line. 

Miss Ruth Stabile was in charge of the Murine Com- 
pany booth. 

The John Blocki & Co. booth featured a most inter- 
esting exhibit of “Esprit d’Amour” products in both 
perfumes and cosmetics, which are now dressed in 
brand new packages and most attractive. The com- 
pany also introduced its new line of “Rejuvenata” 
creams. . 

Kolar Laboratories specialized on “Kolar” oil sham- 
poos, the merits of which were boosted considerably by 
a most interesting talk given by Mme. Qui Vive, one 
of the best known beauty editors in the country. 

The green and silver display booth of Houbigant, 
Inc., contained a most elaborate display of lotions as 
well as perfumes. 

In addition to these, attractive displays were presented 
by Alladin Laboratories, Inc., Boncilla, Inc., Kurlash, 
Inc., Ruth D. Maurer Corp., A. Breslauer, Inc., Christy 
Colgate-Palmolive-Peet Co., Nannette, 
Inc., Nusheen, Inc., Ogilvie Sisters, Pierre Dumonde, 
Inecto, Inc., A. J. Krank Co., 
Wildroot Co., and many others. 
plete descriptions of these many beautiful and inter- 


Cosmetics Co., 


Scott’s Laboratories, 
Space prevents com- 


esting displays and the many new products offered by 
the various exhibitors. 
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N the following columns appear descriptions of vari- 
ous new products recently placed on the market by 
perfumers branded toilet 
goods. These new products have recently been featured 
in retail merchandising campaigns, and the information 
is presented from the standpoint of the consumer and 
through the kind co-operation of the 


and manufacturers of 


manufacturers. 


Lavender Shampoo Added to Yardley Line 

To round out their line of lavender scented toiletries 
in America, Yardley of London is introducing a new 
packet from England, a lavender shampoo and rinse. 
This is put up in 
small packages, 
each package 


containing suf- 


ENOLISH LAVENDER 


SHAMPOO & RINSE 


ficient material 
for a complete 
Y 
YARDLE shampoo. 
si oa SE 
= a9 5 Package num- 
A ber one contains 
@ the lavender 


shampoo powder, 
»nclosed ina 


glazed paper en- 


— rome 
' —_ 
ea ial 


velope on which 

are printed full 
online be Lone ire J 1 

directions for 





Another 
paper 


using. 
glazed 
packet with directions printed in blue ink, so that the 


two cannot be confused, contains the rinse powder, 


which is dissolved in warm water and poured over 


the hair after 
Both 
container of 


washing. 
fold 


cardboard, 


into a beige outer 


two 


envelopes compactly 


about inches square on 
which is stamped a modernized version of the lavender 


sellers, well-known Yardley trade mark, carried out in 
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Recent Product Developments 






bright red and gold. This spot of color adds brightness 
and distinction to a smartly dignified package design. 
Lucien Lelong New Bath Salts 

“Parfum de Bain” is the latest addition in bath salts 
to the line of Lucien Lelong, New York City. The 
package, a hexagonal, transparent 
glass bottle with 
frosted 
glass top, is a 
symphony in tans 


most attractive, 


a large 


and browns. A 
dark brown rib- 
bon, sealed with 


golden brown 


sealing wax, 
holds the top se- 
cure. In harmony 
with this is the 
gold label with 
the name, “Lucien 
Lelong,” in dark 
brown letters. 
The “Parfum de 
Bain” is of the 
same type. The 


outer package, as 
may be seen from 
the accompanying 





photograph, tends 
the 
design; 


mod- 
the 
with 


toward 
the hexagonal! 
labels 


background of 


tan 
dark 


similar to those on the bottle. 


ernistic 


box decorated brown triangles and 


Quinlan Beauty Box 

A beauty box containing the absolute essentials only 
for a quick “clean-up” and make-up is the most recent 
development to the Kathleen Mary Quinlan line. The box, 
Miss Quinlan advises us, is designed 
primarily for the business woman as a 
necessary part of her office accessories. 
The creams, lotions, the powder and 
make-up included are indispensable to 
toilet if she de- 
freshen up for a luncheon or 


the perfecting of her 
sires to 
evening engagement. It will also prove 
a valuable asset to the golfer and the 
fact to 


sports. 


bather, in any woman inter- 


ested in 


The box has an outer cover of a 
very heavy red suede paper and, as 
may be seen from the photograph, is 
lined with white. Partitions for each 


hold the preparations firmly 
Each container is a 
ze of the regular Quinlan package; 
the cream jars being the same attrac- 


ontainer 


in place. small 


t've white with black plastic tops and 
the decorative red, black and white 
labels. The bottles are of the contour 
distinctive of the line, also with the 


black plastic tops and red, black and 
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New Johnson & Johnson Product 





Joncolia is packaged in a horizon blue with the stand- 
ard Johnson & Johnson dark blue in lettering and 
background for the product’s name. It is a pleasing 


” contrast, supported by just enough white lettering and 
modern treatment of design to make the entire effect 
appealing. 

ts The tube is surmounted by an unusual plastic clo- 

le sure, octagon in shape and black in color. It is her- 

nt metically sealed. This seal or film protecting the 
contents of the tube from the time of manufacture until 
it reaches the ultimate user’s hands, is readily and 

: easily punctured through the removing of the plastic 

é closure and reversing it and using the sharp pointed 


top as the penetrating wedge. Thus, the unusual and 
artistic treatment of this closure has a utility value. 
Burn Emollient describes Joncolia, a soothing anti- 





septic, excellent for burns, scalds, sunburn, chapping, 
chafing, abrasions and insect bites. No medicine or 
“First Aid” kit should be without it. The attractive- 
ness of container also makes it an asset to the dressing 
table. 


white labels. The cover of the box folds over with a 
neat snap making a most compact and useful ensemble 
for desk drawer or locker. 
New Nannette Face Powder 
Nannette, Inc., perfumers of Chicago, are presenting 
its new Nannette “Cold Cream Face Powder” in three 
different size packages. The smallest size, a blue can 





decorated in red and gold, is intended for the purse. 
The other two are in two size boxes, the one round and 
the other square; both carry out the same design as the 
can as well as the same color scheme. This fanciful 
design can be seen in the photograph above. 





The powder is applied with a damp puff. After — 
applying, the powder should be allowed to dry and then 
evened off with a powderless dry puff. In this way an 
application more like that of a liquid powder is effected. 

Woodbury’s Facial Soap Repackaged New Dinv Flaconnettes 

John H. Woodbury, Inc., a subsidiary of the Andrew Diny, Inc., New York City, has packaged four of its 
Jergens Co., Cincinnati, has recently repacked its perfumes in vanity flaconnettes and packed them in one 
Woodbury’s Facial Soap. The product, however, re box wrapped in cellophane. The ensemble is especially 
mains the same. suitable for a bridge prize or gift. To further carry 





” Each of the individual cakes is wrapped in tissue out the bridge prize idea the outer cover is sprinkled 
. paper and is then enclosed in an outer wrapping of with spades, hearts, diamonds and clubs. 
™ white glazed paper with silver trim- 
- mings. The patented trade mark of 
: the soap appears in black as does the 
re product name. Three cakes are con 
cs tained in a pale green box with silve1 
. trimmings similar to the cake wrap 
> pings. The product name on the box, 
. similar to that on the smaller package, 
ia is also in black type. 

5 With each package of soap is a 
: booklet which gives in considerable 
“e detail the methods of using the soap 
h to obtain the best results for its va 
i rious uses. Some of the claims which 
1 ; the company makes for this product 
are as an aid in correcting blackheads, 
‘ blemishes, large pores, excessive oili 
d ness, sallowness, etc. 

i L The ensemble forms a most attra 
ea tive and dignified package, an ad 
- dition to any display case or counter. 
d 
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Frostilla’s New Brushless Shave 
The Frostilla Co., Elmira, N. Y., has placed on the 
Frostilla Brushless Shave throughout 
the country. It is a new type shaving cream with 
both in the in its method 
of introduction, which make it unique in its field. 
The formula of the new 


market its new 


features, product itself, and 
product is based on the 
company’s knowledge of the skin. It contains neither 
soap nor alkali—and is claimed to give a smoother, 


sasier shave that leaves the skin in unusually fine 
shape. 

Frostilla Brushless Shave will be nationally 
duced to the consumer through a comprehensive adver- 
tising 


within about a month 


intro- 


campaign in the national magazines to start 
and will be backed up by wide- 
It is packed 


striking blue-and-gold tubes in two different sizes. 


spread sampling, window displays, ete. 


New Face Powder 


Inc., New 


Viviny s 
Haven, Conn., have 
added to the 


“Jean La Salle” 


Perfumers, 


Viviny 


line a new face 
powder box. This 
new package con 
tains a replica of 
the 
Salle” complex 


“Jean La 


ion powder and 
is recommended 


by the company 
as an_ introduc- 
tory size. The 


package = con 





forms to the rest 
VIVING POWDER Box of the “Jean La 
Salle” line, 


black line 


being 


developed in three shades of rose with 


trimmings and gilt edges. 





FROSTILLA 


BRUSHLESS SHAVF 





New Dorothy Gray Product Names 
Dorothy Gray, New York City, has just presented 
to their clientele a new solid “Lashique.” This product, 
while packaged the same as the former one, is of an 
entirely different composition. 
The company has also advised us of 


three of 


a change in 
its products; “Muscle Oil” will be 
“Special Toning Oil,” but until the public 
familiar with the new name the label will carry 


name of 
changed to 
Yrows 


both. The other changes are “Orange Flower Skin 
Tonic” to “Orange Flower Skin Lotion,” and “Deodor 
ant Dusting Powder” to “Dusting Powder.” These 


changes are occasioned by no change in the products. 

The decision to change the names of the first two 
products is in line with the policy which the company 
has recently adopted of naming its products with 
descriptive names. The last named, Deodorant Dust- 
to objection to the word 


ing Powder, is changed due 


“deodorant.” 


Box Added to Marie Earle Line 


The new beauty box, 
of Marie Earle, N 


Beauty 


the latest addition to the line 

Yew York City, is developed similarly 
to the other products of the line. The 
heavy cardboard box of gray and black 
contains a very good and substantial 
mirror in the cover, and the products 
are those necessary for a_ superficial 
facial, and will be found useful where 
important factor. The 

“Creme Antirides,” is 
cleansing and 
the “Emulsion de Concombres” comple 
ments the cleansing. For soothing and 
freshening is the “Eau Antirides.” In- 
cluded also in the box is a packet of 
cleansing tissue artistically tied with 
green ribbon. 


time is an 
general cream, 
of course essential for 


The packages are small sizes of those 
containing the usual Marie Earle prod- 
ucts and are held in place by 
titions. The ensemble is 
pact, easily packed, as it 
very small amount of 


undoubtedly find 


par- 
most com- 
takes up a 
space. It will 
considerable use by 
the business and the sports women. It 
contains all the essentials for a hasty 
clean-up and conseauently it will be an 
asset to desk drawer and locker. 
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Miss England in 1931 


XNOMPLEXIONS are changing in London. Modish 
C women will have to learn to blush this season 
rather a lost art, because make-up has until recently 
been either swarthily sunburnt or deathly pale. Now 
an artless flush is required in order to heighten the 
effect of the milk-and-roses complexions, which are so 
fitting an accompaniment to the very feminine styles 
which Dame Fashion is registering so decidedly. 

The beauty specialists have thus quite fresh ideas 
to instil. Diet and the use of subdued tinted cosmetics 
are among their new rules. Manicure is also co-opted 
in this wave of simplicity. Ultra-pink nails will be 
less obvious. Lipstick will have to follow suit, and al- 
ready “baby” pink is greatly favored. There is a sub- 
dued “pink and whiteness” to be aimed at, out of 
compliment to long dresses, curls, and furbelows. 
Arms, too, must receive special treatment so that the 
new sleeveless sweaters and shoulder-tip waists do not 
reveal “knobbly” bones and rough skin patches. The 
new perfumes are of the softest fragrance and most 
un-siren-like sweetness. Altogether, there is a great 
deal to be done to the appearance of Miss 1931. 


French Crude Drug, Rose Leaves, and 
Lavender Flower Exports 
Exports of crude drugs for the first eight months 
of 1929 and 1930 to the United States through the 
port of Marseille, which, along with Lyon accounts for 
the bulk of the trade, are shown in the following table: 


1930 (8 mos.) 
Pounds Value 


1929 (8 mos.) 
Pounds Value 





Gentian 483,040 $382,217 $13,666 
Licorice extract . 102,150 ‘ 11,026 
Lavender flowers 48,077 8,015 } 
Licorice root nil $4,678 

Rose leaves ‘ 27,543 yore 15,739 

Henna leaves . 210,151 6 107,604 

Bay leaves - 211,028 i, “12,776 

Isyllium ; 987,416 154,024 616,300 

(Consul General John A. Gamon, Marseille) 


Protest on Bottles 

The classification of flint, lime, or lead glass bottles 
classified at 55 per cent ad valorem under paragraph 
218 of the Tariff Act of 1922 were claimed in protest 
12176-G by Bonwit Teller & Co., New York, to be 
dutiable under paragraph 217 at the appropriate rate 
according to capacity. 

In T.D. 14666, Justice J. Sullivan upheld the claim 
as it was stipulated that the bottles in question were 
sold without contents for use in the home for holding 
perfumes, toilet water and like articles. De Boer »v. 
United States (T.D. 44301) was cited. 

Protest Classification of Bouquet Compose 

Lenthéric, Inc., New York, in protest 330635-G, etc., 
claimed that merchandise described as “bouquet com- 
pose” classified at 40 cents per pound and 75 per cent 
ad valorem under paragraph 62 of the Tariff Act of 
1922, should be dutiable at 40 cents per pound and 50 
per cent ad valorem under paragraph 61. 

Justice J. McClelland in T.D. 14423, in accordance 
with the amended report of the appraiser that the 
merchandise is a non-alcoholic aromatic compound sus- 
tained the claim. 
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Chemical Exposition Plans Complete 


LANS for the Thirteenth Chemical Industries Ex- 

position which will take place at the Grand Central 
Palace, New York City, the week of May 4 have been 
virtually completed and it is anticipated that the great- 
est crowd of chemists, industrialists, educators and 
others interested in the chemical industry that has 
ever attended will be present. Space has been leased 
to a huge number of chemical, equipment and ma- 
chinery houses whose wares will be displayed at the 
meeting. In addition educational programs of great 
interest and importance have been arranged for the 
benefit of students and others, who have come to look 
upon the exposition as a sort of continuation school 
and a part of their regular studies. 

Another event which will take place during the week 
will be the Chemical Industries Dinner, held during 
each exposition under the auspices of the Salesmen’s 
Association of the American Chemical Industry. At 
this dinner prominent speakers will discuss topics of 
great importance to the industry and it is anticipated 
that attendance at this event will surpass all previous 
records. 

This publication will be represented at the Exposi- 
tion with Booth No. 299, located on the second floor 
and invites its readers and advertisers who attend the 
show to make themselves at home in this space. 


Status of Mark, “Finesse” Settled 

Registration of the trade mark “Finesse” as applied 
to soap, has been denied to Marshall Field & Co., Chi- 
cago, by the Commissioner of Patents. The decision 
held that the mark had been in use by the firm of 
Betts & Mumpton, New York, for a number of years 
as a designation for various kinds of toilet goods, al- 
though they had not used it on soaps until 1929. It 


had been registered in 192! 


97 


» and 1927 and it was held 
that toilet goods and toilet soaps were so similar as 
to cause confusion in the trade if registration were 
allowed to Marshall Field & Co. 


Proposed New Hampshire Law Killed 

The proposed cosmetic bill in the state of New 
Hampshire, known as H.R. 114, has been definitely 
killed for the present session of the Legislature when 
it was adversely reported by the Senate Committee on 
Public Health. Hearings were held in Concord on 
March 31 which were attended by representatives of 
the American Manufacturers of Toilet Articles, ap- 
pearing in opposition to the measure and the adverse 
report was made by the committee the following week. 


Protest of Pinaud, Ine. 

Pinaud, Inc., New York, in protest 423368-G, claimed 
that merchandise invoiced as pomade, and classified 
by the appraiser as an application for the hair or skin 
at 75 per cent ad valorem under paragraph 62 of 
the Tariff Act of 1922 should be entitled to free entry 
under paragraph 1693, or dutiable under paragraph 82, 
53, 57, 1438, or 58. 

In T. D. 15499, Justice J. McClelland, overruled the 
protest as upon analysis of the sample the report of 
the chemist was held insufficient evidence. 


“ 
1 


April, 1931 





































































































































fiateoe-s 


The 
American Perfumer 


and Essential Dil Review 

Registered U. S. Patent Office 

The Independent International Journal devoted to 

Perfumery, Toilet Preparations, Soaps, Flavoring Ex- 

tracts, etc. No producer, dealer or manufacturer has 

any financial interest in it, nor any voice in its control 
or policies. 


All editorial and news articles including illustrations 

which this journal, copyrighted and 

may be re produced either in whole or in part only by 
special permission of the publisher. 


appe ar iat are 


Vol. XXVI. No. 2 April, 1931 


The Convention in Session 


a* this issue reaches its readers, the annual con- 
vention of the American Manufacturers of Toi- 
let Articles is in session in New York. Elsewhere in 
this issue there appears the complete program of 
the convention upon which the executive board and 
the entertainment committee have worked for 
months. The program shows that their efforts have 
not been in vain for competent speakers on most 
of the topics in which the members are interested 
appear upon it. Those in attendance are sure to 
reap much benefit from the meeting both in friendly 
contact with their competitors and in sound busi- 
ness counsel. 

During the last year, the association has con- 
tinued to function effectively in its chosen lines of 
endeavor. Faced with virtually simultaneous ses- 
sions of Congress and most of the State Leyisla- 
tures, it has again been successful in guarding the 
interests of the industry against unfavorable legis- 
lative enactments and ill advised attempts at 
regulation. Its officers and committee chairmen, 
in spite of the pressure which unfavorable con- 
ditions has placed upon their own businesses, have 
given freely of their time and energy to the ad- 
vancement of the mutual welfare. 

Much has been accomplished but there remain 
many problems in which, for one reason or another, 
the association has not interested itself. Some of 
these will undoubtedly be discussed at the present 
convention. Others, through lack of time or other 
considerations, may again be side-tracked. Admit- 
ting the worth and value of the association, it may 
still be said that its agenda could be broadened 
materially with good effect, especially in the work 
done between the annual convention. 
For example, the industry, largely through its 


sessions of 
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own fault, is almost completely at the mercy of 
its retail outlets, notably the department store. It 
could free itself of this burden, if it would, through 
co-operative or association action. Without propos- 
ing a remedy for immediate application, the associa- 
tion might well devote a year of study in some form 
or other to this problem. It might find out just 
how much present distributive methods through 
the various retail outlets actually cost. It might 
study the effects of the demands of retail outlets 
upon prices and profits as well as the broader prob- 
lem of their effect upon actual sales. In fact the 
ramifications of such an investigation are too nu- 
merous even to be mentioned in the space at our 
disposal. 

Without minimizing the work which has beer 
done during the last year and with full recognition 
of the unselfish efforts of those who have handled 
association affairs, may we express the hope that 
the present convention will turn the activities of 
the A.M.T.A. into broader fields of usefulness to the 
membership and the industry? Greater effort than 
ever is needed and this need is the opportunity of 
the association to rise to even greater heights of 
usefulness. 


Trade Practice Regulations 
TINHE Federal Trade Commission has issued some 
= new trade practice rules, derived apparently from 
the series of trade practice conferences which it has 
been holding with various industries during the last 
two years. These rules are designed to cover all in- 
dustries in the country and they purport to define 
what the commission will in the future consider 
an “unfair trade practice’ and presumably will 
proceed against by citation and the usual steps 
following in its regular procedure. Later it is 
planned to incorporate the basic rules in a series 
of codes, specially designed to cover each industry 
and one of the codes will undoubtedly cover the 
“beauty trade” with which a trade practice confer- 
ence was held some two years ago. 

The basic rules as issued by the commission and 
printed elsewhere in this issue seem eminently fair. 
If they err at all, they would appear to err on the 
side of leniency rather than strictness. One or 
two of them, however, would seem to hit directly 
at evils which have grown up in the sale of toilet 
preparations and perfumes. For example Rule No. 
1 forbids the allowance of secret rebates, refunds, 
commissions, etc., whether in the form of cash or 
otherwise; while Rule No. 5 forbids the giving of 
gratuities in any form to employees of a customer 
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EDWARD T. BEISER COMPANY, INC. 
Riverside, Conn. 


AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW, 
132 Fourth Ave., New York City. 


GENTLEMEN: This era of speed and improve- 
ment has surrounded us with so many luxuries 
in services as well as material things, that it has 
become a habit to accept them as always having 
been part of our business and daily life. 

However, we feel it is a duty to realize from 
time to time that much credit is due certain 
forces for their invaluable contribution to the 
welfare of this particular industry and we wish 
to commend your publication at this time for its 
unceasing effort and accomplishment in this field. 

While this word of praise is slight, we trust 
that it will give you an idea of our esteem and 
that your staff may find some measure of encour- 
agement in it. 

With best wishes, we are 

Cordially, 
EDWARD T. BEISER COMPANY, INC. 


IL O. BEISER, President. 


secretly as an inducement to do various things. 

It would not stretch Rule No. 1 unduly to inter- 
pret it as an attack upon the free goods evil and 
Rule No. 5 may easily be brought to cover certain 
types of “PM’s.” 

It is useless to argue in terms of the familiar 
platitudes to the effect that the industry should 
“clean its own house,” that there should be “less 
government interference in business” and other 
timeworn statements. The fact is that the indus- 
try has not started much of a house cleaning pro- 
cess as yet although it has talked a lot off the record 
about it. Nor has it done very much to discourage 
government interference in its affairs in the way of 
improving and modernizing its machinery of distri- 
bution. 

Now it appears that the Trade Commission is 
to take a hand in the process to a wider extent than 
heretofore. Leaders in the industry have long 
looked upon many of its distributive practices as 
unethical although possibly not strictly illegal. The 
excuse for some of these practices has been that 
they are “‘necessary.” Perhaps we shall have a 
chance to see just how “necessary” they are if the 
commission starts a real drive against them. Mean- 
while, if there are any steps which the industry 
through its association or manufacturers as indi- 
viduals are able to take in the matter of “switching 
sales” to which most of these questionable prac- 
tices may be traced, they should be taken at once. 
It would seem to be exceedingly good business to 
leave as little to the commission’s friendly attention 
as is possible. 
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The F. E. M. A. Convention 


T seems hardly necessary to urge those who have 

attended the conventions of the Flavoring Ex- 
tract Manufacturers Association in the past to be 
sure to make plans to attend this year’s meeting at 
Cleveland, May 20, 21 and 22. They have profited 
so greatly from the excellent contacts and splendid 
programs and enjoyed so much the fine entertain- 
ment features of former conventions that they are 
sure to be looking forward to the 1931 affair 
eagerly. 

But to those members whose interest in associa- 
tion affairs for one reason or another has been 
casual and whose attendance at conventions has 
been irregular, we would address an urgent invi- 
tation to take advantage of the opportunities which 
the Cleveland meeting will afford. In addition, 
flavoring extract manufacturers who are not 
members of the association are cordially invited to 
attend and get acquainted and to learn more about 
the organization and its aims. 

Elsewhere in this issue there is more about the 
actual program for the convention and about the 
entertainment features. Certainly they are fully 
up to the levels of the past and certain to be inter- 
esting, instructive and enjoyable. The year has not 
been an easy one for the extract makers. They 
have had their troubles along with the rest of us. 
But, if we know the F.E.M.A., and we have always 
been represented at its meetings, some constructive 
steps will be taken and some forward looking meas- 
ures will be adopted in Cleveland which will materi- 
ally assist in overcoming these difficulties and will 
point the membership toward a more secure and 
larger place in the business world. 

So don’t forget the place and the date, Cleveland, 
May 20, 21, and 22, and come prepared to make this 
the greatest flavoring extract convention on record. 


A New Department 


T is always easier to assimilate information and 

knowledge when presented in homeopathic doses, 
and made palatable by a liberal interspersion of 
wit and a coating of really good and readable Eng- 
lish. Hence we feel that the new department, “A 
Production Man’s Diary,” by Francis Chilson, 
which appears for the first time in this issue, will 
be both pleasant and profitable to our readers. 

Realizing that Mr. Chilson is an expert in his 
field and that he knows from his own experience 
just what the production man in our industry 
needs and wants in a trade journal, we are giving 
him almost complete latitude in the choice of sub- 
jects and in the manner of their presentation. 
Editorially, we may not always agree with him, 
and you as readers may also differ with some of 
his views, but we are confident both editors and 
readers will be instructed and entertained by this 
new department. 
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Italy Offers Prizes for Products Based 
on Bergamot 


N interesting prize contest open to perfumers 
throughout the world is being sponsored by Italian 
officials including the Provincial Economic Council, the 
Ministry of Agriculture and the Bank of 
Naples, the Camera Agrumaria, and the Association of 
Aromatic the National 
Federation for Industrial Chemistry. The aim of the 
contest is products in oil of 
bergamot will be used with the purpose of stimulating 
business the 
depressed and unsatisfactory condition of the industry. 
Prizes toilet water, 


a bergamot toothpaste, a bergamot liquor, a bergamot 


Forestry, 


Chemical Producers of Fascist 


to develop new which 


in this product and overcoming present 


are offered for a_ bergamot 


perfume in which one or more other essences may be 


used and an unpublished work on the therapeutical 
Prizes of 10,000 lire will go 
the toilet 


fume, and the unpublished essay and of 5,000 lire for 


application of bergamot. 
to the successful contestants for water, per- 
the toothpaste and liquor. 

Competitors must send samples and formulas of their 
products by registered mail to Regia Stazione Speri 
Essenze e Derivati dagli 
Agrumi in August 30, 1931. 
Samples of the toilet water and the liquor must be of 


litre 


mentale per |’Industria delle 


Calabria, before 


Reggio 
at least 2 and of the toothpaste and perfume of 
ubmitted type- 


All 


the nom de 


at least 250 grams. The essay must be 


written in triplicate and must be in Italian. 


samples and formulas must be mailed with 


must be accom- 


the 


plume chosen by the competitor and 


panied by a sealed envelope containing nom de 


plume, full name, father’s name and address of the 
competitor. The amples must be labeled with the 
nom de plume and the name of the prize which the 
competitor Is eeking, 

Judges of the products will be William A. Fayaud; 
Mme. D. Emma Fenaroli-Levi, editor of Rivista Italiana 
Essenze Profum Prof. Francesco La Face, Prot 
Comm. Guido Rovesti, Dr. Carlantonio Usellini and 
Ernesto Passigli For the essay Prof A lessandr« 
Lustig, Prof. Adriano Valenti and Prof. Cesare Frugoni 
will act a rig Further information regarding the 
contest may be btained by writing to t addr 
which the products and formulas are to be ibmitted 


Poilet Creams and Vanities 


Motoshige, He 


Protests on 


molulu, claimed 


In protest 262545-G, W 


that a toilet cream classified as an alcoholic prepara 
tion was non-alcoholic and should be returned for duty 
at 75 per cent under paragraph 62 of the Tariff Act of 
1922 

In the opinion handed down in T. D. 14663 by Justice 
J. McClelland, the claim was sustained, in accordan 
with the amended report of the appraiser. 


Silk vanity cases classified at 90 per cent ad valorem 
under paragraph 1430 of the Tariff Act of 1922, are 
claimed in protest 54286-G, by Best & Co., New York, 
to be dutiable as manufactures of silk at 60 per cent 


under paragraph 1211. 
Tilson, in T.D. 14598, 


tion of the record found that silk vanity cases should 


Justice J. from an examina- 


be returned for duty as claimed by Bests. 
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Cheatham Wins Use of “Polly Peachtree” 


As a Trade Mark 


7 Cheatham Chemical Co., Atlanta, has won 4 
case in the United States Court of Customs and 
Patent Appeals, which has upheld a ruling of the 
Commissioner of Patents that its trade mark for 


toilet preparations, “Polly Peachtree,” is registerable 
against the opposition of other manufacturers. Reg- 
istration of the mark has been opposed by Interna- 
tional Perfume Co. (Bourjois, Inc.), New York, which 
claimed that the mark was confusingly similar to sev- 
eral of its own registrations, notably, “Peach Blow,” 


“Peaches,” “Peaches and Cream,” and “Velvet of 
Peaches.” 
The court in its opinion held that the purchasing 


public would not dissect the word “Peachtree” placing 
emphasis on the first syllable, but would remember the 
entire phrase. It the 


of the proposed mark as the nom de plume of a writer 


also called attention to origin 
in one of the Atlanta newspapers, pointing out as well 
the existence of the name, Peachtree, as a street desig- 
Atlanta. The court held that Was no 
similarity in the marks and the 
Cheatham company’s mark admitted to registration. 


there 
ordered 


nation in 
conflicting 


Groupement des Partumeurs Election 
On 


des Parfumeurs met to elect the officers of this associa- 


January 20th the directors of the Groupement 


tion which was formed in Paris over 20 years ago. Its 


purpose is the maintenance of harmonious relations 


between the various manufacturers for the defense of 
their mutual interests. The main result of their ef- 
forts was the passage of a bill for price maintenance 


which is uccessfully applied In every day practice, 


The officers are as follows: Jean Godillot, L. T 
Piver, president; Ernest Vaillant, Dentol, vice-presi 
dent; Maurice Simon, Créme Simon, treasurer, and 
Charles Gallet, Roger et Gallet; Fernand Javal, Hou 
bigant, and Marcel Prot, Lubin, directors 

Drug Manufacturers to Meet 

The annual convention of the American Drug Manu 
facture) Association will be held thi ear at Vi 
ginia Beach, Va., May 4 to 7. As usual an excell 
program of technical reports and merchandising and 
advertising talks has been arranged by the commit 
in charge Kntertainment for the convention will ta 
the form of the usual golf tournament. In addition, 
trips through historic Virginia including Yorktowt 
and the original settlements at Jamestown have been 


and other entertainment on 
Hotel, the 


convention, will also be f 


planned. Card parties 


Cavalier headquarters of 


the 


grounds of the 


association during 


At Ss 


number of chemists and executives 


at Cincinnati 


attended 


A large 
the Spring meeting of the American Chemical Society, 
held this 
As usual, 


vision 


year at 
the 


Indianapolis, March 30 to April 3. 


society met by divisions, the organic di 
the 


Numerous interesting papers were presented, 


being under chairmanship of James B 
Conant. 
but very few with a direct bearing upon the chemistry 


of perfumes and soaps. 


The American Perfumer 















































TL NS TT TTS aT meme = 





















tree” 


won 4 
ns and 
of the 
rk for 


ter able 
Reg. 


nterna- 


which 
to sey- 
Blow,” 
vet of 


*hasing 
placing 
ber the 
origin 
writer 
as well 
desig- 
Was no 
ed the 
ition. 


1 

pement 
iSSOCla- 
.O, Its 
lations 
nse of 
eir ef- 


enance 


mistry 


umer 





EE 


(TTT SS OTT EN 


oe 





T wenty-F' ive Years in Soap 


Numerous Outstanding Advances in Technology 


and Changes in Industrial Organization. 
by Dr. E. G. Thomssen 


rPN\HE twentieth century has seen more develop- 
ments in industry than any preceding thirty 
years. The soap industry is no exception to this 
To think back to 1900 or 1905 and accu- 


rately compare conditions in the soap business then and 


statement. 


now is not our purpose. It is rather to call attention 
to the most constructive advances soap manufacturers 
have made in the last quarter century. 

Three outstanding characteristics identify businesses 
which have made the biggest strides in the period we 
are considering. These are first, scientific advance- 
ment through improved methods of manufacture and 
research in the various branches of business; second, 
co-operation with, rather than independence of, com- 
petitors and third mergers with companies in same 
branch of business or in some branch closely allied in 
making similar products or of supplying raw mate 
rials. Any industry that has not sensed these ad- 
vancements has retrogressed and is pointed out as 
the example of a backward business. Soap makers 
have not lagged behind in any of these traits In 
fact we find them in the vanguard in some of them. 
As a result the soap industry generally is now in a 
healthy, prosperous condition. 


When we use the word “scientific” in conjunction 


with anything our minds naturally revert to the 
sciences like physics, chemistry or engineering. When 
the word is applied to business these days it means 
something more, however. It means the application 
of the commonsense methods of the pure sciences t 
other branches of busines A pro 


gressive industry no longer tolerates 


work, rule of: thumb, o1 








hich plane it finds itself. Methe 
advertising, sales, standardizatior 
raw material and finished produc 
guaranteeing labor teady emplo 
ment, accurate calculation of co 


and similar improvements which wi 
find prevailing among soap manufac 
turers today were little known twenty 
five years ago. Their development 
has been gradual and based upon the UN THE LEFT 


same methods of deduction as are 
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employed by the worker in the field of pure science in 
his laboratory. Evidence of fact rather than belief in 
say-so have resulted in the advancement which the 
soap industry has made. 

But we must not overlook the improvements which 
have come about in the actual manufacture of soap 
itself. These improvements may be divided into con- 
trol of manufacture, reduction of manufacturing costs, 
new soap products, extended uses of the by-product 
glycerine and the increase of raw materials used in 
Those interested in the purely 
scientific end of soap manufacture have brought about 
Engineers 
and chemists have developed machinery and new manu- 


soap manufacture. 
many constructive changes in soap making. 


facturing details that have decreased the cost of soap, 
improved its appearance and enhanced its quality. 
Labor saving devices, as well as laboratory control 
methods, have been developed to the highest point of 
efficiency and accuracy. The old type soap maker who 
depended upon empiricism has had to change his tech- 
the scientifically 


made with a hinterland of 


nique to conform with the findings of 
trained man. Today soap is 


accurate scientific data, rather than the more or less 
hazy experience of the old-fashioned kettle man. There 
industries 


are few where the labor costs as compared 


to the raw material costs are as low as in the manu- 


facture of soap. Soap making also ranks high among 
the industries in which the quality and uniformity of 
he finished product. i cientifically controlled from 
f h 
© 





VERTISEMENT OF ABOUT 25 YEARS AGO; RIGHT, 
How SoAP MAKERS ADVERTISE TODAY 
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A very interesting advancement in soap making is 
that of the discovery of new raw materials, especially 
oils and fats. The big item of cost in soap is the oil 
or fat. Not only have new fields been opened for the 
production of these but immense quantities of fish oils, 
which could not be used twenty-five years ago, now are 
hydrogenated and used for raw material. The harden- 
ing of oils and fats is probably the most important 
scientific advance that the soap making industry has 
made during this century. 

The development of glycerine, the by-product of 
soap, has not lagged. Unfortunately the profits from 
glycerine refining are not as satisfactory as they were 
in the past. Overproduction has decreased the price. 
To meet this condition, however, new uses for glycer- 
ine are being developed. After a poor start as an anti- 
freeze solution in automobile radiators, glycerine is 
becoming more popular for this purpose. This field 
bids fair to consume tremendous quantities of refined 
glycerine as time goes on. Other research work along 
this line will increase consumption in other directions. 

The sale of toilet soap and other soaps depends to a 
gréat extent upon the odor appeal. In the field of aro- 
matic raw materials as soap perfumes much progress 
has been made. Not only have synthetic chemicals 
been developed cheaply enough to appeal to soap per- 
fume-chemists but new natural products have been 
developed and old natural products have been improved. 
The soap industry consumes very large quantities of 
aromatics and the suppliers of these raw materials as 
well as the soap manufacturers have improved their 
products through advancement made in this regard. 

The increased use of soap and the change in kind 
and form of toilet and household soaps is an item of 
interest. In these latter years there is a decided shift 
upon the part of the consumer from colored soaps to 
white soaps. This is true both of toilet and laundry 
soaps. The replacement of yellow rosin soap by white, 
silica-filled, laundry. cake soaps has been going on for 
quite a period. More recently the consumer is being 
weaned away from colored toilet soap to the white 
soap. Not only this, but the consumer no longer pays 
higher prices for special soaps when he can obtain a 
well-made, highly and pleasantly perfumed soap at a 
nominal price. Now too, instead of using bar soaps 
the housewife is employing soap chips, granulated 
soaps and soap beads for general cleaning purposes. 
These improvements in the facility with which soap 
may be used, as well as the better understanding 
upon the part of the consumer of the value of cleanli- 
ness, has resulted in increased consumption of soap. 
Our country today consumes considerably more soap 
per capita than twenty-five years ago. In this regard 
it may also be pointed out that the value of soap in 
other industries, as well as in the agricultural field, is 
constantly resulting in new uses and greater tonnage. 

In the past attempts have been made to form a 
trade association among the soapers. These trials did 
not bring forth much fruit. Within the past decade, 
however, there has been close co-operation among soap 
makers in associations like the Association of Glycerine 
Producers, The Cleanliness Institute, Bureau of Raw 
Materials and other activities. These organizations 
are doing yeoman work that ranks high in trade asso- 
ciation activities. 

The idea of mergers is not new to modern business. 
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Our strongest industries are the result of intelligent 
combines. The idea of consolidation, with all its in- 
herent advantages, has taken a firm hold among soap 
makers. The larger companies have absorbed the 
smaller ones. Today there are fewer and larger soap- 
ers in the business than ten years ago. The end of the 
merger mania has not passed in the soap industry as 
yet. Even during the present depression consolida- 
tions have occurred quite frequently. The wisdom of 
these combines is reflected in the prosperous condi- 
tion of the industry even in hard times. As the in- 
dustry stands today we have three great soap com- 
panies producing the big majority of soap consumed 
in this country, whereas a decade ago there were ten 
or fifteen concerns producing the same tonnage. The 
soap industry has been one of the leading businesses 
in the merger idea. 

Changes in personne] have occurred in the soap 
making field. Many of those who have contributed to 
the big advances have passed on. They have left their 
impressions lastingly behind them. Some of the well- 
known houses of twenty-five years ago have gone un- 
der in the competition of business. New changes are 
occurring daily. We may be certain, however, that 
the industry is in competent hands and progress will 
not be halted. 


American Taleum and Face Powder 
Preferred in Tahiti 

Toilet preparations are sold, almost entirely, in the 
Society Islands by the general stores. There are only 
one drug store, two barber shops, and one Chinese 
perfumery store in all of the Society Islands and most 
distribution is necessarily through the general stores. 

The United States supplied about 12 per cent of the 
$50,000 worth of toilet preparations imported into 
Tahiti in 1929. A distinct preference has been evi- 
denced in this market for talcum and face powder of 
American manufacture. 

There is one local soap factory in Tahiti which 
manufactures a small amount of perfumed soap, per- 
fumery, and perfumed oils from flowers and trees 
which grow on the Island.—(Consul Wm. P. Garrety, 
Tahiti). 


Chemical Dinner Plans 

The Thirteenth Exposition of Chemical Industries 
will be held in the Grand Central Palace in New York, 
May 4 to 9, and final details of all programs are rap- 
idly taking shape. Fred A. Koch, president of the 
Salesmen’s Association of the American Chemical In- 
dustry, has announced that the Chemical Industry 
Dinner has been scheduled for May 7, and will prob- 
ably be held at the Roosevelt Hotel. About twenty of 
the industry’s most active associations, including most 
of the technical organizations, will co-operate with 
the Salesmen’s Association in urging all of their 
friends and members to attend this regular feature of 
Chemical Show week. 

It's Up to You 

You are no more, no less than your thoughts. 

What you think determines what you are and what 
you will be.—The Silent Partner. 


The American Perfumer 

















































- ~_ — Se eee 0 eee eee 


PS et er yet eee 


re SE 









en 


eS 


ily 
‘se 
st 


es. 


ito 
vi- 
of 


ch 
Y- 
es 


ty, 


ies 


p- 
he 


ry 
b- 
of 
st 
th 
ir 
of 


at 


er 





SRE CER | RE See 


Se Se 


ee eeepc 


> oe eee 


eer 


IRR is 


Selling Direct Gains Headway 


Perfumery Marketing Through The Canvasser 


Advances With Other Cosmetics. 


by Henry Frommes, Sales Consultant 


“ARIOUS economic conditions and developments 
have given a stimulus to the marketing of various 
cosmetics and perfumes recently. Some of these 

conditions have to do with the buying habits of a large 
section of the general public while others have to do 
with the growing efficiency of the direct seller and the 
ever increasing number of intelligent people who are 
canvassing. 

While in former years, this form of marketing was 
largely restricted to the cheaper grades of perfumery, 
manufacturers and importers of high grades have done 
some experimenting along this line. Results, based 
upon small scale operations, have proved to be satisfac- 
tory. The barriers to a set policy of sales through 
agents present themselves before many manufacturers 
in the perfumery field who would like to seek such out- 
lets. However, there is much to be said in favor of the 
plan where such barriers are not absolutely prohibitive 
from the standpoint of manufacturers’ sales and mer- 
chandising policies. 

For one thing, the number of direct salesmen and 
saleswomen has increased enormously within the past 
few years. Direct selling has become a profession and 
those engaged in it have become surprisingly proficient. 
A changed attitude toward the canvasser is visible, es- 
pecially among women in the home. Furthermore, the 
accessibility of tens of thousands of young women in 
business give the perfumer an opportunity to move 
goods rapidly and profitably through the canvasser. 

Here is the one opportunity the perfumery trade has 
to engage in direct personal selling. The druggist can- 
not perform this function efficiently, being, as he usu- 
ally is, a mere supplier. Department stores of course 
regularly advertise, display and boost the sale of per- 
fumery brands, but only at intervals. 

It always has been a problem among perfumers and 
wholesale agents selling direct to find the right kind 
of sellers to handle such goods. Something more than 
mere high pressure effort is necessary in accomplishing 
results where perfumery and allied lines are being sold. 


Letter Class Now in Direct Selling 


As pointed out by one of the leading direct selling 
magazines recently, the type of woman who is going 
into direct selling has steadily improved in the past 
three years. This is perhaps due to the fact that 
opportunities in direct selling are better than ever. 
Several successful direct selling campaigns of branded 
perfumes, held in connection with the sale of allied 
toilet requisites, have proved that results are pretty 
certain to follow where the right type of seller is 
available. 

Perfumers who have found it feasible to market at 
least certain of their brands in this way have kept 
from “stepping on the toes” of retailers, first, by largely 
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confining their direct selling to regions thinly covered 
or not covered at all by druggists and department 
stores. In such cases, it has been found practical to 
use the results of the canvasser in lining up néw re- 
tailers and in establishing a local demand for a brand 
upon which the retailer can profit in future. This 
advantage is, of course, secondary to the actual sales 
made by the person or persons doing the canvassing. 

It is probably not practical to market the higher 
grade perfumes through direct sellers. The consumers 
for such brands are largely inaccessible. Medium 
priced, domestic goods, however, will find a market in 
every large office and in the tens of thousands of modest 
homes which prevail in our cities and towns. 

Some extraordinary results have been obtained in the 
perfumery field by canvassers confining their efforts to 
office girls. Here we have an easily accessible market, 
with a low cost per call rate and an inexhaustible field 
to work in. So long as the perfumery brands are of 
the type best suited to this type of user, sales come 
rapidly and repeat. 

In one case, last summer, school teachers in and about 
Boston were employed in considerable numbers on a 
perfumery, face powder, rouge combination, while Chi- 
cago’s best suburbs have been worked similarly in the 
past. The Chicago “loop” district has produced excel- 
lent results for perfumers and sales agents who have 
seen the possibilities of direct sales through qualified 
canvassers. 


Saleswomen Become “Order Takers” 


In canvassing on a perfumery brand, the saleswoman 
becomes an order taker, orders being filled by the sup- 
plier. This gives the latter a first rate mailing list 
for any follow up work he might wish to do, direct 
or through retailer outlets which may be established in 
the region later. 

Perfumery offers special opportunities to the sales- 
woman who wants a refined proposition and one that 
will make the getting of interviews fairly easy. Most 
home women will listen to a well planned approach on 
a proposition which has to do with her personal charm, 
appearance or attractiveness. The well dressed and 
well mannered woman canvasser finds any number of 
approaches which lead to profitable sales. 

This writer has had many years’ experience in direct 
selling and in directing corps of sales people in the 
streets. The outstanding factor in the success of any 
such merchandising plan is this: the canvasser must be 
given a sufficiently large earning opportunity to war- 
rant (a) an honest canvass with the supplier’s general 
interests in mind, (b) an intensive and sustained effort 
and (c) a continued campaign over a period of time 
long enough to win the results sought. In so many 
cases, the possible earnings of the seller on a small unit 
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TOILET GoopS DEPARTMENT 


AN ATTRACTIVE 
I. MANGIN & Co., OAKLAND, CALIF. 


IN THE 


sale (such as perfumery) are held too low to make the 
proposition profitable. 

There are, of course, all sorts of premium and special 
inducement offers possible in marketing a perfumery 
brand in this way. 
of the factory. 


Much depends upon the objective 
If profits from sales made direct are 
the sole and only objective, such premiums are scarcely 
required; if half the the to be 
found in the advertising and general stimulus of a local 


value of contacts are 
market, the premium idea will help the sellers get in- 
terviews and will add considerably to the number of 
sales made. 

For sales agents to “carry” a perfumery as a side 
line to other feminine articles, the results will not likely 
be satisfactory. We fall here into the category of the 
peddler and this reduces greatly any impression that 
the perfumer desires to make in general. Exclusive 
agencies always produce the best results in such a case. 

The perfumers who have made the greatest success 
marketing, are those who have given their 


in direct 


Lehigh Valley Section of A. C. S. Meets 

At the first meeting of the year held on March 20, 
of the Lehigh Valley Section of the American Chem- 
ical Society, Dr. Marston T. Bogert, professor of or- 
ganic chemistry of Columbia University and a con- 
tributing editor on synthetics for THE AMERICAN PER- 
FUMER, spoke on and Art in the Perfume 
Industry.” The lecture was illustrated with beautiful 
colored lantern slides which showed not only the tech- 


“Science 


nical side of the manufacture of perfumes, but scenes 
from the localities where the flowers are grown from 
which the natural perfumes are extracted. Dr. Bogert 
emphasized the fact that the number of perfumes has 
been greatly extended by leading 
to their synthesis in the laboratory. He also pointed 
out that this scientific research frequently leads to the 
production of new dyes or drugs. 

The meeting was presided over by Professor L. F. 
Witmer, of Lafayette College, chairman of the section. 


scientific research 
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agents guidance and cooperation. As 
follows: 

1. In the choice of local markets. 

2. In the selling points on the brand. 
3. In promptly filling all orders. 

4. In supplying proper forms and 

selling accessories. 

5. In supplying proper credentials, 
ete. 

Perhaps the most important step in 
any perfumery sales campaign of this 
kind is found in the choice of canvass- 
ing regions. Each brand appeals to a 
certain type of woman living on a cer- 
tain scale. 
only in the best probable markets is an 
important in laying out the 


To see that sellers operate 


step 
campaign. 
To try and market a costly imported 


perfume in a milltown or even in the 
offices of large cities, is liable to be 
unproductive. To canvass a _ cheap 


grade of perfumery in the better sec- 
tions of the city or town likewise 


STORE OF 
is 

bad policy. Sellers sometimes fail to 
consider this fundamental point with sufficient care. 
The supplier is in a position to give much help in plan- 
ning the canvassing area for each agent. 

Primarily, perfumers rely upon female sales agents 
as best able to win the interviews required for sales. 
Experience with men proved to be unsatisfactory. The 
whole range of beauty aids and personal charm subjects 
can be covered by a woman face to face with another 
woman, whereas the man usually puts up a cut and 
dried and uninteresting sales story on such products. 

It is probable that, as time goes on, an increasing 
of perfumers, along with suppliers of other 
toilet articles will turn more and more to direct mar- 
keting. 
similar lines have either gone totally on a direct selling 
basis or partially so, that the trade should follow suit. 

The American public is getting used to the specialty 
All of the “gyp” or most of it has been taken 
out of the profession. 


number 


So many manufacturers and sales agents in 


seller. 
Fully respectable and often na- 
tionally advertised goods are now sold by canvassers. 


Beauty Shop Conditions 

The New York State Department of Labor has re- 
cently completed a survey and study of conditions pre- 
vailing in 300 New York City beauty with 
reference to wages, hours and other conditions falling 
within the purview of the department. The conclu- 
sions of this survey are to the effect that operators in 
beauty shops often receive exceptionally high wages 
but that the of employment are 
Wages ranging from $35 per week to as high as $115 
per week were reported while the working week 
ranged from a minimum of 50 hours to as high as 73 
hours. The length of the working day is partially 
necessitated by the fact that a large percentage of the 
business is done at night to accommodate the business 
woman. The Department that collective 
action by the establishments or regulation by law is 
necessary to improve conditions, hinting that the lat- 
ter may be the better method. 


shops, 


hours excessive. 


concludes 
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Short Cuts in Making Lotions 


Eliminating Some of the Troubles and Difficulties 





by Francis Chilson, New York 


Consulting Production Engineer 


OTIONS, of all toilet 
L preparations, lend them- 

selves most readily to 
economical handling; yet con- 
siderable difficulty is encoun- 
tered in preparing them 
through a lack of knowledge 
of available equipment and 
improper manufacturing meth- 
ods. Probably this condition 





is caused by failure to recog- 





nize the individual classes of 
lotions, and attempting to 
handle all of them in the same manner. 
of lotions has definite physical characteristics which 


But each class 


must be considered individually. 

These classes are: heavy emulsions, heavy oils and 
the like, such as quince seed or stearic acid base hand 
lotions, liquid cleansing creams, and cucumber lotions; 
the second class, by far the most common, known as 
light liquids such as muscle oils, skin toning lotions, 
hair tonics, nail preparations and the like; the third 
class liquids containing solids in suspension like cal- 
mine lotion, liquid powders, ete.; the fourth class ef- 
fervescent liquids, shampoo soaps, deodorants, and 
so on. 

Each of these classes requires variations in handling, 
but all of them follow the same general procedure, 
which may be subdivided as follows: preparation, filter- 
ing, clarifying or straining, and filling. And all lotions 
are related in that the largest part of their bulk con- 
sists either of water, oil or mixtures of light liquid 
ingredients alcohol, glycerine, ete. 

When water is used in lotions it must 
be soft and pure. Although there are 
a few localities in America in which the 
water is so soft as to require no dis- 
tillation, it can, nevertheless, be estab 
lished as a wise rule that all water 
should be distilled. This is particularly 
true if alcohol is to be added. In the 
soft water localities where distillation 
is sometimes dispensed with, trouble is 
experienced because of the lack-lustr 
or downright cloudy appearance of the 
finished product. Frequently this is 
blamed upon the filter or filter medium, 
whereas it is more than likely due to 
the partial saponification of vegetable 
or animal oils that may be present in 
the lotion, or else to the discoloration 
or precipitation of incompatible con 
stituents. Viscous emulsions contain- 
ing considerable quince seed, if not 
carefully handled, are likely to discolor. 
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If quince seed is extracted hot it will cause white lotions 
to assume a yellowish cast and green lotions, such as 
cucumber lotions, to become a sickly greenish brown. 
This condition can be avoided if the seed is first pul- 
verized and then extracted cold. Cold extraction of 
course does not exhaust the mucilage entirely, but the 
extract is perfectly colorless. 

Such preparations, if emulsified, should be mixed very 
slowly for a long period of time to avoid the incorpora- 
tion of too much air and to stabilize the emulsion 
which otherwise may break down upon standing. This 
eparation or breakdown is frequently experienced be- 
cause the emulsions are made with ordinary mixing 
devices which are not fast enough to thoroughly homo- 
genize the product; but are too fast to permit the 
gradual self-homogenization that takes place when the 
emulsion is mixed very slowly. Homogenization in a 
colloid mill or other homogenizer produces the finest 
and most stable product. 

The filtration of unusually heavy emulsions and oils 
presents considerable difficulty because they cannot be 
foreed through vacuum filters; they will not flow 
through gravity filters; nor will they always pass 
through pressure filters. The common practice of the 
trade is to strain such preparations through muslin 
straining cloth and let it go at that. 
is far from sufficient. 


But this process 
Filter presses are sometimes 
used because they provide a means of forcing the 
preparations through the leaves. But they are not 
economical for small scale operation. The separating 
centrifuge will function when all other machines fail. 
Such machines throw out the foreign matter with a 





INSTALLATION SHOWING PRESSURE FILTER 
UNDER WORKING CONDITIONS 
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centrifugal force thousands of times more powerful 
than gravity, and deliver the clarified product continu- 
ously at the outlets. However, the filtration of the 
average hand lotion, lighter than those we discussed 
above, may 
filters. 

The filling of the lighter class of 
may be carried out in ordinary hand, semi-automatic 
or automatic vacuum apparatus and in all other types 
as well. But the heavier ones which will not flow 
readily must be filled on the various types of pump or 
pressure fillers, of which there are a multitude on the 
market. 


be accomplished in pressure or vacuum 


these emulsions 


The preparation of light liquids and oils is very sim- 
ple. Since them are not emulsions, being 
merely solutions and mechanical mixtures, they may 
be mixed with almost any type of mixing apparatus. 
The storage-tank-portable-agitator combination is an 
economical one. 


most of 


But when perfume oils are dispersed 
in lotions like skin toning lotions, containing a large 
percentage of water and glycerine as a base, difficulty 
is often encountered because the perfume tends to sepa- 
rate out as an oily scum. Though this can be avoided 
by mixing the perfume with precipitated chalk, the 
chalk is almost certain to clog the filter beds so that 
filtration is stopped altogether. The better practise is 
to mix the oil with a high grade purified tale because it 
will filter out more readily without obstructing the 
filters. Of course, neither of these practises need be 
resorted to if a colloid mill is available. The filling of 
light lotions and oils presents no problem other than 
chemical ones. Lotions in a general line contain such 
a variety of chemicals that unusual care must be taken 
to avoid corrosion. And oils, it must be remembered, 
will rot rubber connections very quickly, if they are 
not of the right kind. Special rubber and fabric hose 
connections are provided with standard filling 
machines. 


most 


Liquids containing precipitates or solids in suspen- 
sion, present many little kinks in their preparation. 
The solid elements should be added slowly while the 
liquid medium is being agitated, to avoid lumping or 
sinking to the bottom of the tank in a solid mass that 
will remain as a cake. This condition of course is 
avoided if the kettle or tank is provided with an in- 
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teracting agitator, one element of which 
scraper. Usually liquid powders will settle out as a 
precipitate upon standing. This condition is difficult 
to overcome because the proportion of solid to liquid 
material is so great that it cannot be held in suspen- 
sion. The way out of this problem lies in the selection 
of a solid material which has great covering power 


acts as a 


and using less of it, while providing a base which can 
be emulsified. Again, the colloid mill serves a useful 
Another base which will strongly resist the 
tendency of the solid matter to settle out is the soap 
base, usually a saponified stearic acid very much like 
a liquid cleansing cream. 


purpose. 


These preparations cannot be filtered because to do 
so would eliminate the solid materials; but since black 
foreign matter is frequently encountered even in the 
best of calmine or whatever else may be used, such lo- 
tions should be strained. The usual method is to strain 
by hand through a coarse unbleached muslin straining 
cloth—the operator keeping the cloth free by rubbing 
it with a stick. But there are mechanically agitated 
strainers on the market which are ideal for this pur- 
pose and do not require constant attention. 

The filling of such preparations may be carried out 
in any filler, but the batch must be agitated while fill- 
ing to ensure that each container receives a uniform 
amount of the precipitate. 
lent results. 


Vacuum fillers give excel- 


The effervescent liquids and soaps foam so exces- 
sively that the tanks in which they are made must be 
only partially filled, and the liquids agitated as little 
as possible, to achieve thorough mixing. This tendency 
to foam can be greatly reduced if care is observed in 
adding the different elements of the batch very slowly. 

These preparations filter easily as a general rule, 
but their foamy nature makes it desirable that they 
be “polished” very highly. This polishing can be car- 
ried out in the filter by the addition of glass wool, 
asbestos wool, certain kinds of sands and many spe- 
cially prepared filter media. 

Vacuum fillers unquestionably are best for filling 
foamy liquids, because they suck up the excess, which 
otherwise will run up into the necks of the bottles and 
spurt out over their lips. 


Mexico Increases Purchases of American Toiletries 

Exports of toiletries from the United States to Mex- 
ico in 1930 amounted to $180,000, representing an in- 
crease of about 60 per cent over exports of these com- 
modities during the preceding year. 
Latin-American countries surpassed Mexico in 1930 as 
purchasers of American toiletries. Among this num- 
ber are markets, such as Haiti, Dominican Republic, 
and Panama, diminutive in size and potential demand 
as compared with Mexico. Less than 30 per cent of 
the imports of toilet preparations into Mexico are sup- 
plied by the United States, whereas of the total im- 
ports of all commodities into Mexico approximately 65 
per cent originated in the United States. The large 
demand in that country face creams, 
rouge, etc., estimated at approximately $1,200,000 an- 


However, seven 


for cosmetics, 


nually, is characteristic of a trend toward moderniza- 
tion in styles superinduced largely by ever-increasing 
contact with outside influences. Dudley G. 
Dwyer, Mexico City). 
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Trade 


F. G. Johnson, until recently assistant to A. F. Danz, 
divisional manager for the Colgate-Palmolive-Peet 
Co., stationed in Berkeley has been appointed general 
sales manager for the Colgate-Palmolive-Peet Co., 
S. A., Mxico City. 

Mr. Johnson has been connected with the company 
for thirteen years. In commenting on his recent ap- 
pointment he states that the number thirteen has 
served him well. He has been with the company for 
that number of years; while in Seattle recently, he 
received a telephone call from the Chicago headquar- 
ters of the firm offering him his present connection, 
and going to Chicago he arrived there in time to at- 
tend a banquet given on the 13th of March, at which 
he accepted the advancement before a group of thir- 
teen people at the time of his completion of thirteen 
years of service with the company. The Colgate-Palm- 
olive-Peet Co., S. A., has taken over two large plants in 
Mexico City. 

x * ok Ok 

Following the death of Charles F. Bowey, president 
of Bowey’s, Inc., manufacturer of flavoring extracts, 
Chicago, the board of directors has elected Donald 
Bowey, his son, president. The new head of the com- 
pany is a graduate in food chemistry at the University 
of Illinois and since his graduation has been connected 
with the company, for which he has developed many 
new products and improved some of the older ones. He 
has been with the company for ten years and since 
1925 has been plant manager and first vice-president. 

Charles F. 
connected with Bowey’s Inc., since leaving college and 
has specialized in the selling end of the business. He 
has been a director and is now first vice-president. 


Bowey, the younger son, has also been 


* * * x 


C. M. Baker, vice-president and general manager of 
Pond’s Extract Co., New York, has been appointed 
chairman of the toilet specialties division of the 1931 
maintenance campaign of The Salvation Army. Mr. 
Baker has been chairman of the same group in previous 
years and anticipates another successful campaign 
during the spring of 1931. The Salvation Army is 
seeking $528,000 for the support of the 52 permanent 
centers which it maintains in New York. Included also 
is the support of employment bureaus which have 
functioned so successfully during the recent unemploy- 
ment crisis. Henry W. Taft is chairman of the 
Citizen’s Advisory Board under whose direction the 
campaign will be carried on. 

ee & 8 


Louis Clement of Boyer International Laboratories, 
Chicago, was an Eastern visitor late in March. Mr. 
Clement attended and supervised Boyer displays at the 
beauty trade shows in Cleveland and Philadelphia. 
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Arthur Winarick, president of Ar. Winarick, Inc., 
New York, manufacturers of the popular “Jeris” hair 
tonic and other toilet preparations is spending a va- 
cation of several months at Pasadena, Calif. He 
writes that he is enjoying his trip and gradually re- 
gaining his strength and that he will be back on the 
job in July. Meanwhile Nat Winarick has complete 
charge of the laboratory and purchasing departments. 

* * * aK 

Drug Inc., has purchased from Lewis Brothers, Inc., 
New York, all rights and business on “Vitalis,” a well 
known hair preparation. This important acquisition 
was effected out of surplus without the issuance of any 
additional stock to the public. “Vitalis” has been 
assigned to Bristol-Myers Co., a subsidiary of Drug 
Inc., and from April 1 the product will be manufactured 
and sold by the new own- 
ers. Additional advertising 
and sales efforts will be 
applied to the _ product 
during the current year. 

Harold B. Thomas, who 
has been in charge of 
sales and advertising for 
Lewis Brothers, Ince., is 
now associated with the 
sales department of Bris- 
tol-Myers Co., and will 
have charge of the pro- 
motion and sale of “Vi- 
talis.” Through this pur- 
chase, Bristol-Myers Co. 
has further rounded out 
its line of nationally advertised specialty products in 
the drug and toilet goods field, which includes “Ipana” 
tooth paste, “Sal Hepatica,” Ingram’s shaving cream, 
Ingram’s “Milkweed Cream,” “Gastrogen” tablets, and 
“Vitalis.” 

Lewis Brothers, Inc., will continue as manufacturers 
and distributors of the complete line of barbers’ sup- 
plies which the company has offered to the trade for 
many years. No change in the ownership or general 
policy of Lewis Brothers, Inc., is involved in the dis- 
posal of this one product. 


HAROLD B. THOMAS 





x 

Mile. Gabrielle Chanel, Parisian couturiére and also 
originator of the Chanel perfumes, sailed for France 
on the Paris, April 10th. Mlle. Chanel arrived in this 
country the early part of March at the invitation of 
Samuel Goldwyn. She has been spending the greater 
part of her time in this country in Hollywood, where 
she has been studying types and designing for screen 
stars. It is her intention to return to Paris and con- 
tinue her designing there. She is exporting American 
mannequins for this purpose. 
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We are privileged this month to present some pic- 
tures of the new branch plant of Lever Bros. Co., 
located at Ind., just outside of Chicago. 
This plant, which has just been opened is, according 
to the company, the last word in soap manufacturing 
establishments both architecturally and in its mechani- 
cal equipment. In addition, the company is intensely 
proud of its employees, one of whom is shown in work- 


Hammond, 


ing uniform in the accompanying pictures. 

The new plant occupies a site of about 20 acres near 
Lake Michigan. It is as nearly a work of art as a 
factory can possibly be. Constructed of claycraft 
brick, and rising from a broad base to a height of six 
stories, it striking facade and_ sun-lit 
windows, and an architectural silhouette of unusual 


line and balance. 


presents a 


On the whole, it resembles an edu- 


cational institution rather than a factory, and the 


resemblance is intensified by a massive clock tower 
commanding the sky-line from its front. Only a giant 
replica of a package of one of its products, extending 
to a height of thirty feet above the clock tower, pro- 
claims its identity. There are very few, however, who 
would fail to recognize from that replica that the plant 
belongs to Lever Brothers Co., and is a new unit in 
this world-wide organization. 

Back of this begins the factory, proper, and it has 
been equipped with the latest of soap manufacturing 
machinery, not only in an effort to turn out its produc- 
tion economically and efficiently, but to adapt it in the 
best possible fashion to the company’s idea of employee 

welfare and hap- 


piness. Complete 



















and modern 
packaging, wrap- 
ping, sealing and 
other machinery 
for delivering the 
finished product 
course, included 
in the plant lay- 
out. 

Back of the 
new plant lies the 
idea that beauty 


pays in human 
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to the cars is, of 


values. It costs money to carry out that conviction 
and many eNecutives naturally inquire whether it pays 
or not. Speaking on this point, F. A. Countway, presi- 
dent of Lever Bros. Co., says: 

“If you mean in dollars and cents, that isn’t the 
question exactly. We would do it whether it paid or 
not. It pays in human values—that is the important 
thing. As the organization of business grows in scope 
and size, however, we can all see more clearly how 
closely the industrial values merge with the human 
values. It should be perfectly plain, in consequence, 
that pleasant and attractive working conditions benefit 
everybody, both inside a factory and out. 
they pay, from whatever angle you look at it. 

“We build a factory like this today not for the sake 
of calling it a model or a modern one, but 


So of course 


because 
we believe in it in principle, and because we believe 
it to be the kind of factory the world will have to 
build tomorrow. We are anticipating, and—as we al 
concerning ourselves with an objective 
well ahead of us.” 


ways try to do 


+ + * * 

Lynn R. Fairbanks, president, and Glenn Y. William- 
son, auditor, of Ex-Cel-Sis Products Co., Salt Lake 
City, have just completed a tour which covered all of 
the company’s They advise us that total 
business of the company showed a gain of 25 per cent 
during 1930, a remarkable showing in view of the con- 
dition 


branches. 


Three new offices have 


been opened in California, one at 5161 South Vermont 


of general business. 
avenue, Los Angeles; another at 305 Grant avenue, San 
Francisco, and the third at 504 Lake Park avenue, Oak 
land. 
Claud L. 
the Colorado company and has been succeeded by T. 
L. Redford, located at 1328 
Lawrence street, Denver. 


Russell has retired from management of 


whose officers will be 


x * * 
York 


is planning the acquisition of three additional 


International Business Research Corp., New 
City, 
companies in the toilet preparations field following its 
purchase through the newly organized Beauty Products, 
Inc., New York, of the Miner theatrical make-up and 
cosmetic business, which was announced in our last 
issue. Rapid progress is being made in the completion 
of plans for these purchases and the names of the 
companies involved will be published as 


soon as negotiations are finally completed. 





AND ONE OF THE WORKERS 
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Miss Ruth McManus, well known in the toilet goods 
industry for the past few years, is now associated 
with Jacquet, Inc., New York City. Miss McManus has 
a very broad experience in toilet goods merchandising. 
She was formerly editor of Toilet Goods Economist 
and more recently was advertising manager of Prim- 
rose House, Inc., New York. 


.* es 6 8 


C. L. Eaton of Cosmetique Laboratories of America, 
Portland, Ore., is now on an extensive trip through 
the West and South which will carry him through 
Idaho, Utah, Colorado, Oklahoma, Texas, New Mexico, 
Arizona and California. The trip was undertaken in 
connection with the expansion plans of the company 
which include a survey and vigorous drive on its “Le 
Gui” perfume to cover all the territory west of the 
Mississippi River. 

The company has advised us that its business 
showed an increase of 52 per cent in 1930 over 1929 
which was the largest previous year. It is in the hands 
of C. L. and B. E. Eaton who purchased it from its 
former owners late in 1928. 


* * * * 


Jean Godillot, managing director of Parfumerie L. T. 
Piver, Paris, and president of L. T. Piver, Inc., New 
York, arrived on the Jle de France March 24 to spend 
about a month in this country. Accompanying him on 
this visit is Jacques Raimbault, secretary of the French 
company in charge of the American interests in Paris. 

After making a_ gen- 
eral survey of conditions 
of his company here, and 
going over plans for the 
future with the New 
York managers, Mr. God- 
illot will visit Montreal 
with a similar purpose in 
view. From Montreal he 
will make his usual trip 
to Havana to investigate 
the company’s situation 
in Cuba. Before sailing 
for Paris however, he will 
return to New York and 
leave with Mr. Raimbault 
for France on April 24th. 


JEAN GODILLOT 


Mr. Godillot is making this trip a rather hurried 
one in order that he may arrive in Paris by May 2 
in time for the opening of the Exposition International 
Coloniale 1931. At the exposition this year consider 
able space is being devoted to the exhibits of per- 
fumery which will be carried out on a large scale, 
and, as vice-president of this committee, he must 
necessarily be present. 

In commenting upon business conditions abroad, Mr. 
Godillot who has visited the various branches of his 
company throughout Southern 


Europe, including 


Turkey, Roumania, Jugoslavia, etc., this past winter 
advises us that conditions compare similarly to those 


existent in this country. 


Mr. Godillot has recently been elected president of 
the Groupement des Parfumeurs. 


& Essential Oil Review 








Salvador Echeandia, chairman of the board of 
directors of Perfumeria Gal, Madrid, Spain, arrived 
on the Leviathan, March 26, for a visit of nine weeks 
in the United States. Mr. Echeandia has visited here 
in the past and is no stranger to many of our readers. 
He will travel extensively, his plans calling for a trip 
to the Pacific Coast and through the South. 

Speaking of business 
conditions in Spain and 
especially of the status of 
the toilet preparations in- 
dustry, he says that while 
Spain has_ suffered _ to 
some extent from the de- 
pression, it has been less 
severely felt than in other 
European countries. Busi- 
ness there in toilet prepa- 
rations is quite satisfac- 
tory and progress is being 
made despite the current 
business situation. In au- 
dition, Spain is gradually 
increasing her export 
business in toiletries and anticipates a bright future 
in foreign trade. 


SALVADOR ECHEANDIA 


Asked about the recent political developments in 
his country, Mr. Echeandia expressed the opinion that 
newspaper accounts had greatly exaggerated the re- 
ports of the disturbances. He states that they were 
probably largely confined to students and that he does 
not anticipate any ill effects on business arising out of 
the new republican regime. 

In addition to his business interests as head of the 
largest of the Spanish perfumers, Mr. Echeandia 
intensely interested in civic and philanthropic matters. 
At Irun, his birthplace near the French 


is 


border, he 
has carried on extensive developmental work, having 
recently replaced the time-honored bull ring with a 
beautiful summer residence and a public stadium for 
football. Only a few years ago he received from 
former Premier Primo de Rivera a medal for his work 
in the advancement of Spanish industrial life. He is 
also an enthusiastic Rotarian and a past governor of 
Rotary for Spain. 

On this trip, Mr. Ecneandia is accompanied by his 
two sons-in-law, one of whom is an engineer and the 
other an agriculturist. They expect to study American 
methods in these two fields in the course of their tour 
across the United States. 


Fire late in March partially destroyed the plant of 
Mari’ Trudeau, Inc., cosmetics manufacturer, in St. 
Paul, Minn. The fire started near the offices of 
the company and spread through the plant doing con- 
siderable damage. Stocks of alcohol and extracts, 
however, were unharmed since they were stored in 
concrete vault into which the flames could 
trate. 


a 
not pene- 
* 

Myndall Cain, well-known Minneapolis cosmetic 
house, has appointed Myrtle Hannah as representative 
in Northwestern territory with headquarters at the 
home office and G. S. Kolar as representative in Chi- 
cago territory where offices will be maintained at 
Seeley and Madison streets. 
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Stockholders of Coty, Inc., have been informed by 
B. E. Levy, chairman of the board, that the company 
has extended the maturity dates of obligations incurred 
in the purchase of the Coty companies of Europe in 
1929, from a three to a ten-year period. This purchase 
guaranteed the 5 per cent bonds of the Société Omnium 
de Participations Industries Deluxe, S. A., a Swiss 
corporation. On January 1, 1931, there were 41,000,000 
Swiss francs of such bonds outstanding of which one- 
half was payable October 7. 

Mr. Levy informed the stockholders that the cor- 
poration had effected an arrangement with Francois 
Coty, who has recently returned to take an active inter- 
est in the organization, and the Swiss corporation pro- 
viding for distributing the maturity of these bonds, of 
which 36,000,000 Swiss francs are now outstanding, so 
that they will become due in graded installments over 
a ten year period. In no single year, will the amount 
of principal and interest be in excess of $835,000. 

x * * & 

Bost, Inc., manufacturer of dental cream with offices 
in Chicago and New York, is the latest of the com- 
panies in the toilet goods field to adopt radio broad- 
casting as an advertising medium. The Bost program 
goes on the air over station WMCA, New York, Friday 
evenings at 7:45 and Sunday evenings at 9:00. It 
features George Jessel and Sammy Fain, well-known 
artist and composer. As a special feature an auto- 
graphed sheet of music is being given to listeners who 
ask for it. 

aK K , * 

Guardian Laboratories, Inc., has been organized in 
Lansing, Mich., and will manufacture a line of toilet 
goods and proprietary remedies. Actively in charge of 
operations is S. F. Edwards who has had long experi- 
ence in the field with Edwards Laboratories. 

a * * * 

Charles F. Bowey, president of Bowey’s, Inc., Chi- 
cago, manufacturer of flavoring extracts and other 
food products, died suddenly in that city April 7. Mr. 
Bowey was born in Lucan, 
Ont., March 18, 1874. His 
family moved to Chicago 
and there Mr. Bowey 
business 


Pi 


A 


started his 
career. His first venture 
in business on his own 
account was the forma- 
tion of the firm of Horine 
& Bowey in 1897. Mr. 
Bowey headed the firm 
from its inception and was 
its president for 35 years. 
In 1926, the 
name of the company was 
changed to Bowey’s, Inc., THE LATE 

CHARLES F. BOWEY 


corporate 





its present style. 

In addition to the company which he headed, Mr. 
Bowey was a director of the Merchandise Bank & 
Trust Co., Chicago. He was a Thirty-Second degree 
Mason and a member of the Evanston Golf Club, the 
South Shore Country Club and the Chicago Athletic 
Association. He leaves a widow and two sons, Donald 
F. and Charles F. Bowey, who are connected with their 
father’s business. 
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J. Carl Sellmer, resident manager of the Colgate- 
Palmolive-Peet Co., of Jersey City, died at Christ 
Hospital, Jersey City, March 24th, shortly after he 
was stricken at his office in Jersey City. Services 
were held on the morning of the 25th at the Sellmer 
home in Montclair, the Rev. George C. Vincent, pastor 
of the Union Congrega- 
tional Church officiating. 
Burial was in Forest 
Home Cemetery, Mil- 
waukee. 

Mr. Sellmer was _ born 
in Milwaukee forty-seven 
years ago, where he had 
lived until two years ago 
when he moved to Mont- 
clair to take up his posi- 
tion with the New Jersey 
branch of the company. 
He was president of the 
Crystal Soap Co., of 
Milwaukee and came East 
after that company had 
been merged with the Colgate company. He was active 
in the Y. M. C. A. and Community Chest and other civic 
and charitable work in Milwaukee. 
of the Jersey City Rotary Club. 

He leaves a wife, Violet; a son, Robert; two 
daughters, the Misses Jane and Dorothy; three 
brothers, George, of Wauwatosa, Wis.; Paul of Mil- 
waukee, and Edwin O., of San Diego, Calif.; and three 
sisters, the Misses Alice G. and Louise of Milwaukee 
and Mrs. C. T. Evans, of Wauwatosa. 

* * *k & 





THE LATE 
J. CARL SELLMER 


He was a member 


Sophia Robart, former nurse and intimate friend 
of the late Harry Houdini, now manufacturing toilet 
preparations under her own name in Boston, Mass., 
has sent us a very interesting clipping from a recent 
issue of the Boston Sunday Post, which in an inter- 
view with Miss Robart gives some details regarding 
the life and the last illness of the famous magician. 
One of her most prized possessions is a watch which 
he gave her shortly before his death. At present, 
Miss Robart is manufacturing her own line of prepara- 
tions in her own laboratory which is operated in con- 
junction with her salon in Boston. She has studied 
cosmetics for many years both here and abroad but 
only recently gave up her former profession to en 
gage actively in the business of manufacturing and 
selling cosmetics. 

* + + * 

The engagement of Frederick Weicker of New York 
to Miss Beatrice Trostel of Milwaukee has been an- 
nounced. Miss Trostel is the daughter of Mr. and Mrs. 
Albert Trostel and is prominent in social circles in 
that city. Mr. Weicker is the son of Theodore Weicker, 
vice-president of E. R. Squibb & Sons, New York. He 
is a Yale graduate and was prominent in athletics 
having been a member of the last U. S. Olympic Team 
as a discus thrower. 

* * K * 


Mr. and Mrs. Gilbert Colgate, Jr., are rejoicing in 
the birth of a son on March 23. Mr. Colgate is a direc- 
tor of the Colgate-Palmolive-Peet Co. 
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Dr. Wilhelm Haarmann, founder and head of the 
house of Haarmann & Reimer, of Holzminden, Ger- 
many, died in that city March 6 at the age of eighty- 
six years. Dr. Haarmann was one of the pioneers in 
synthetic aromatic chemistry and to his work may be 
traced many of the important developments in this 
branch of industry which have taken place during 
the last fifty years. 

In 1874 he organized his 
own company, the first 
firm devoted exclusively 
to the production of syn- 
thetic aromatic chemicals. 
His first product was syn- 
thetic vanillin, which was 
manufactured under a 
process invented by Dr. 
Haarmann and Dr. Ferd. 
Tiemann. Two years la- 
ter Dr. Haarmann_ suc- 
ceeded in perfecting anew 





process for the manufac- 
ture of vanillin, which 
materially reduced its 
price and incidentally greatly aided in the development 
of the business. 

In 1876 Dr. K. Reimer, also an eminent chemist, en- 
tered into partnership with Dr. Haarmann, and there- 
after the firm was known as Haarmann & Reimer. 
This company, under Dr. Haarmann’s energetic direc- 
tion, developed very rapidly and new products orig- 
inated by himself and Dr. Reimer were rapidly added 
to its expanding line. Among these one of the most 
important was “Ionone” which the firm developed and 
introduced in 1893. For more than fifty years Dr. 
Haarmann continued as the active head of the busi- 
ness, supervising not only the important technical de- 
velopments which were constantly taking place, but 
also the expansion of sales of the company’s products 
in all parts of the world. 

Since 1927, the company has been represented in the 
United States, its account being in the hands of van 
Ameringen-Haebler, Inc., New York, whose efforts have 


THE LATE 
Dr. WILHELM HAARMANN 


created a large demand for Haarmann & Reimer prod- 
ucts. 

Dr. Haarmann was one of the foremost figures in 
the aromatic chemical industry, and his loss will be 
felt by a large circle of friends and acquaintances in 
all parts of the world. 


Georges Acuna, formerly well known in the essential 
oil trade in New York and now head of the firm of 
Mi-Am-I, Sao Paulo, Brazil, has sent us an interesting 
display of the coffee industry in the state of Sao Paulo 
prepared by the Secretary of Agriculture, Industry 
and Commerce. It consists of cards upon which are 
mounted coffee beans in various stages of development 
and of various types. 

* * k * 

We add our congratulations to the many received by 
Mr. and Mrs. John A. Handy on the birth of a son, 
tobert Maxwell Handy, on April 1. Mr. Handy is con- 
nected with the Larkin Co Inc, Buffalo, N. Y. and is 
a past president and member of the executive board 
of the American Manufacturers of Toilet Articles. 
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John J. Quinn, vice-president of Pinaud, Inc., New 
York, sailed on the Paris, April 10, for a visit of 
about six weeks to the parent house, Parfumerie Ed 
Pinaud, Paris. In an interview, Mr. Quinn said that 
he expected to confer with Georges Klotz, president 
of the New York house and one of the partners in the 
French establishment, regarding plans for correcting 
some of the abuses which have crept into the industry 
in recent years. He mentioned specifically certain 
problems relating to the use of industrial alcohol in 
the perfume and toilet goods industry. 

George Panopulo, general manager of the company, 
has just returned from a visit of about six weeks in 
Paris, where he conferred with Mr. Klotz and con- 
sidered plans for further expansion of the American 
business. 


* * 


H. S. Graff, general manager of the Bluekamel Man- 
ufacturing Co., Detroit, spent a few days in New York 
early in April in the interests of the new line of toilet 
preparations which his company is introducing. Blue- 
kamel Manufacturing Co. was organized a short time 
ago by Mr. Graff and his associates to manufacture 
and market a complete line of toilet goods. Mr. Graff 
has had considerable experience in the field, having 
been connected with A. J. Krank Manufacturing Co., 
St. Paul, for several years and later organizing his 
own business in London. 

_ * & * v 


F. W. Webb, formerly president of the Mashburn 
Drug Co., Valdosta, Ga., wholesale druggists, has 
joined the sales force of McCormick & Co., Baltimore, 
manufacturers of drug and grocery store products, as 
special sales representative. 


oe * OK * Ke 

Willard B. Daniels, treasurer and director of 
Whittaker, Clark & Daniels, Inc., New York City, died 
suddenly at his home in 
New Dorp, Staten Island, 
March 22. He was fifty- 
five years old. 

Mr. Daniels had long 
been prominent in chem- 
ical circles, and as a min- 
eralogist enjoyed an en- 
viable reputation in the 
technical field. He entered 
business on his own ac- 
count about 1895 and con- 
tinued under his own name 
until 1918, when his com- 
pany was. consolidated 
with W. H. Whittaker Co. 

WILLARD B. DANIELS of New York to form 
Whittaker, Clark & Daniels, Inc. 

Mr. Daniels was also Past Master of Grammercy 
Lodge, F. and A. M., and a member of Scottish Rite 
Bodies, Mecca Temple and the Staten Island Elks. 
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Ybry, Inc., New York, has secured the Keith E. 
Pickrell Co., sales representatives for manufacturers, 
with offices in Syracuse, N. Y., to distribute its prod- 
ucts through Northern New York territory. 
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Plough Inc., Memphis, Tenn., has issued its financial 
report covering operations during the year ending De- 
cember 31, 1930. The report shows total assets of 
$4,348,858.75 of which $3,604,761.54 are current assets. 
Current liabilities and reserves for taxes and deprecia- 
tion total $1,469,804.82 and surplus amounts to $1,- 
588,462.54, leaving a balance of $1,290,591.39 as the 
value of the 181,876 shares of common stock outstand- 


ing. In addition life insurance on the officers of the 
company payable to the corporation, which amounts t#& 


$1,010,000, is being carried. J 
* * *” *” 

Schimmel & Co., A. G., Miltitz near Leipzig, Germany, 
is probably the first aromatic chemical and raw 
material house to utilize the radio as a means of 
acquainting the public with its plant and its products. 

On February 19 the two broadcasting stations of 
Leipzig and Dresden sent out a program which con- 
sisted of a visit to the laboratories and factory of 
this house. The program was designed to give listen- 
ers a glimpse of the manifold activities of the company, 
and this object was successfully carried out. It began 
with a conversation between the announcer and Dr. 
Karl Theodore Keller of Schimmel & Co. During this 
conversation an outline of the working program of 
the house in general, and the production of essential 
oils in particular, was given. This was followed by a 
systematic visit through that part of the factory where 
various raw materials are prepared for distillation, 
where the oils are distilled, rectified and fractionated. 
A description of these parts of the factory was given 
by Dr. Eberhard Brauer, chief of this division, whose 
talk lined up the practical operation of the plant with 
the preceding theoretical explanation. 

The entire program was designed to give the layman 


a general idea of the manifold activities of a company 








BROADCASTING AT THE SCHIMMEL PLANT Dr. KELLER, 
SECOND, AND Dr. BRAUER, FIFTH FROM LEFT’ 


manufacturing essential oils and an out.ine cf the 
methods used in this extremely interesting industry. 
The work of Schimmel & Co. in this respect may well 
be considered as a suggestion to manufacturers of 
similar products in the United States whose business 
has always been more or less of a mystery to the 
general public. 
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Mr. and Mrs. Glenn Y. Williamson are receiving 
congratulations on the birth of a son, who arrived on 
Washington’s Birthday. Mr. Williamson is auditor of 
Ex-Cel-Sis Products Co., Salt Lake City. 

a 

Dr/ William Dale Bost, vice-president of Bost, Inc., 
manufacturer of dental cream, Chicago, has been elected 
president of the Orange 
Crush Co., also of that 
city. Dr. Bost has been 
associated with 
Crush Co., for the last 


Orange 


eleven years as_ chief 
chemist and has held the 
office of first vice-presi- 
dent. About two years 
ago he organized Bost, 
Inc., to manufacture a 
tooth paste on which he 
had been working more or 
less as a hobby for some 
time. 

Dr. W. DALE Bost Neil C. Ward, one of 
the founders and also a 





vice-president of Orange Crush Co., has been elected 
chairman of the board. A. E. Reppening has _ been 
re-elected vice-president and Hays MacFarland, James 
A. Anderson and W. A. Allen, directors. 
o 2 * 8 

Confirmation has been received of the recent rumors 
to the effect that Bottu Mitow, Kischish-Mahle, Bul- 
garia, prominent distiller of otto of rose, has failed with 
Compagnie Parento, 
Croton-on-Hudson, N. Y., which has been selling Mitow 
rose in this country through an arrangement with Etab- 


liabilities in excess of $350,000. 


lissements Victor Hasslauer, Paris, advises us, however, 
that it will be able to continue to deliver this product 
in the usual way, having stocks available in this coun- 
try and ample supplies to draw from in Paris. Add- 
ington Doolittle, secretary of Compagnie Parento, 
states that he has been advised that plans for reor 
ganization of the business are under way and that he 
anticipates no interruption in deliveries of otto of rose 


in the meantime. 


The Pepsodent Co., Chicago, has expanded it manu- 
facturing facilities through the leasing of a_ three- 
story building at Iron and 37th streets. The new plant 
has a floor area of 86,000 square feet and will be occu- 
pied immediately and known as Factory No. 2 of the 
company’s antiseptic division. The equipment will in- 
clude the latest types of automatic bottling and capping 
machinery. 


Mme. Scandia Jourde, New York City, sailed on the 
Paris, April 10th, for her yearly visit abroad. Mme. 
Jourde spends the six months from April to October 
at her Paris salon and returns in the Fall to spend the 
Aside 
from her salon located on Madison avenue, Mme. 


winter months at her New York establishment. 


Jourde has started the distribution of her complete line 
of creams, lotions, powders, etc., throughout the United 
States. 

During her absence, Mrs. Dixon Boardman will have 
charge of the development in this country. 
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M. W. Parsons, Imports & Plymouth Organic Labs., 
Inc.. New York, has appointed Clifford L. Iorns to 
represent “Plymouth” stearates in the Middle South- 
Western states. He will maintain offices at 816 Clark 
avenue, St. Louis, Mo. The Mefford Chemical Co., 
1026 Santa Fe avenue, Los Angeles, Calif., will handle 
the Pacific Coast territory, while Schofield, Donald, 
Ltd., St. Nicholas Building, Montreal, Canada, will 
represent “Plymouth” stearates in the Dominion. A. 
C. Drury & Co., Chicago, Ill., continue as Central and 
Mid-West representatives. Stocks of “Plymouth” 
stearates will be maintained in all the above cities 
assuring prompt delivery to manufacturers throughout 
the United States and Canada. 

ot * * 

\. Lincoln Nassau, who has been connected with the 
B. T. Babbitt Co., the Palmolive Co., and the Skiddo 
Soap Ca., has leased the former Royal Lemon Soap 
Factory and has started the plant as the Royal Nas- 
sau Soap Factory, located at 1115 University avenue, 
St. Paul, Minn. 
been closed for ten months due to the illness of its 
former owner. 


The Royal Lemon Soap Factory had 


* * 


Oil States Petroleum Co., Inc., New York, has ap- 
pointed Robert E. Felton as its Southern representa 
tive. Mr. Felton will maintain offices at 311 Gravier 
street, New Orleans, La., specializing in white mineral 
oils and all grades of petrolatums. 

kK * * 2K 

The Rea Reta Corp., New York City, has appointed 
Reginald D’Auby, manufacturers’ sales agent, New 
York City, to handle its facial tissue line. 


Plans have been completed for the acquisition by 
the Procter & Gamble Co. of the business and proper 
} Cotton 
manufacturer of vegetable shortening and salad oils, 


ties of the Portsmouth Oil Refining Co., 
according to an announcement made by R. R. Deu 
press, president of the Procter & Gamble Co., Cincin 
nati, O. The Portsmouth Cotton Oil Refining Co. has 
a modern refinery and manufacturing plant, occupying 
a 120 acre site at Portsmouth, Va., 
sales offices in New York. 

While the ofticials of the Procter & Gamble Co 
declined to make a definite statement regarding any 


with executive and 





















P. R. Dreyer, Inc., New York, has advised us of the 
appointment of F. A. Baroody who will cover the 
Southeastern states, his territory extending as far 
west as the Mississippi River. Mr. Baroody is now on 
a trip through the territory in which he has been well 
known for the last seven or eight years. He will 
travel out of the general offices of the company in 
New York. 

F. C. Thiele, vice-president, has just returned from 
a trip through the New England states where he re- 
ports business conditions improving and the trade in 
essential oils generally on the upgrade. 

ok ok * *K 

A decidedly unique and intriguing method of dis- 
playing the proper make-up for the various colorings 
has been developed by Marie Earle, Inc., New York 
City, in the form of mannequin heads. Five of these 
heads, depicting the blonde, the brunette, the gray 
hair, the dark hair and the Titian, each with the proper 
These will 
be used for display purposes in the department stores 
throughout the country, and in this way customers can 


make-up, include every type of coloring. 


ee how the complete make-up ensemble will appear 
on their own skins. 

Lee H. Bristol, vice-president and advertising man- 
ager of Bristol-Myers Co., New York, will preside at 
the annual convention of the Association of National 
Advertisers, Inc., to be held at the Hotel Statler, De- 
troit, April 27, 28, and 29. Among the speakers is 
Dr. D. P. Smelser of the Procter & Gamble Co., Cin- 
cinnati, who will talk on “Should an Advertiser Con- 
duct His Own Market Surveys?” 


changes that might be made in the acquired concern 
it is believed that arrangements will be made to en 
large the Portsmouth plant to take care of the manu 
facture of Procter & Gamble products in addition to 
those already being manufactured there. The location 
of the new plant is close to the raw material supply 
afforded by subsidiaries of the Procter & Gamble Co., 
and consequentiy will effect economies in the manu- 
facture and distribution of its edible products. Similar 
plants are operated by the parent company at Cin- 
cinnati, New York, 


Beach, Calif., and Hamilton, Ont. 


Macon, Ga., Dallas, Texas, Long 


eae 








A PORTION OF THE NEW PORTSMOUTH, VA., PLANT OF PROCTER & GAMBLE Co. 
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Givaudan-Delawanna, Inc., New York City, has just 
been awarded a certificate of merit by the New Jersey 
State Industrial Commission, for a perfect record of 
safety in its plant at Delawanna during 1930. This 
means that the company enjoys the enviable record of 
having no time lost by accidents at its plant during 
the year, an especially unusual record in view of the 
fact that numerous highly concentrated acids, alkalis 
and other dangerous products are handled daily in the 
production of the line of aromatic chemicals. Our 
congratulations to the company for this splendid show- 
ing on which it has won deserved recognition from the 
state authorities. 
Cm = =o 

Mulville Goodwine Co., Chicago, manufacturers of 
beverages and flavors, has advised us of a change in 
its corporate name to Bon Ton Beverages, Inc. The 
change does not involve any change in management 
or policies and the officers of the company remain as 
before. 

* * * * 

Cariana Co., Detroit, has advised us of a change of 
address to 15367 Welland avenue, where 
venient quarters have been secured. A new “Sweet 
Pea” toilet water is being added to the line. 

* * ok * 


more con- 


S. I. Marks of the Paragon Sales Corp. has been ap- 
pointed Mid-West distributor for Katherine MacDonald 
of Hollywood. 

* oe ok Ok 

Willis M. Rose has been elected president of the 
Sun Tube Corp., Hillside, New Jersey. He brings to 
the management a wide experience and training gained 
in industry and finance. Educated at Brown Univer- 
sity and at Cornell, from which he was graduated in 
1910, Mr. Rose’s first experience was obtained in lum- 
ber where he worked at the source of supply. From 
this he turned to building 
construction and _ thence 
to cement. 
president and 


Here as vice- 
officer in 
charge of production of 
the Cayuga Portland Ce- 
ment Co. he remained up 
to the time of the war. 
He was then appointed 
to serve as vice-president 
and general manager of 
the Springfield Aircraft 
Corp., at Springfield, 
Mass., 
when speed in production 


during war-time 





and gigantic volume re- 


WILLIS M. ROSE 


quired able leadership. In 
banking, Mr. Rose is ably trained through extended 
White 


As an economic 


experience as an industrial specialist for J. G. 
& Co., prominent Wall street house. 
shared in 


advisor and assistant to the president, he 


the organization of nationally-known enterprises. 
ok * * * 

The B & W Co., Inc., Westfield, N. J., advises us 
that it has changed its Bopf-Whittam 
Corp. The company which was 1914 
under the direction 
of Arthur P. Bopf, president and treasurer. 


name to the 
established in 
has made commendable progress 
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Belgian Trading Co., New York, is moving from 21] 
Water street to much larger and more convenient 
quarters at 16-18-20 East 12th street. The company 
expects to be located in its new offices about May 1. 
* oe ok Ok 

Eugene Muller of J. Mero & Boyveau, Grasse, 
France, arrived on the Paris, April 7, for his annual 
visit to the American 
trade. Mr. Muller is mak 
ing his headquarters with 
Dodge & Olcott Co., New 
York, American 
sentatives of his 
and after a short visit in 
New York, will call on 
some of his many friends 
in the Middle West and 
South. He _ expects to 
spend about six weeks in 
the United States. 

Mr. Muller is 
known to the 
throughout the 
which he will visit through 
his many trips here in the past as well as his numer 
ous contributions to the advancement of the technical 
side of the essential oil and perfume raw materials 
industry. 


repre 
house, 


well 





trade 
sections 


EUGENE MULLER 


*K + * * 

Thurston & Braidich, importers of vanilla beans and 
gums, New York, have taken a lease on the third, 
fourth and fifth floors of the building at 55 Vandam 
street, corner of Varick street. The firm, which has 
been located for many years at 27 Cliff street, will 
occupy its new quarters about May 1. 

The fifth floor at the new address will be utilized 
for office purposes, and the third and fourth floors will 
be devoted to storage and shipping. 

The new telephone number is WAlker 5-2447. 

* * * * 

The Clifton Chemical Co., New York, has purchased 
structure at 64-68 
Essex street, Jersey City. The building comprises 10, 
000 square feet and will be utilized for the manufac 
ture of soaps and disinfectants. The property will be 
improved by the 


the two-story concrete fireproof 


erection of another 
shortly. The property was sold by J. H. 
through J. I. 


building, very 
Gautier & Co., 
Kislak, Hudson County realtors. 
* * *k x 

\ change in its plans for selling alcohol has been 
put into effect by the U. S. Industrial Alcohol Co. 
In the future, sales will be made on the basis of “con 
tainer inclusive.” The 
“drums returnable” 


former practice of 


was discontinued on March 31 and 


quoting 


no contracts on that basis will be made in the future. 

The change is made on account of the plan of the 

company to use lighter gauge drums in its shipments. 
* i i * 

E. M. 


its offices and 


Laning Co. has advised us of the removal of 
from 78-80 
street, New York City, to the company’s own building 
at Irvington, N. J. 


laboratories Greenwich 
Here complete facilities for manu- 
facturing and compounding will be available and it is 
anticipated that the company’s already excellent serv- 
ice to its customers will be greatly improved. 
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We are pleased to join with the many friends of 
Cc. G. Euler, dean of the essential oil trade, in con- 
gratulations on the cccasion of his Fiftieth Wedding 
Anniversary. Mr. and Mrs. Euler on March 24 enter- 
tained a party of their intimate friends at a Golden 
Wedding dinner. Among those present was E. C. Goet- 
ting, who fifty years ago was Mr. Euler’s best man. 

Mr. Euler is one of the 
best known and best liked 
men in the trade, of 
which he has been an ac- 
tive member for fifty- 
seven years. It was in 
1874 that he started in 
the essential oil business. 
After 21 years with a 
prominent house, he es- 
tablished with the late 
W. B. Robeson the firm 
of Euler & Robeson. In 
1915, he severed his old 
connections and_ estab- 
lished himself as an im- 


C. G. EULER 


porter of essential oils 
and similar products. For many years he has repre- 
sented Skipkoff & Co., for the sale of otto of rose. 

In spite of his many years of active business efforts, 
Mr. Euler retains his youthful appearance and modern 
and progressive outlook. May we again express to 
him and to Mrs. Euler our heartiest congratulations 
and good wishes for many more years of health and 
happiness. 

* * * * 

U. S. Industrial Alcohol Co., New York City reports 
for the year ended December 31st a_ profit after 
expenses and depreciation, but before adjustment of 
inventory to market value, of $1,104,753, equal to $2.95 
on the common shares. After reduction of inventories 
to market value, loss for the year was $1,895,247, com 
pared with a net profit of $4,720,858, or $12.63 a share, 
in 1929. 

* * * 

Anchor Cap and Closure Corp., Long Island City, 
reports for the year ended December 31, 1930, net 
income after depreciation, amortization, Federal and 
Canadian income taxes and other deductions, $1,019,350, 
equal after preferred dividends to $2.40 a share on 
common stock, compared with $1,133,612, or $4.02 a 
share, in 1929. 

* * * & 

Glyco Products Co., Ine., Brooklyn, N. Y., has 
appointed several additional representatives for the 
sale of its specialties. They are J. G. Herbst, 401 Van 
Dam Building, Philadelphia; Ulrich Chemical Co., 
Indiana Terminal Warehouse building, Indianapolis; 
Fred H. Palmer, Jr., 850 Euclid avenue, Cleveland, and 
Dr. J. W. Denton, 1079 Monroe avenue, Memphis. 


I. Foy Roberson, manager of the Can Division of the 
W. F. Robertson Steel & Iron Co., Springfield, Ohio, 
has been visiting the trade in the metropolitan district. 
Just prior to his visit he spent considerable time in 
the Middle-West where he reports business is con 
siderably better than it has been for some months. 
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The Aromatics and Fine Chemicals Division headquar- 
ters of the Newport Chemical Works, formerly located 
at 260 West Broadway, New York, has been trans- 
ferred to the main plant of the company at Passaic, 
N. J. The company however will continue to operate 
the New York office as a branch of the division, al- 
though it desires that correspondence and inquiries be 
addressed to Passaic. D. C. Scott is in charge of fine 
chemicals and Giles Low is in charge of aromatic 
chemicals. 

a ok * * 


American Home Products Corporation, Detroit, re- 
port for the year ended December 31, 1930, net earn- 
ings, after all charges and Federal taxes, of $3,361,005, 
equal to $5.50 a share on the capital stock, compared 
with $3,340,692, or $5.47 a share, in 1929. 

*K * * *“ 


Carr-Lowrey Glass Co., Baltimore, Md., is pointing 
with pride to the unusual record of long service of its 
New York sales staff; for this year the combined 
service with the company of its four key men in New 
York total 100 years. 

The members of this unique group are August F. 
Kammer, vice-president and manager in charge of 
sales; Albert C. Burgund, assistant manager; P. Guy 
Lloyd of the sales staff and Frank J. Bennett who has 
carried the burden of detail, connected with the varied 
line, which the company manufactures. 

These men require no introduction to the trade and 
are recognized for their cooperation and teamwork. 
Years of association with the needs of the trade have 
served to make all expert in their work. With the co- 
operation of the home office in Baltimore, the company 
enjoys a prominent position in the trade. 

All of the members of this group entered the em- 
ploy of the company in minor capacities when the con- 





4. F. KAMMeER, F. J. BENNETT, P. G. LLOYD AND 
\. C. BURGUND 


cern was small, before the days of automatic ma- 
chinery. In the course of their long association with 
the company they have witnessed the development of 
practically all of the mechanical devices for manufac- 
turing glassware. As the company grew it adopted 
the newer methods as soon as their merit had been 
established; so that today the company now manufac- 
tures glassware by both methods; and sells to cus- 
tomers all over the United States and also abroad. 
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Kessi & Scott, manufacturers of several cosmetic 
preparations, have rented a building at a point on the 
I.-G.-N. railroad, Jacksonville, Fla. Work of setting up 
machinery and making preparations for immediate 
manufacture has begun. The company has been at 
Lufkin, but is moving the entire plant to Jacksonville. 
a a 


W. Lyon of the Comfort Manufacturing Co., Chicago, 
has advised us that his company has plans under way 
for the addition of several new products in the near 
future. According to Mr. Lyon, the company is hav- 
ing no difficulty in finding business and its plant is 
being worked to capacity. 

P.e 8o we 


Hagerty Bros., & Co., New York City, calls attention 
in its interesting advertisement in this issue, to a new 
line of colored bottles which it has just placed upon the 
market. The coloring, the company states, is perma- 
nent and may be either opaque or transparent accord- 
ing to the needs of the user. 

* * 

Gerard J. Danco, who until recently has been asso- 
ciated with Compagnie Parento, Inc., Croton-on-Hudson, 
N. Y., has been elected vice-president of the United 
Chemical & Drug Corpo 
ration, Bridgeport, Conn 
Mr. Danco will be in com 
plete charge of the per 
fume and soapmakers’ raw 
materials department, 
which will offer to the 
trade essential oils, flavor 
ing products and perfum 
ery raw materials. His 
headquarters will be at 
the New York office of the 
company, 135 William 
street. 

Mr. Danco is well fitted 
to handle the duties of 





GERARD J. DANCO 


his new office, having 
been associated with the perfume raw materials indus 
try for more than eleven years in the United States 
He is well acquainted with the business, and numbers 
many friends in the trade who will join us in best 
wishes for his success in his new position 

Les Parfums Marly, Inc., New York and Paris, per- 
fumes and cosmetics, has appointed Albert Frank & 
Company, New York advertising agency, to direct its 
Newspapers, magazines and busi 


advertising account. 
ness papers will be used. 
*“* * «& 

Bourjois, Inc., New York City, report for the year 
ended December 31, 1930, net profit, after all charges, 
including Federal taxes, $686,682, equal, after prefer 
ence stock dividends, to $1.34 a share on the common 
stock, compared with $680,875, equal to $1.26 a share, 
in 1929 

* + * * 

The Lady Esther Company, Chicago, cosmetics and 
toilet preparations, has appointed Hays MacFarland & 
Co., Inc., advertising agency of that city, to direct its 
advertising account. 
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Possibilities for developing new markets and new 
outlets for small bottles of perfume are suggested in 
the interesting pian of a successful motion picture 
theatre manager in the Northwest. This suggestion 
may be of interest to the large perfumers bottling 
various essences of such quality and size as may lend 
themselves to this plan of distribution. 

The manager of the Paramount Theatre at Portland, 
Ore., increased the popularity of this playhouse, and 
stimulated good-will and attendance by giving to the 
lady patrons samples of perfume recently. Of course, 
there was an effective tie-in to the feature picture and 
its movie star in such distribution of samples, which 
lent greater interest and effectiveness to this particular 
type of showmanship. The samples of perfume were 
known as “blac tulip,” and were said to be favored by 
Bennett, the 
Matinee patrons thus appreciated the little gifts more 
by knowing that this essence met with the approval 


Constance motion picture’ actress. 


of an admired screen star. 

There is a suggestion here for development of busi- 
ness further with movie theatres anxious to please 
their patrons, and stimulate attendance to the day-time 
shows. Increasing early mid-day and afternoon at- 


tendance, and drawing crowds from the women 
shoppers and housewives, has been a great problem 
recently of many theatres. 

Gifts of samples of perfume in one form or another 
make excellent good-will offerings which many theatre 
managers may be eager to extend to their patrons, and 
thus a new outlet for ‘the products of the perfume 


manufacturer may grow to considerable dimensions. 


J. H. Helfrich, proprietor of Helfrich Laboratories, 
Chicago, has just completed an extensive trip through- 
out the United States in the interest of his private 
brand business. Mr. Helfrich spent considerable time 
on the Pacific coast and advised us of the appointment 
of two representatives in that territory, namely Bald- 
win & Baldwin, 524 South Spring street, Los Angeles, 
and Charles H. Curry, 1334 Van Ness avenue, San 
Francisco. Mr. Helfrich then proceeded to New York 
to visit the Helfrich Laboratories of N. Y., Ince., of 
which he is president. This company was formed just 
one vear ago, better to serve the interests of their 
Eastern clientele and has met with much success. Mr 
Helfrich states that production in the New York la 
horatories has increased four-fold since January of this 
year, and a further expansion is planned in the near 
‘uture. This growth reflects great credit on the abil 
ity of W. F. Zimmerman, general manager 

The Buffalo College of Pharmacy, Buffalo, N. Y., in 
conjunction with its excellent courses on the manufac 
ture of cosmetics and toilet preparations, is installing 
small machinery and equipment such as is used in the 
practical manufacturing 


industry to demonstrate 


methods. 
+ * oe . 

Reimers & Whitehill, Inc.. New York advertising 
agency, has been appointed advertising counsel for 
the Ferbo Co., Bayonne, N. J., food flavoring extracts. 

* * * * 

\. Willard Joyce, consulting chemist has advised us 

of a change in telephone number to WAtkins 9-1566. 
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Helena Rubinstein, Inc., New York, facial prepara- 
tions, has appointed Benton & Bowles, advertising 
agency, New York, to direct its advertising account. 

ok * * 

The death of Karl Kiefer, president of the Karl 
Kiefer Machine Co., Cincinnati, on April 17, at Jewish 
Hospital, in Cincinnati, came as a great blow to his 
many friends. Mr. Kie- 
fer was born in Germany 
and came to Cincinnati 
forty years ago and for 
twenty years was asso- 
ciated with Rheinstrom 
Brothers Co., dealers in 
food products. In 1908 
he organized the Karl 
Kiefer Machine Co. and 
at the time of his death 
was president and treas- 
urer of the company. 
During his affiliation with 





the two companies Mr. 


THE LATE 
KARL KIEFER 


Kiefer devoted much of 

his time to research and 

experiments. Mr. Kiefer was a member of the Cin- 

cinnati Club and the Losantiville Country Club. He 

is survived by his widow, Mrs. Adele Kiefer, and two 

brothers, August and Isidore Kiefer, both of Germany. 
ok * * 

As a pertinent comment upon the stocks of merchan- 
dise now available (or supposed to be available) to 
the public in the retail stores, Carl Bomeisler, president 
of the Imperial Metal Manufacturing Co., Long Island 
City, N. Y., has sent us the following verses. They 
were written by a friend of Mr. Bomeisler, who had 


had the very common experience of trying to purchase 


a branded article in several New York department 
stores, only to be told that the article was out of stocl 
but could be had in a few days. The verses are entitled 
“A Lay—Dedicated to the Merchandise Man of the 


Modern Department Store” and read as follows 


Send them away. Let them alone. 


Tell "em you're out of it. Let them go home 

Keep down your stock. Tell ’em you expect it 

Drive away business. It’s you who have wrecked it 
If they want a full dozen, sell ’em but five 

That is your way to keep business alive 


Keep inventory low. Oh! Merchandise man 
Stop normal production wherever you can. 
Drive away business Kill the demand. 
That’s your command 

| 


beg. 


That is your edict. 
But maybe some day, you'll rue it and 
F 


or you re Killltg the goose that lavs th oid 


American Commercial Aleohol Corporation, New York 
City, reports for the year ended December 31, 1930, 
net operating profits, $56,381, compared with $1,395,717 
in 1929; charges to surplus by reason of raw material 
and inventory write-downs to market value and other 
surplus adjustments, $553,235; current assets as of 
December 31, $2,696,744; current liabilities, $285,129. 
For three months ended December 31: operating loss, 
$13,804, against gain of $427,066 in the corresponding 
period of 1929. 
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Doane Hage, New York representative for Arthur 
Colton Co., Detroit, Mich., took part in an interesting 
two-way television demonstration on the afternoon of 
April 13. 

Mr. Hage had the unique experience of showing the 
first of the new clip-less tubes made possible by the 
addition of a new closing device on the Colton tube 
filling machine. The machine will be shown in opera- 
tion at the company’s booth at the forthcoming Ex- 
position of Chemical Industries. 

In a conversation over the radio Mr. Hage pointed 
out that the development of television will undoubtedly 
serve to stimulate business in general and hasten the 
return of prosperity. 


oe & «4 


Drury & Co., well 
known Chicago essential oil house, accompanied by 


A. C. Drury, president of A. C. 


A. E. Daley of the same company has been in New 
York City conferring with principals whom they repre- 
sent in the Middle-West. 

Mr. Drury reports that 1980 was the banner year 
for his company and that already 1931 business has 
exceeded the record of the previous year for the same 
period. 


+ + * 


The Reich-Ash Corp., New York City, manufacturer 
of cosmetics and novelties, has appointed The Biow 
Co., advertising agency of that city, to direct its ad- 
vertising account. This includes the advertising of the 
sterling silver and metal 
novelties, and the Antique Novelty Box Co., Ine., 


Silvercraft Specialty Co., Inc., 


wooden make-up and novelty boxes, both Reich-Ash 
subsidiaries. 


Burton T. Bush, who has been identified with the es- 
sential oil and aromatic 
chemical industry for 
over twenty years, has 
organized Bushfield, Ince., 
with offices at 67 Lexing 
ton avenue, New York 


City, telephone BOgardus 


The new company main 
tains a research labora 
tory for the study of 
aromatic bases for per 
fumery, oap and cos 
metics as well as indus 
trial odor coordination in 


which Mr. Bush has had 





BURTON T. BUSH 
wide experience. The 
company is also producing a few of the unusual 
aromatic chemicals and an announcement regarding its 
further activities along this and other lines can be 


expected in the near future 


Weimann Bros. Manufacturing Co., Derby, Conn., 
call attention in an advertisement in this issue to its 
new multiple tube filling, closing, clipping and dating 
machine. Considerable time and effort was spent in 
research work before the machine was placed on the 


market. 
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Wm. O’NEIL 


Vice-President 


O. H. RASCHKE 
President 





Other Cities 





Jos. P. SULLIVAN M. B. ZIMMER 


Secretary Treasurer 


NEW OFFICERS OF CHICAGO DRUG & CHEMICAL ASSOCIATION 


- 

IPVHE Chicago Drug & Chemical Association held its 

annual meeting and election of officers at the 
Hamilton Club on March 26th. W. K. Greenebaum, 
the guest speaker, entertained the members with an 
interesting resumé of his recent trip to the European 
Balkan States describing fully his version of the 
political situation abroad. 


Having no opposition ticket, the regular members’ 
ticket was elected unanimously and the following 
officers were elected for the coming year: president 
O. H. Raschke, vice-president Wm. O’Neil, secretary 
Joseph P. Sullivan, treasurer M. B. Zimmer. 


Mr. Raschke, the newly elected president was born 
in Chicago in 1883 and after serving his apprenticeship 
in the packing house business, worked his way up in 
that industry until he became manager of plants at 
Richmond, Virginia. He later became associated with 
the Victor Chemical Works, and since 1914 has acted 
as director of sales. He is one of the most popular 
members of the association and has served on various 
committees, as well as being vice-president during the 
past year. His experience in that office, where he has 
acted as pinch hitter on numerous occasions for the 
president, makes him ably fitted to handle the reins for 
the coming year. Mr. Raschke lives in LaGrange, 
Illinois, is married and has two sons, a daughter and a 
grandson, all of whom he is very proud. 

The vice-president, Wm. O’Neil is Chicago manager 
for the Emerson Drug Co. “Bill,” as he is more famili- 
arly known to the members, is one of the most ardent 
boosters for the association and has served in many 
capacities, including the board of directors, as well 
as being chairman of the entertainment committee for 
the year 1930. 

Joseph P. Sullivan was re-elected as secretary for 
the coming year. His enviable record as secretary 
during the depression of 1930 when he was able to 
show a healthy gain in membership and also turn over 
a neat surplus of cash into the treasury, has earned 
him the confidence of all the members. Mr. Sullivan 
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has been associated with the Grasselli Chemical Co. 
for over 25 years as sales manager. 

The office of treasurer will be handled by M. B. 
Zimmer, who has been identified with the Chicago office 
of Fritzsche Brothers, Inc., for the past 18 years. Mr. 
Zimmer has devoted his time unsparingly, to the wel- 
fare of the association and has just completed serving 
on the board of directors. His smiling countenance 
and amiable disposition have won him hosts of friends, 
who are confident that his precise nature coupled with 
his executive ability, will make “Mike” the ideal cus- 
todian of the funds for the association. 

* * * 2K 

The members of the Chicago Perfumery Soap & 
Extract Association set aside their business cares on 
the evening of April 9th, to enjoy their annual Spring 
frolic, which was held at the Vanity Fair located at 
Broadway and Grace streets. The affair started with 
a most enticing dinner, during which the courses were 
carefully arranged to allow the merrymakers plenty 
of time to partake of the dancing. The entertainment 
committee, in charge of A. G. Schneider of Victor 
Chemical Works, and ably assisted by the following, 
Russell G. Brown, George Silver Import Co.; Joseph 
A. Gauer, Fritzsche Brothers, Inc.; Joseph DeLorme, 
E. Lelong, Inc.; and D. A. Day, Heine & Co.; also 
arranged for the services of a very novel and entertain- 
ing musical revue consisting of 8 extremely clever a 
which supplied the cabaret entertainment for the eve- 
ning. The Royal Revelers Jazz Orchestra fully lived 
up to their reputation of having a “Red Hot Bunch of 
Horn Blowers” and set merry pace for the younger 
members who tried to keep up with them. 

* * * 

The golf committees of the Chicago Perfumery, Soap 
& Extract Drug & 
Chemical Associations have decided to join forces for 


Association and the Chicago 


the coming season and one auxiliary will be formed 
to handle the golfing activities for both associations. 
Each association will contribute an equal sum of money 


towards the Auxiliary to help defray the purchase of 
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prizes for the 5 Tournaments, which will take place 
during the summer months. A. C. Drury has been 
appointed chairman for the joint auxiliary and will be 
assisted by the following committee chosen from both 
associations: Roy Downs, Owens-Illinois Glass Co.; 
Wm. Loewenstein, Bauer & Black; John Buslee, 
Neumann-Buslee & Wolfe, Inc.; H. E. Lancaster, 
Marshall Field & Co.; Walter H. Jelly, Walter H. Jelly 
& Co.; C. S. Curtis, Wilson Laboratories; G. M. Van 
Kirk, Hazel-Atlas Glass Co.; A. G. Schneider, Victor 
Chemical Works; and A. J. Dedrick, Edward T. 
Beiser Co. 
oe ao ok ” 

The Citrus Products Co., of Chicago, announce the 
appointment of Howard Francis King, as export repre- 
sentative in Central and South America. Two foreign 
plants are now in existence, the Citrus Products 
Canada, Ltd., and the Citrus Products Co. of Mexico. 

ea Be Be oa 

Mrs. Frances M. Beggs, widow of the late C. W. 
Beggs, passed away in her home located in Plainfield, 
Illinois, on March 30. It is remarkable to note that 
this couple, who had shared their lives so closely asso- 
ciated, should pass away within the same month. 

* * * * 

G. M. Van Kirk, Chicago manager for Hazel-Atlas 
Glass Co., just returned from a plant inspection trip 
through Texas and Oklahoma where he was accom- 
panied by Sam Bowman, superintendent of plants. 
They spent about one week at Hot Springs playing 
around the golf courses limbering up for the summer 
golf tournaments. 

* * * * 

The J. W. Marrow Mfg. Co. have introduced on the 
market a complete new line of lotions and creams, 
which will be known by their trade name “Mirova.” 

Ke 3 * * 

H. I. Koppelman, president of the U. S. Sanitary 
Specialties Corp., has been sojourning at Palm Island 
at Miami Beach for the last three months. Mr. Koppel- 
man is in active charge of this rapidly growing organi- 
zation and personally supervises the operations in their 
factory as well as the details in the office. The com- 
pany have recently placed on the market a new product 
called “Sani-Domes Blocs” which has met with good 
Mr. Koppelman will 
make the return trip to Chicago by either railroad 
or plane, due to the fact that his chauffeur wrecked 
his brand new Lincoln car, trying to beat a Florida 
street car to the crossing. 

* * * & 


success from the buying public. 


The Acme Compact Puff Co., Inc., has moved its 
offices and factory to larger quarters located at 1718 
North Damen avenue. 
and modern machinery has been installed in the new 
home, where the company will now be able to manufac- 
ture compact puffs of every description. At the annual 
election and business meeting the following officers 


Considerable new equipment 


were elected: president, Clarence A. Seguin; vice- 
president, Harry H. Hitzman; secretary, Frank H. 
Pettee. x kok 


W. W. DeFrees, Chicago manager for Antoine Chiris 
Co., New York, has returned from an extended business 
trip through the Western territory and reports a 
gradual improvement in business. 
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Thursday evening, April 23, promises to be a night 
of unusual enjoyment for the members of the Drug 
& Chemical Association of Chicago, and their ladies, 
who are to be the guests of the association at its first 
formal dinner dance. All indications are that the event 
will be a gala one—long to be remembered and pleas- 
antly reflected upon afterward, since the finest talent 
obtainable has been engaged to entertain. 

Music will be furnished by Harry Kogen and his 
National Broadcasting Co. orchestra—by far radio’s 
snappiest on the air and among the stellar lights en- 
gaged is Miss Lorna Doone Jackson of Chicago Civic, 
San Carlos and Cincinnati grand opera fame. In addi- 
tion, Chauncey Parsons, star of the Schubert produc- 
tions—‘A Night In Venice’—‘“Gay Paree,” etc., will 
thrill the ladies with his rendition of favorite ballads. 
The famous radio duo of Lee Sims and Ilo Ann Baily 
will add their bit by tantalizing the ivories and croon- 
ing the Blues in a new and pleasing fashion. 

To round out this already all star bill, the dance 
team of Gagnon and Broughton, direct from the Hotel 
New Yorker, has been engaged to perform in terpsi- 
chorean fashion. We predict that the Lake Shore 
Athletic Club will be the scene of enthusiastic merri- 
ment and wholesome fun, on that evening, and that 
everyone attending will not only consider the evening 
as one well spent, but will look forward to a repetition 
of the affair annually. 
od & * * 


The Chicago headquarters for the Marinello Co., 
New York, will be re-established in the loop after eight 
years, as a lease has been signed with Edwin Shedd & 
Co., the owner for the entire third floor of the twelve- 
Stewart building at State and Washington 

The lease is for ten years from May Ist and 
will yield a total rental of $120,000. It was taken in 
the name of the National School of Cosmeticians, the 
holding company for the Marinello shops. The present 
headquarters is at 808 Tower Court, where the three- 
story building now in use will be vacated when the 
offices move in April. 


story 
streets. 


Pacific Coast Notes 
RECENT survey of the new industries coming to 
Los Angeles has disclosed that the new factories 
are scheduled to give employment to over 3,000 per- 
sons, while the expansions roll up another 8,000, or a 
total of 11,000 new industrial people coming on the 
payrolls in this district. 

These figures do not include prominent developments 
such as the new $5,000,000 Procter & Gamble Co., fac- 
tory in Long Beach, now under construction. 

Expansions which will also increase the importance 
of Los Angeles Harbor have been made by the Vege- 
table Oil Products Co., the Copra Oil & Meal Co., and 
the Pacific Coast Borax Co., the first two of these 
firms featuring the extraction of coconut oil from raw 
copra from the Orient. 


* * * * 


The Los Angeles Soap Co., a pioneer manufacturer 
of this city, in its recent addition of a five story and 
basement building costing $200,000 typifies the steady 
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growth of Los Angeles industry, where 
management has taken full advantage of the increase 
in population in the local field and throughout the en- 


tire eleven Western states. 


competent 


ok ~ * ok 

The University of California, Los Angeles, Calif., 
awarded contract for the construction of a two-story 
laboratory (Scripps Institute of Oceanography) at La 
Jola, to Jarboe Construction Co., San Diego, Calif. 

* * * ik 

The Silica Products Co., in San Francisco has re- 

moved its offices to 62 Bluxome street. 
x * * * 

Nassour Bros., Inc., Ltd., Los Angeles, Calif., has 
recently added another manufacturing building to its 
already spacious factory. Nassour Bros., makers of 
Castile soap are gradually extending into the cosmetic 
field and judging by their tastefully put up products 
their success is not really surprising. Fred Nassour 
has recently been away on a lengthy trip to the East 
where he bought labor-saving 
signed to take care of their increased business. 


various machines de- 
a ae 

The L. B. Hair Tonic Co., 8428 Melrose avenue, Los 

Angeles, of which John H. Olson and A. E. Bloom- 

strand are partners, has recently erected a_ building 

40x80 height, brick construction, 

with investment of approximately $20,000, where it is 


feet, one story in 
manufacturing the “L.B.” hair oil and “L.B.” powdered 
distributed through supply 
houses and wholesale druggists. 


soap, which are barber 
* * * * 

The Imperial Chemical Co., 2809 Sunset boulevard, 
Los Angeles, a partnership consisting of G. A. Mort- 
land and G. F. Morton, has commenced production of a 
line of cleansers, polishes and insecticides under the 
trade name “Regal.” 

a * * * 

The Banta Corp., announces the exclusive southern 
California distribution for “Surfa-Saver.” 
This is a green glycerine manufactured by 


Fischer’s 
product, 
Inc., Cincinnati, for the 
safe, efficient and economical washing of automobiles 


the Fischer’s Surfa-Saver, 


and all finished surfaces, according to J. F. Thomson, 
Banta president. 
* * * * 
Operating at a point 22 miles east from Carlsbad, 
N. M., the United States 
by means of drilling some large and very promising 


Potash Co., has developed 
potash deposits. A four-compartment shaft extending 
to a depth of over 1,000 feet has been sunk and pro- 
duction has been started from the main level near this 
depth. 
of mine-run material running as high as 30° 


Equipment to grind and sack 400 tons per day 
potash 
has been placed in operation. The potash is present 


as potassium chloride. 


Worthwhile Publication 
W.J. B Citrus Py ts Co. I 
We certainly believe that THE AMERICAN PERFUMER 
AND ESSENTIAL OIL REVIEW is a very worthwhile pub- 
lication and we await its coming each month with in- 
terest. 
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New Orleans Trade Notes 


SEVERAL hundred delegates attended a three-day 

conference of the Rainwater division of the Coca- 
Cola Bottlers’ Association at the Roosevelt hotel in 
New Orleans during March. Among the speakers were 
A. B. Freeman, of this city; W. G. Jackson, of Spart- 
anburg, S. C.; A. C. Johnson and Dr. W. P. Heath, 
both of Atlanta, Ga. 

* * * x 

“Poudre de Princess” is the name of a new face 
powder just announced by the Howell Company, Inc., 
perfume and drug manufacturers of New Orleans. If 
the new trade name is well received, a complete line 
of powders will be made for it, Howell officials say. 

x oe ok OR 

J. Broussard, president and manager of the Royal 
Perfume Company, Inc., New Orleans factory, spent 
Easter holidays with his parents in Alexandria, La. 
While in Alexandria, Mr. Broussard also spent several 
days conferring with the operators of the wholesale 
and retail branch of his firm there. 

Avit W. Cancienne, manager of Waterbury’s Drug 
Store, a large retail organization at 540 Canal street, 
purchased the business from its founder, Carl Water- 
bury, late in March. Mr. Cancienne was formerly 
known as the proprietor of several stores in one of 
the New Orleans residential districts. 

Charles C. Zatarain, of E. A. Zatarain & Sons, Inc., 
was one of a party of New Orleans business men par- 
ticipating in a 
towns sponsored 


good will tour of twenty Louisiana 
by the New Orleans Association of 
Commerce. The Zatarain company manufactures the 
“Papoose” line of extracts and food products. 


Book Reviews 


(Copies of Books Reviewed in this Column, and other 
Works Useful to our Readers may be Obtained th rough 
the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 432 Fourth avenue, New York) 


Cosmetics and Make-Up 
THE CREAM OF BEAUTY, by H. Stanley Redgrove, B.Sc., 
A.LC., 184 pages indexed, Boards. William 
Heinemann (Medical Books), Ltd., London. 1931 
Price 5s. net. 


This is the fourth of a series of interesting and in 
triguing books by Mr. Redgrove covering the manu 
facture, sale and use of cosmetics more or less from 
the standpoint of the 
covers the 


ultimate 
subject of the 


consumer. In it he 
enhancement of feminine 
beauty in semi-technical style, offering numerous sug 
gestions regarding proper methods of using cosmetics 
and _ toilet 
which he 


describing the 
type formulas are 
given in sufficient number to acquaint the reader with 


preparations and products 


recommends. Simple 
the general structure and composition of the products 


which she uses and to dispel some of the fear of 
toilet preparations, which, unhappily, still remains in 
the minds of some possible users. 


After a brief introduction, Mr. Redgrove discusses 
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the care of the face and hands, raw materials for 
cosmetics, cold cream, modern vanishing creams, emol- 
lient and astringent creams, the mud-pack treatment, 
face powder, rouge and lipstick, toilet waters and lo- 
tions, care of the hair and preparations therefor, and 
depilatories. The instructions and suggestions and 
brief and practical and the technical matter is simple 
but scientifically accurate. 

While undoubtedly designed for popular consump- 
tion, the book can serve some very useful purposes in 
the industrial field. All demonstrators should have it. 
Retail sales people should be made to read it, if they 
can be made to read anything. And, incidentally, the 
“big boss” himself may learn something very useful 
by running through its clever and instructive pages. 

S. L. BM. 


* * * * 


Pamphlet on Butter-Fat 
Butter-Fat (Ghee) by Prof. Dr. N. N. Godbole and 
Sadgopal B.Sc. 48 pages. Dept. of Ind. Chemistry, 
Benares Hindu University, Benares, India. 

Anyone interested in the chemistry of glyceride oils 
and fats should find this pamphlet of interest. The 
work covers not only butter-fat but also fats and oils 
used as substitutes in adulterating it. In this respect 
the information will be of interest to our readers. 
It consists of three parts and an appendix. Part I 
takes up the composition, nutritive value and the 
digestibility of butter-fat. Part II deals with a com- 
parative study of the chemical methods known and 
employed in butter-fat analysis. art III suggests 
new methods for the more accurate determination of 
butter-fat adulteration. 

The last part of the pamphlet has to do with the 
proper use of the refractometer and a new method 
of determining butter-fat adulteration therewith. It 
also gives methods of determining A and B values 
of new constants whereby adulteration of butter-fat 
may be more readily determined than by the usual 
chemical constants. 

The work is brief, clearly written and the data is 
well assembled. The results are chartered on a graph 
which is included in the appendix. It is a construc- 
tive contribution to the literature on oils and fats. 

E. G. THOMSSEN. 
tk *k * 


A Study of Citrus Oils 


INDUSTRIA E COMMERCIO DEI DERIVATI AGRUMARI. (In 
dustry and Commerce of Citrus Fruit Derivatives), 
by Ing. Carlo Rodand, Ulrico Hoepli, Milano, 1930 
(Italian Edition only). 

The excellent book by Carlo Rodand, engineer in 
Palermo, Sicily, on the derivatives of citrus fruits sup- 
plies a long-felt need for scientific, technical and eco- 
nomic information about the production of citrus oils, 
fruit juices, fruit acids and pectins. 

The reader, working through 365 pages of Italian 
text, is surprised and delighted with the thoroughness 
of the information, the numerous details described and 
the splendid diagrams of apparatus and machines. 
The whole work is original, absolutely modern and 
written by an engineer who is an expert authority in 
his field and who, living and working in the center of 
the world’s citrus oil production, has all the latest in- 
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formation and minute details of machines readily 
available. 

The first chapter is a general description of citrus 
products and their economic distribution throughout 
the world. In the next chapter the author describes 
the constitution of the fruit and the analytical deter- 
mination of oils, acids, ete. Chapter three deals with 
the manufacture of citrus oils. Beginning with the 
old-fashioned sponge method and describing the first 
primitive apparatus (Macchinetta a leva) it goes into 
distillation (Method Peratoner) then into the “Bennett 
Process” giving all of the theoretical and fundamental 
principles of successful operation. It proceeds with 
the “Macchina” as applied for the production of oil 
bergamot and winds up with an exact and detailed de- 
scription accompanied by diagrams of the various ma- 
chines as used for manufacturing oil of lemon (Mac- 
china of Perroni Paladini, Lo Verde, Vinci, Avena, 
Cannavo and Speciale). Then follows a description 
of the various oils as obtained by these machines and 
their qualities and properties. The next chapter on 
distillation of flower oils such as neroli bigarade and 
petitgrain, contains nothing new, as is also the case in 
the chapter on terpeneless citrus oils. 

The second part of the book is devoted to the manu- 
facture of fruit juices and their concentration and to 
fruit acids and pectins. All modern methods, ma- 
chines and apparatus are fully and thoroughly de- 
scribed. 

Anyone interested in the technical side of citrus fruit 
production and essential oils in general will be greatly 
interested in this valuable contribution and after read- 
ing it will have a clear and thorough understanding of 
citrus products and their manufacture. 

Dr. ERNEST S. GUENTHER. 


Retail Store Organization 
MERCHANDISE CONTROL MANUAL, Published by the 
Merchandise Managers’ Division of the National 
Retail Dry Goods Association, New York, 1931. 


One of the most difficult problems with which the 
retail establishment and especially the store with 
numerous departments, has to contend is that of insur- 
ing the presence in stock in available form of such 
merchandise as may be required for the day’s opera- 
tions and at the same time avoiding the losses occa 
sioned by dead or slow moving merchandise. It is the 
purpose of the present volume to present to the retail 
trade the various methods which have been successfully 
applied to the solution of this problem by those who 
have met it. 

While the book is not of first interest to the manu- 
facturer of toilet goods, or, indeed, to any producer of 
goods for the retail trade, it should be of considerable 
interest to those who have found difficulties which they 
did not understand in the way of placing what they 
believe to be adequate stocks in the hands of those who 


deal directly with the public. A student of mer- 


chandising will find much of value in it. 

A section devoted entirely to toilet goods and drugs 
is included and in it are many suggestions which may 
help to clear away the mist of misunderstanding 
present in the mind of the manufacturer, whose ideas 
of retail selling and practice are hazy indeed. 
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In Memoriam for Departed Friends 


ARNOLD, FRANCIS R., founder of F. R. Arnold & Co., 
importer of perfumery, New York, April, 1922. 

BERGHAUSEN, EDWARD, of the Berghausen Chemical 
Co., Cincinnati, Ohio, April, 1918. 

BOAKE, ARTHUR, chairman of A. Boake, Roberts & 
Co., Ltd., Stratford, London, E.C., April, 1925. 

BULTMAN, RICHARD C., president of the A. P. 
eock Co., New York, April, 1919. 

BURNETT, ROBERT M., of Joseph Burnett Co., Boston, 
April, 1929. 

COUTELLIER, GEORGE, representing Orbis 
Trading Co., New Orleans, April, 1925. 

DEWSNAP, JOHN B., soap manufacturer, 
Center, L. L., April, 1926. 

Dock, WILLIAMS, soaps, Cincinnati, April, 1924. 

EAVENSON, MARVIN M., president of J. Eavenson & 
Sons, soap manufacturers, Camden, N. J., April, 1926. 

FORTHMANN, J. A., Los Angeles Soap Co., April, 
1922. 

INGERSOLL, WILLIAM A., vice-president of Russell R. 
Sloan & Co., Inc., New York City, April, 1930. 

JOHNSON, WALTER C., JR., president of the Tyson 
Co., Paris, Tenn., April, 1926. 

JURGENS, WILLIAM B. A., founder of W. B. A. Jur- 
gens Co., extracts, etc., Brooklyn, N. Y., April, 1916. 

KILMER, RALPH, vice-president, The Pfaudler Co., 
Rochester, N. Y., April, 1929. 

LAFFITTE, GABRIEL, long connected with Roure-Ber- 
trand Fils, Grasse, France, April, 1925. 

LEIGH, CHARLES N., manufacturing perfumer and 
chemist, New York City, April, 1916. 

LowE, WILLIAM, president of William Lowe Barbers’ 
Supply Co., Des Moines, Iowa, April, 1916. 

MILLER, FRANKLIN K., founder of the Excelsior Soap 
Works, Reading, Pa., April, 1922. 

RITCHIE, THOMAS W., vice-president W. C. 
& Co., Chicago, April, 1926. 

R0BINSON, ROSWELL R., retired soap manufacturer, 
Malden, Mass., April, 1923. 

ScHMIDT, HERMAN B., president of the Twitchell 
Process Co., Cincinnati, Ohio, April, 1921. 

SELICK, GEORGE, vice-president C. H. Selick, Inc., 
New York, April, 1928. 

SPRINGER, ISADOR, retired from Imperial Metal Manv- 
facturing Co., Long Island City, April, 1916. 

STICKLES, GEORGE, president of the Eastern Extract 
Co., Boston, Mass., April, 1915. 

STILWELL, A. A., of A. A. Stilwell & Co., essential 
oils, New York City, April, 1906. 

SWINDELL, GEORGE B., Swindell Brothers, Baltimore, 
April, 1926. 

TOMBAREL, JEAN HENRI MARIE, head of 
Freres, Grasse, France, April, 1914. 


Bab- 


Products 


Rockville 


Ritchie 


Tombarel 
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Nelson S. Greensfelder 
Nelson S. Greensfelder, advertising manager of the 
Hercules Powder Co., died at his home in Wilmington, 
Del., April 5, at the age of 39. Mr. Greensfelder was 
a graduate of the Colorado School of Mines. He joined 
the company in 1914 and was made advertising man- 
ager in 1924. He was one of the organizers and a 
past president of the National Industrial Advertisers’ 


Association. He leaves a widow and one son. 
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Circulars, Price Lists, Ete. 

THE A. J. KRANK Co., St. Paul, Minn., has just sent 
us its new catalog of the Krank line of cosmetics, which 
they have recently redressed. The booklet is entitled 
“Renaissance” which appears across the outer blue 
cover in large silver letters. This is in harmony with 
the color scheme of the packages which are developed 
in silver and blue. On the first inside sheet which is 
of silver paper a photograph of The House of Krank 
Beauty Park appears printed in blue. A declaration 
by the president points out the advantages in the new 
line. A center spread shows the complete line together 
with a brief description of each. The whole is a most 
attractive and harmonious leaf which has been effected 
without regard to expense. 

x * * & 

BATZOUROFF & Co., Sofia, Bulgaria, represented in 
the United States by GEORGE LUEDERS & Co., has sent 
us a very artistically illustrated booklet on “The Rose 
in Bulgaria.” Through the center of the book is a 
map showing The Valley of the Roses and depicting 
the principal rose cultures and centers of distillation 
during 1930 and also giving an outlook of the progress 
realized by steam distillation. Some very beautiful 
photographs show different views of the company’s 
factory. The descriptive matter deals with the 1930 
crop of the company’s otto of rose. 

* * * * 

THE HENDERSON LITHOGRAPHING Co., Cincinnati, has 
advised us of the instant success of its campaign con- 
ducted through this journal on its new line of 
“Moderne” stock labels. Following its insert an- 
nouncements, one of which appears in the advertising 
section of this issue, the company prepared a very 
attractive direct mail piece which was forwarded to 
thousands of holders of the Henderson loose leaf label 
books, offering additional sample sheets to bring the 
book up to date. This large catalogue is supplied on 
request accompanied by a deposit of $2 which is ap- 
plied to the initial order for labels or is refunded upon 
return of the book within a reasonable time. Requests 
for the book or for the descriptive matter on the new 
‘“Moderne” line may be addressed to the company. 

x * ek Ok 

OWENS-ILLINOIS GLASS Co., Toledo, advises that it 
will shortly be in a position to supply a new line of 
containers from stock molds. These bottles, the com- 
pany states in a circular, will be lighter in weight and 
with sharper outlines than ordinary machine made 
bottles and will be available in sizes from % oz. to 
8 oz. 

* ok ok Ok 


This month’s issue of the catalogue of MAGNUS, 
MABEE & REYNARD, INC., New York, carries a photo- 
graph of A. B. Foster, a veteran in the organization 
and a former vice-president. Mr. Foster resigned this 
position when he moved to Rochester from New York, 
preferring to devote his entire time to sales work as 
a travelling representative. He is a member of the 
company’s Twenty Year Club and is active in Masonic 
circles. The usual an- 
nouncements, descriptive matter and prices of a wide 
essential oils, aromatic chemicals and other 


catalogue also carries the 


line of 
raw materials for the drug and toilet goods industries. 
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THE FRENCH CHAMBER OF COMMERCE OF NEW YORK, 
INc., has issued its annual yearbook for 1931. Both 
French and English editions of this interesting book 
are available. It contains a classified directory of the 
membership, a study of the French customs tariff, 
statistics of imports and exports and much other use- 
ful and interesting material. Several houses in the 
toilet goods industry are prominently represented 
among the officers and directors of this active organi- 
zation. * * * 


ANCHOR CAP & CLOSURE CorP., Long Island City, 
N. Y., has sent us a very interesting new circular in 
which are described the improvements and advantages 
of the new Anchor molded cap. Diagrams showing the 
structure and working of the cap and descriptive 
matter regarding it together with illustrations of the 
product in actual use on bottles and jars are included 
in the circular, copies of which may be had by writing 
to the company. 

oe. * & 

The 1931 edition of the INDEX TO BRITISH STANDARD 
SPECIFICATION has just been issued. 
subject index which, in view of the large number 
(410) of standard specifications now available, will be 
of considerable assistance to those purchasing chemical 
plant, machinery, and other standardized equipment. 
Copies may be obtained from the British Engineering 
Standards Association, 28 Victoria  st., 
Ss. W. 1. é &-e 


It is a complete 


London, 


The Office of Foreign Trade of Jugoslavia has sent 
us a copy of its COMMERCIAL BULLETIN, in which is dis- 
cussed the standing and outlook for the medicinal and 
essential oil plant industry. The paper is illustrated 
with views of production and oil distillation and gives 
an adequate picture of the status of this industry in 
Jugoslavia. Oils discussed include rosemary, thyme, 
sage, juniper, origanum and fir. 

* * &k x 

PHOENIX-HERMETIC Co., Chicago, has sent us the 
March issue of Phoenix Flame, which, as usual, is re- 
plete with useful information and humor. There are 
articles by W. M. McCormick, president of McCormick 
& Co., and Dr. A. W. Bitting, food technologist, and 
the usual constructive and useful editorials. 

* * ok 

THE U. S. DEPARTMENT OF COMMERCE has issued a 
pamphlet containing a survey of retail business in the 
city of Washington. This is the first of a series which 
will cover other important trade centers. While toilet 
goods are not separately detailed in the survey, much 
of interest to the manufacturer of toilet articles is in- 
cluded. 

* * * * 

AMERICAN BEAUTY Co., New York City, is circular- 
izing the trade regarding its new package for liquid 
nail polish, a % ounce size with plastic cap. This 
product, the company states, has met with considerable 
success. It is described in an advertisement in this 


issue. 
* * * * 


GIVAUDAN-DELAWANNA, INc., New York City, has 
issued a leaflet descriptive of one of the company’s new 
products “Novo Rose” which was developed by the 
company as a low priced rose odor suitable for toilet 
preparations. 
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R. F. REvsSoN Co., 110 West 40th Street, New York, 
is now offering “Premium” lanolin. Mr. Revson 
writes: “ ‘Premium’ lanolin is the result of many ex- 
periments to produce a lanolin better than any other on 
the market. This material is practically free of odor. 
The trace of odor discernible is not of the wool-fat type 
It is pointed 
out that odorous lanolins frequently require so much 
perfume oils as to cause stinging sensation on the skin. 


and is readily covered by perfume oils. 


‘Premium’ lanolin, having so low an odor value, re- 
quires much less essential oils and therefore avoids 
this danger. At present ‘Premium’ lanolin is available 
only as U. S. P. anhydrous. It is likely that not more 
than 50,000 pounds will be available of this quality 
during the coming year.” 

* * * &* 

“La Menthe” has been issued as a supplementary 
edition of The Revue des Marques, Paris. All phases 
of the planting, growing, and distillation of this prod- 
uct are treated in this comprehensive booklet. Photo- 
graphs of mint fields of Etablissements Antoine Chiris 
and of J. Méro & Boyveau add to the interest and 
attractiveness of this review. 

German Department and Fixed Price Stores Have 
Large Volume of Toiletry Sales 

An appreciation of the worth of American toilet 
articles in Germany is evidenced by the sales to that 
country of American toiletries valued at $143,000 in 
1930. Such products find important distribution me- 
diums in German department stores and fixed price 
range stores, specializing in wares selling at 25, 50 
and 100 pfennigs. 

It is estimated that all German department stores 
in 1930 did a total business of about $336,000,000 and 
that sales of the fixed price stores, modeled on the 
American 5-and-10-cent stores, amounted to approxi- 
mately $57,000,000. The extent to which these stores 
are getting business is indicated by the reports of one 
of the German chains, which in 1929 sold 1,000,000 
tubes of tooth paste, 6,500,000 safety razor blades, and 
1,500,000 flashlight batteries. Most of the merchan- 
dise sold is produced in Germany, but there exists a 
growing opportunity for the sale of American prod- 
ucts. 

Irish Free State Purchases American Perfumery 

There is a good demand for perfumes in the Irish 
Free State, amounting at present to about $500,000 
annually, a steady increase having occurred during the 
past five years. While the countries of origin are not 
definitely ascertainable owing to imports through Great 
Britain, from which country over 75 per cent of per- 
fumery imports is consigned, it is estimated that an 
appreciable quantity of the perfume sold is of United 
States origin. 

Foreign perfumes are distributed to a considerable 
extent through local wholesale houses under direct 
agencies from the foreign manufacturers or subagencies 
appointed from Great Britain. Many American firms 
appoint a general representative in England for the 
British Isles, who covers the Irish Free State either 
direct or through a local subagent.—(Consul General 
Cornelius Ferris, Dublin). 
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New Incorporations 


NoTeE.—Addresses are given, so far as they are avail- 
able, of the incorporators. Otherwise, letters or other 
first class mail may be sent in care of attorneys or 
trust companies, endorsed with requests to “PLEASE 
FORWARD.” 


Lyons Stores, Borough of Manhattan, N. Y., cosmet- 
ics, 10 shares common stock. S. Bierman, 285 Madison 
avenue, New York, N. Y. 

F. & T. Bottling Co., Borough of Brooklyn, N. Y., 
flavoring extracts, $20,000. I. Halpern, 186 Joralemon 
street, Brooklyn, N. Y. 

Cosmo Products Corp., Borough of Manhattan, N. Y., 
toilet articles, $5,000. I. M. Schwartz, 2 Rector street, 
New York, N. Y. 

Grape Concentrate Distributors, Inc., Dover, Del., 
flavoring extracts, 2,000 shares common stock. United 
States Corporation Co., Wilmington, Del. 

Dawn, Ltd., 206 Olive street, St. Louis, Mo., manu- 
facture cosmetics, creams, powders, astringents and 
perfumes. 

Queens Factory Distributors, Borough of Queens, 
N. Y., soaps, 200 shares of common stock. G. A. En 
right, 232 Madison avenue, Manhattan, N. Y. 

Miners, Borough of Manhattan, N. Y., cosmetics, 
$500. Frank & Frank, 20 East 46th street, New York, 
N. Y. 

Woodhull Distributing Corp., Hoboken, N. J., toilet 
articles, 2,500 shares common stock. George A. En- 
right, New York, N. Y. 

Scientific Drug Products Co., Inc., Ridgewood, N. J., 
toothpaste, mouth washes and drugs, 20,000 shares 
common stock. United States Corporation Co. 

Universal Chemical Co., Louise, Miss., manufacture 
toilet and chemical preparations, lotions, etc.; $2,000 
capital stock, all common, Incorporators, F. W. Mont- 
gomery and E. L. Huddleston, Louise, Miss. 

Dan-Der-Les Manufacturing Co., Paterson, N. J., 
manufacture hair tonics; 1,250 shares common stock. 
Samuel Schwartz, Paterson, N. J. 

Imperial Cosmetic Corp., Borough of Manhattan, 
N. Y., $10,000. Fine & Brody, 1440 Broadway, New 
York, N. Y. 

Clair de Soleil Corp., Borough of Manhattan, N. Y., 
cosmetics, $10,000. H. J. Robinson, 48 Cedar street, 
New York, MN. 2. 

Treyvoux, Borough of Manhattan, N. Y., cosmetics, 
perfumes, 200 shares common stock. A. T. Wells, 41 
East 42nd street, New York, N. Y. 

Duray Co., Borough of Manhattan, N. Y., perfumes, 
$10,000. P. E, 
York, N. Y. 

P-T Distributing Corp., Borough of Manhattan, 
N. Y., soaps, 200 shares common stock. G. A. Enright, 
232 Madison avenue, New York, N. Y. 

Cleo Beauty Products, Borough of Manhattan, N. Y., 
cosmetics, B. Essen, 16 Court street, Brooklyn, N. Y. 

Eldorado Distributing Corp., Borough of Manhattan, 
N. Y., perfumeries, $10,000. Schneider & Herdes, 128 
West 66th street, New York, N. Y. 

H. Teitelbaum, Borough of Manhattan, N. Y., cos- 
metics, $10,000. B. Indig, 299 Broadway, New York, 
N. ¥. 

Karde, Borough of Manhattan, N. Y., 


Rosenblum, 1 Madison avenue, New 


cosmetics. 
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$10,000. F. A. Hutson, 41 Park Row, New York, N. Y. 
Terri Cosmetic Corp., Philadelphia, Pa., a Delaware 
Corporation, cosmetics, perfumes, $200,000. Corp. 
Service Co. 
Scientific Beauty Institute, Borough of Manhattan, 
N. Y., cosmetics, $20,000. S. Friedman, 55 West 42nd 
street, New York, N. Y. 


Business Troubles 
Gisser, doing business as Whitehouse 
Wholesale Confectionery Co., 250 East 125th street, by 
Lamont Corliss & Co., for $95; Candy Brands, Inc., 
2827; Mason Magenheimer Mfg. Co., $39. 

Joseph P. Samelson, 2483 Broome street, New York, 
N. Y., druggist. Liabilities, $11,034; assets, $919. 
Principal creditor is Nathan Bernstein, 100 Lewis 
street, $1,500. 

Hayman Perelman, 270 Stanton street, drug store, 
New York, N. Y., has assigned to J. Edward Steindler, 
609 West 149th street, New York, N. Y. 

Jopp’s Drug Company, Inc., Buffalo, N. Y. Voluntary 
petition. Liabilities, $39,251.75. 

J. M. Mostowski, 7,000 West Diversey avenue, Chi- 
cago, Ill. Voluntary. Liabilities, $14,319; assets, $650. 

Nechtow Drug Company, Chicago, Ill. Involuntary. 
Creditors include Gassolo Drug & Chemical Company. 

The Felton Drug Store, Inc., 2459 Broadway, New 
York, N. Y., has assigned to Thomas O. Sheckell and 
William Walker Orr, 470 Fourth avenue. 

Raymond K. Myrick, trading as the VanAntwerp 
Pharmacy, Schenectady, N. Y. Liabilities, $11,111; 
assets, $6,989. 


Isadore I. 


William J. Friday, a former druggist of Schenectady, 
N. Y. Liabilities, $15,409; assets, $965. 

Leon B. Curtiss, druggist, Avon, N. Y. Liabilities, 
$12,005.81; assets, $13,658, and secured claims $6,940. 

Gertrude K. Saidman, as individual and as trustee 
conducting Saidman Drug Co., Syracuse, N. Y.  Liabili- 
ties, $12,027; assets, $6,082. 

Rosbrook Pharmacy, Inc., 200 West 59th street, New 
York, N. Y. By H. Halper, Inc., for $212; Rainowitz 
Brothers, $249; Guerlain Perfumery Corp. of New 
York, $54. The Irving Trust Co. has been appointed 


receivers. 


London Licenses Beauty Parlors Rapidly 

At a recent meeting of the London County Council 
Public Control Committee no fewer than 1,092 applica- 
tions were dealt with in the space of four minutes. 
These were unopposed applications for the renewal of 
licenses to carry on establishments for massage and 
beauty treatment, and applications for new licenses. 
Various points in connection with beauty parlors and 
similar establishments were dealt with and in no case 
was an application refused. 

Toilet Preparations in the Philippines 

While 1930 imports of certain toilet preparations into 
the Philippines have been adversely affected by depres- 
sion, imports of taleum powder, toilet waters, and mani- 
cure preparations showed a large increase over 1929. 
The United States led in the sale of dentifrices and 
face powders. 
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ONSIDERABLE of the space devoted to the 1931 
Ec Exposition Coloniale which plans to open in Paris 
during May will be taken by perfumers and cosmetic 
manufacturers. Below are a list of those who will be 
among the exhibitors: Biette, Anciens Etablissements 
Bing Fils, Bourjois, Etablissements Antoine Chiris, 
Charabot et Cie, Maison Dorin, Parfumerie Forvil et 
Dent, du Docteur Pierre, Franck, Produits Freydina, 
Guerlain Parfumeur, Lautier Fils, Parfumerie Lesquen- 
dieu, Parfumerie Lubin, Parfumerie d’Orsay, Parfumerie 
Pinaud, Parfumerie L. T. Piver, Parfumerie Rigaud, 
Société P. Robertet et Cie., Roger et Gallet, Etablisse- 
ments Roure Bertrand Fils et Justin Dupont, Vibert 
Freres, Worth Parfums. 

*K K * 

Renaud et Cie of America, Boston, has advised us 
that they have erected a new building in Paris in 
which cartons for Renaud _ prod- 
ucts will be manufactured as well 
as luster jade flasks through the 
installation of a French thermo 
The building will also be 
machinery with 


furnace. 
equipped with 
which to produce by a new process 
a finer and superior face powder. 
x * x 
R. Barbas, administrator of 
Parfum Jean Patou, Paris, sailed 
recently for the United States, 
where he _ will tend to the 
manufacture of the products of 
his company in America. Mr. 
Barbas, who is Jean  Patou’s 
brother-in-law intends’ to 
three months in order to 


spend 

about 

make a thorough survey of the 

organization in the United States. 
* * 

Certain journals in their finan- 
cial revues have rumored that 
Parfumerie Houbigant will cede 
its control to one of its competitive companies. Par 
fumerie Houbigant denies this assertion emphatically 
and wishes to assure its clientele of its continued in 
terest in their behalf. 


Société des Produits Chimiques Saponifiés, has been 
incorporated for the manufacture of industrial chemi 
cals and soaps, with offices at 6, rue de Lisbonne, 
Paris. The capitalization is set at 375,000 frances. The 
directors are Charles Manheimer, la Cie 
Orengo and A. d’Adler. 


Pechiney, L. 


* * 

\t the meeting of the executive committee which 
met following the general assembly of the Syndicat 
Central des Huiles Essentielles et Matieres Premieres 
Aromatiques the officers who had served during 1930 
They 
Baube, president, Mr. Bourbon- 
nais, vice-president; Mr. Quarré, secretary; Mr. Lari- 


were unanimously reelected for the coming year. 
are as follows: L. E. 
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dan, assistant secretary; and Mr. Guédant, treasurer. 
The president’s report for the year was read which 
outlined the activities of the association during the 
past year. 

Prior to this meeting a breakfast was held in the 
salon of the Palais d’Orsay. Fifty-five guests attended 
which was presided over by Mr. Baube. Mr. Pelliot, 
president of the Syndicat General de la Droguerie 
Francaise, and Mr. Bienaime, former president of the 
Syndicat de la Parfumerie Frangaise, were at either 
side of the president as guests of honor. 

* * « 

Union Financiere d’Huilerie et de Savonnerie is a 
new company that has been formed with a capitaliza- 
tion of 25,000,000 frances. A great part of the busi- 
ness of the organization will be devoted particularly to 
oils and soaps. The address is 8, rue Lamennais, Paris. 

The directors of the company 
are Louis Agabriel, Jean Cottin, 
Robert Delattre, 
Robert Pihier, and Louis Feydel, 
all of Lange Grault and 
Jacques Valabrégue, 


Prouvost, Jules 


Paris; 
Marseilles; 
Adolphe Gouin and Eugéne Ras- 
son, Roubaix. 

* * 

Amor Skin is the name of a 
new corporation which has_ re- 
established for the 
manufacture and sale of the prod- 


cently been 


uct known as “Amor Skin” as well 
as of other beauty, perfumery and 
The address is 78 


< 
’ 


soap products. 
avenue des Champs-Elysées, Paris. 

The capitalization has been set 
at 100,000 frances, composed of 200 
shares of 500 franes each. 

Jean Halm research chemist of 
Neuilly-sur-Seine, has been named 
sole director. 

x on * 

Under the name of Goubert et Huleux and also 
“Odette” a company has been formed having for its 
purpose the manufacture and sale of perfumes and 
other perfumery products and articles. The offices 
are located at 11, rue de Solferine, Saint-Maur-des- 
Seine. 


Fosses 


The capitalization is fixed at 50,000 


frances, divided into 50 shares of 1,000 franes each. 
Saint- 


Huleux, 66 Gradue-Rue, 


The directors are Léonce Goubert, 28, rue 
Quentin, 


Bogent-sur-Marne. 


Paris, and Raoul 


a 

The capitalization of Lenthéric, with offices at 245, 
rue Saint-Honoré, Paris, has been increased from 2 to 
{ million franes by the issuance of 2,000 new shares 
of 1,000 frances each. 

4 * * * 

Parfumeries Elida has decided to increase its 
capitalization from 240,000 to 940,000 marks. The new 
shares are in 10,000 mark denominations. 
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RESIDING at the annual meeting of Imperial 

Chemical Industries, Sir Harry McGowan said he 
must refuse to prophesy what the results of the com- 
bine’s operations this year would show. “It will be 
sufficient to assure you,” he added, “that we shall con- 
tinue to search for efficiency and economy. The divi- 
dend for 1931 depends almost entirely on the volume 
of business secured and the movement of prices. Our 
products lie close to the core of the world’s manufac- 
turing consumption and needs. Few, if any, of them 
are luxury articles. 

“Experience proves that the process of emerging 
from a period of depression is normally longer than 
that occupied by the descent therein. The fall in price 
level has slowed down. Within a short period an up- 
ward trend may appear. For the first two months of 
1931 our business compares favorably with the aver 
age of the later months of last 
year. 

“Our research expenditure is 
heavy, but essential. It is mainly 
directed to the four following ob- 
jects: (1) Controlling and direct- 
ing of the modernization and con- oe 
centration of manufacture; (2) im- : 
proving the quality and reducing 
the cost of our products; (3) de- 
veloping analogous manufactures 
and manufacturing methods; and 
(4) investigating allied processes 
offered by outside interests. 

“Over the past five years export 
trade has shown a marked expan- 
sion. The secret has lain in the 
establishment of our own wide- 
spread selling organizations in the 
respective markets. During the 
past two years our Australian in- 
terests have been entirely reor- 
ganized and consolidated. Imperial 
Chemical Industries of Australia 
and New Zealand has earned profits in excess of the 
previous year. In Canada gross sales of Canadian In- 
dustries, Ltd., fell a very little short of the preceding 
year, and its dividend has only been slightly less than 
that for 1929. The profits of our South African com- 
pany have shown an increase, due mainly to increased 
manufacturing efficiency, as the volume done has only 
been a little larger. The net profit made a new record.” 

The combine’s net profits for 1930 amounted to 
£4,473,392, as compared with a profit of £5,780,208 for 
the previous year, or a decrease of 22% per cent. 
Over £2,000,000 has been spent out of revenue in main- 
taining plants in up-to-date condition. The general 
reserve stands at £12,725,000. An ordinary dividend 
of 6 per cent for the year has been paid. 

Sir Harry referred to the great loss the combine 
had sustained during the year through the deaths of 
Lord Melchett, the late chairman, and_ Lord 
Birkenhead, a member of the board of directors. 
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The soap firm of Wright, Layman & Umney earned 
a profit of £35,564 last year, against £40,595 in the 
previous year. A final dividend of 121% per cent has 
been declared, making 25 per cent with bonus of 121% 
per cent, the same as previously. A sum of £20,809 
has been carried forward. 

In consequence of his appointment as Governor- 
General of Canada, the Earl of Bessborough has re- 
signed his position as joint chairman and member of 
the boards of Unilever, Ltd., and Unilever N. V. The 
boards of the two undertakings propose to appoint 
Anton Jurgens in succession to Lord Bessborough as 
joint managing director with D. D’Arcy Cooper, chair- 
man of Lever Brothers, Ltd. The Earl of Bessborough 
has been chairman since the merger and his loss will 
be keenly felt by the combine. 

‘ ‘ 

As the number of exhibitors and 
foreign visitors to the British In- 
dustries Fair now shows so great 
an increase over the numbers 
which supported it in its early 
years, the Department of Overseas 
Trade is being asked to amend the 
regulations so as to exclude ex- 
hibits of manufactured goods which 
contain more than 25 per cent of 
foreign materials or labor. At 
present manufactured articles may 
be exhibited which possess only 51 
per cent of British labor and ma- 
terial; the remaining 49 per cent 
may be (and sometimes is) of for- 
eign origin. 

A scent “cocktail” cabinet is 
being featured by Debenham & 
Freebody, London _ department 
store. It contains three or four 
different odors—Dry, 
Woodland, Bittersweet, and so forth. To mix with 
these are seven varieties of Angosturas—and you mix 


spirits of 


your scent to suit your taste. It has proved a popular 
Easter gift. 
a 

London beauty experts are busy devising methods of 
bringing complexions up to new standards. Beauty in 
nine minutes is the slogan of one whose latest “find” 
is a liquid preparation applied as a clear mask. The 
sight reminds one of a cutlet in aspic, but the process, 
it is claimed, tones, clears, and slightly bleaches the 
skin. The “mask” follows a light application of 
cleansing cream to remove make-up, and “sets” in a 
few minutes. Its removal by means of a towel wrung 
out in warm water is followed by a little skin food 
(vanishing cream if the skin is greasy) rubbed into 
the skin. A slight touch of rouge, if necessary, and 
a dust of powder completes the nine-minutes way to 
beauty. 
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Montreal 


YDROGEN peroxide will be of little practical use 
I until its tremendous expense is reduced, declared 
Dr. W. H. Hatcher, associate professor of chemistry, 
McGill University, in an address before the Montreal 
branch of the Society of Chemical Industry. If, and 
when, it became cheap, he said, some applications for 
its use might be found possibly as an explosive or in 
the medical field. 

The speaker declared that hydrogen peroxide which 
was formerly regarded as a mere mouth wash and was 
used medically during the war with poor results has 
been developed at McGill University until it is 98.83 
per cent pure. Great care was necessary in the ex- 
perimental work being carried on at McGill, he em- 
phasized, and cleanliness was 
throughout. On one occasion, he added, he and an- 
other doctor worked 21 hours a day for a week per- 
mitting themselves only three hours sleep in the early 
mornings in order that the work might be rushed on 
when the time was most favorable. Thirteen physical 
properties of hydrogen peroxide were obtained, some- 
thing of its qualities as an explosive learned and its 
effects on certain substances observed. 


extreme necessary 


x * kk 

The Preliminary Board of Examiners for the Phar- 
maceutical Association of the Province of Quebec held 
its semi-annual examination in the University of 
Montreal in March with the following results: Ad- 
mitted as students of pharmacy, Rodolphe Gaouette, 
Rodrigue Desilets, Ernest Degenais, B. Freedman, 
Gilles Guerin, Prudent Gendron, Leopold Morrissette, 
Rolland Primeau, J. Lackman, André Jolicoeur, A. 
Rockman. Passed in Letters, Rollen Seguin, Donat 
Saulnier, Marcel Trepanier. Passed in Sciences, 
Fernand L’Esperance, S. Gapelovitch, C. H. Darling- 
ton, Ernest Regassio, S. Z. Surkis, Gerand Aronson, 
Richard Soucy. The following passed in all subjects 
but one and will have to present themselves at the 
next examination, Paul Lavigne, L. J. Gadoury, 
Maurice Lafontaine, Fernand Delisle, Paul Fauvel, 
Hyman Rosen. The examiners were, Rev. J. O. 
Maurice, Aine Cousineau, Dr. W. H. Atherton, the well- 
known Montreal historian, Paul Leduc and E. Martin, 
supervisors, and H. J. Pilon, secretary-registrar of the 
Pharmaceutical Association of the Province of Quebec; 
all of whom have served as examiners in previous 
years. 

*k * Ok OK 

A building devoted entirely to the development of 
Canadian products through chemical research has been 
erected on Guy street, Montreal, and is the first of its 
kind in Montreal. It has been occupied by the J. T. 
Donald Co., one of the oldest chemical research organi- 
zations in the Dominion. On the first floor are a 
large chemical and engineering library and general 
offices, on the second floor are to be found the re- 
search and organic laboratories and on the third floor 
are the main analytical and also the inorganic labora- 
tories. 
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Toronto 


'IVHE Vancouver Drug Co., Ltd., with 19 stores in 

Vancouver, Victoria, New Westminster and Chilli- 

wack, British Columbia, is now 21 years of age, has its 

own printing plant and takes the products from its 

wholesale department — Western Wholesale Drugs, 

Ltd. The company has a payroll of $200,000 per 
annum and employs 150 hands. 
* x * « 

Beaudry Leman, directing head of La Banque 
Canadienne Nationale and president of the Canadian 
Bankers Association, in addressing the Canadian Club 
of Toronto last month, made the encouraging state- 
ment that there were unmistakeable signs of improve- 
ment in business and of the beginning of the march of 
progress toward more normal conditions. 

* *« * * 

With a score of 15,236 against 15,143 the Toronto 
Travelling Men’s Auxiliary downed the retail druggists 
of Hamilton in their own town at bowling last month. 
A banquet followed the conclusion of the bowling 
battle. 

* © 6 6 

The Ontario Division salesmen of the National Drug 
& Chemical Co. held their annual meeting in Hamil- 
ton last month and during the proceedings presented 
T. A. Henderson, vice-president and general manager 
of the company, with a travelling case and toilet kit. 

+ * * * 

James Paterson, retail druggist and oldest active 
business man in Wiarton, Ont., celebrated his 82nd 
birthday last month. He took over his father’s busi- 
ness just 50 years ago this spring. 

on +” * a 

Mrs. W. E. Groves was the guest speaker at the last 
monthly meeting in Toronto of the Ladies Auxiliary 
of the Retail Druggists Club. 
“Child Welfare.” 


Mrs. Groves spoke on 


* * * * 


The 1931 graduation ball of the Ontario College of 
Pharmacy was held a month ago in the Crystal Ball- 
room of the King Edward Hotel, Toronto, and was a 
gay and successful function. 450 couples were present. 

* * «€ ok 

The Nyal Bowling Club held its fifth annual dinner 
and dance at the Parkdale Canoe Club on Monday, 
March 23. 

* * * * 

A. R. Yates, local druggist, was elected mayor of 

Gleichen, Alta., at the recent municipal elections. 
* ad x * 

The Halifax convention expenses of the Canadian 
Pharmaceutical Association last August totalled $6,000. 
* OK * a 
When the Canadian Pharmaceutical Association 
calls the 1932 meeting to order in Toronto during the 
week preceding the Canadian National Exhibition, a 
widely representative group of Pan-American and Al!- 
British delegates will be in attendance. This is the 
first time that such a unique joint meeting has been 
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attempted and already the Canadian and American 
Pharmaceutical Associations have responded enthusi- 
astically to the proposals. 


Toronto was selected at the Halifax meeting of 
August, 1930, which was attended by Dean Bradley 
of the Massachusetts College of Pharmacy, represent- 
ing the American Association. After some discussion 
it was decided unanimously to hold the joint meeting 
at Toronto in August, 1932, and preliminary details 
are rapidly developing under the experienced direction 
of Dean Bradley, working in conjunction with the 
American Pharmaceutical Association, and Dr. R. D. 
Stanbury, secretary of the Canadian Pharmaceutical 
Association, who will have charge of practically all 
arrangements. 

An all-British imperial aspect will be added to the 
meeting, as invitations are being extended to repre- 
sentatives of the Pharmaceutical Associations of Great 


Britain, New Zealand, Australia, India and South 
Africa. Apart from the interest that will be created 


through this unusual feature, the intercourse and ex- 
change of thought and ideas will offer an unprecedented 


advantage to those fortunate delegates who attend. 


The Ontario Retail Druggists’ Association will co- 
operate actively and add considerably to the success 
of the meeting by holding their 1932 convention con 
currently, a decision that will be welcomed by the 


larger associations. 
x * * ® 


Andrews, managing director of Lymans, 
the Old 


J. Harmon 


Limited, Montreal, is at Country 


present in 


and other foreign markets looking over the new offer 
ings. Mr. Andrews has been with his company since 
1911. 


W. M. Campbell was appointed sales manager for 


Johnson & Johnson, Ltd., Montreal, a month ago. 


The senior class of the Ontario College of Pharmacy 


visited the Lever Bro plant at Toronto and were 
shown the secrets of ap making \ corps of special 
ist took the tudent in charge and an interesting 
aiternoon wa pent 


J. Harvey Dickey, prominent druggist of Trenton, 


Ont., died sudden it | home ist mont He wa 
a member of the town council and had been pre nent 
in public affairs for the past 40 years H ineral 


was of a public character 


\ record-breaking year for sales volume was recorded 


during 1930 by Lever Brothers, Limited, and as iated 
companies, according to the president, P. Parnell Tylet 
All previous years wer irpassed by a good margin, 
he stated, and a satisfactory profit shown. The com 
pany’s products have been selling at the lowest prices 


in the past 15 years. 


Late at 


an exclusive night club and blinked up at the stars. 
“Gracious!” he exclaimed to the fancily-dr« d door- 
man, “What is that strange odor around here?” 

“That sir,” said the doorman, “is fresh r.”’_ The 
Silent Partner. 
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night a gentleman rolled out of the door of 





Canadian Patents and Trade Marks 


HE trade relations he- 

tween the United States and Canada emphasize 
the importance of proper patent and trade mark pro- 
tection in both of these countries in order that the 
expansion of business may not be curtailed by legal 
difficulties. 

For the information of our readers, we are maintain- 
ing a department devoted to patents and trade marks 
in Canada relating to the industries represented by 
our publication. 

This report is compiled from the official records in 
the Canadian Patent Office. 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etc., should be ad- 
dressed to 























increasing international 


PATENT AND TRADE MARK DEPARTMENT 


Perfumer Publishing Co., 432 Fourth Ave., New York. 


TRADE MARK REGISTRATIONS 


“Tartaroff”. Preparation for removing tartar, film, 
and other discolorations from the teeth. Tartaroff Co.., 
a Corporation, of Chicago, III. 
“Silkfroid.” Soap and soap extracts. 
of 34 Priory Grove, London, S. W., 8, England. 
“Nestle.” Hair-waving devices, hair 
medicaments 


and dyes, and toilet preparations. The 
Nestle-Lemur Co., New York, N. Y. 

“Fruito-Pep,” “Emerald.” Extracts. Gatineau 

Wahl, trading as 

Preparations for the hair and scalp, toilet 


Veltene Ltd., 


tonics, lot ions, 


Jeverages, Limited, Ottawa, Ont. 


“Lu-Mos.” Soap powder. Edwin 


Lu-Mes Laboratories, Newark, N. J. 

“Vapon.” 
lotion, and cleanser for the skin. Petroleum Deriva 
tives Co., a corporation of Montclair, N. J. 

“Foret Vierge,” “Asphodele,” “Le Pirate,” “Au Fil 
De L’Eau,” Lotus D’Or.” Perfumes and cosmetics 
Lentheric Inc., New York, N. Y. 

“Vosine.” Mouth wash and gargle. The Vosin 
Co., Lynn, Mass. 

“Teora.” Perfume, toilet water, face powder, and 
soap. Parfumerie Rigaud, Inc., New York, N. Y. 

“Arctic.” Soaps of all kind Colgate-Palmolive-Peet 
Co., Ltd., Toronto, Ont. 

“Le Regal.” Flavoring extracts. J. E. Pare. Hull, 
Quebec. 

“Marie Gordon.” Cosmetics. The Ontario Beaut 
Supply Co., Ltd., Hamilton, Ont. 

“Savora.” Flavors J. & J. Colman, Ltd., Carro 
Works, Norwich, England. 

Letters “I and T” with a horizontal band ac the 
Toilet preparation Pauline F. Johnson and Dorothea 
Stikeman, Montreal, Canada 

Ornamented carton and words: “Willian Dent 
Cream.” Dental preparations. The J. B. William 
Co. (Canada) Limited, Montreal, Que. 

PATENTS 

309,146 Detergent and cleanser. Douela Derby 
Brooks, Durban, Nat South Africa 

309,361.—D) Cleaning Soap. Car Due 
New York City, N. Y., assignee of Leo R. Hubba 
Silver Spring, Md 

309,599.—Toilet Accessory. William Friedman, New 
York, N. Y. 

With the Fe’ecral Government faced with a deficit | 
and the conseqvent likelihood of extra taxation being 
imposed busin men's organizations are discussing 
the relative me’ its of an increase in the sales tax or 
the introduction of the turnover tax. Montreal Board 
of Trade has on record in favor of the turnover 
tax but the R Merchants Association prefers to 
see the sales t increased. 
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Patent and Trade 


HIS department is conducted under the general 
T supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and _ Toilet 
Preparations. 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted regis- 
trations under the Act of March 19, 1920. The re- 
mainder are those applied for under Act of February 
20, 1905, and which have been passed to publication. 

Inventions patented are designated by the letter “D.” 

International trade marks granted registration are 
designated by letter “G.” 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, ete., should be ad 
dressed to 


PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Avenue 
New York City 


Note Dates give n in Trade Mark Ri gistrations are 
those from which use of the mark is claimed. 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 


These registrations are 
thirtu days afte thei) p thlication y the Official 
Gazette of the United States Patent Office It is 
fore suggested that our Patent and Trade Mark De 

} ‘ F ae 


partme he consulted yvelat to the possihil joran 
l 


smbject to opposition h 


opposition proceeding, 


267,213 Societe Anonyme M. Naef & Ci Gene\ 
Switzerland (Feb. 4, 1928.)——-Synthetic Aromatic 
base used as a raw material in the manufacture of 
perfumery and toilet oap 

286,925.—The Crystal Chemical Co.. Ine., Bron 
N. Y. (Nov. 15, 1926.)—Face powder, roug* ticl 
and lip and cheek rouge 


292. 585 Livingston’s Fane 


Los Ange! Calif. (Jum 1, 1929.)—Food-flavoring 


ty W t} 5 = Pari Ira nor 
Frank] n & Co., New York, N L ! n 
of N ; (0% 10, 1929.) Pe 

2) forton G N\ ’ d , 
Luck ] Produet Co Chica I Oct 15 
1929.)—Toilet preparation 

294,067 ( tave Glatzer New Yor] N \ (Aug 
1, 1929.) Poilet preparation 

295, Ipha Chi Epsilon, Chicago, I] (Nov. 1 
1925.) 

295 Paul, doing musi ‘ Inter 
nationa Co., New York, N. ¥ (Jan. 10, 1929.) 


Flay tracts. 
7. ina Marinoff, doing busine is Velvosan 


QT 
Co., B \ y (Feb. 1928.) Face creams, hand 
crean ave Creams. 

297.9 iam Peterman, Inc., Ne York, N. Y. 
(Mar )—Insecticides, deodorizers, and pe 
fume 

300 ~endecke, doing busine as Doree Par- 


Doree Products Co.. Chicago, Tl ( Nov. 


fumeri 


1928.) reparations. 
301, n, Nichols & Co., Brooklyn, N. Y. 
(Apr Food-flavoring extract 
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Mark Department 


302,175.—Bereza Products Ltd., New York, N. Y. 
(Apr. 8, 1930.)—Finishing creams and _ vanishing 
creams having astringent characteristics. 

302,722.—L. M. Bock, doing business as The Car- 
minia Co., Portland, Ore. (June 6, 1930.)—Hair 
Shampoo. 

304,268.—Elizabeth Arden, Inc., New York, N. Y. 
(Aug. 8, 1916.)—Toilet powder. 

304,624.—Milwaukee Lubricants Co., Milwaukee, Wis. 
(Dec. 5, 1923.)—Soap powders. 

305,638.—Veco Mfg. Co., Brooklyn, N. Y. 
1930.)—Hair grower. 

306,346.—The Euclid Coffee Co., Cleveland, Ohio. 
(1908.)—Food-flavoring extracts. 

306,448.—Kirkman & Son, Brooklyn, N. Y. (1837.) 
Soap, soap chips, soap powder, and scouring cleaner. 
306,717.—Zorite Mfg. Co., Oakland, Calif. (Mar. 5, 
350.) Deodorants. 
307,407.—Lever Brothers Co., 
(Oct. 14, 1980.)—Soap. 

307,417. Parke, Davis & Co., Detroit, Mich. (Under 
section 5b of the act of 1905, as amended in 1920. Jan. 
1, 1896.)—Toilet articles of various kinds. 

307,732.—Adam Ogint, doing business as Desota 
Chemical Co., Brooklyn, N. Y., and lloilo, Philippine 
Islands. (Oct. 9, 1926.)—Toilet preparations. 

307,807.—The F. W. Fitch Co., Des Moines, Ia 


(July 1, 


If 


Cambridge, Mass. 


(Aug. 25, 1930.)—After-shaving lotion and hand 
lotion. 
307,947 Lever Brother Co., Cambridge, Mass 


(June 1921.) Soap. 

308,013.—Gordon Corporation, Ltd., doing business 
as Gordon-Allen Ltd., Berkeley, Calif. (Feb. 15, 1930.) 

Soap, washing powder, and other cleaning prepara 
tions having soap base 

108,017 Harry Kesselman, doing busin« as Pro 
pr viact ¢ Soap Cor p New York, N. ¥ (Feb l, m0.) 


Soap and shampoo soap 





308,315.—Sure Fire Products ¢ Ine., doit ~ 
as Slenda-Form Laboratories, Inc., N¢ York, N. ¥ 
(Sept 16, 1920.) Reducing treat n ( ! r 
lucing lotior and reducing salt 

108,550 Hugl MacNair, doing busine a \Lac 
Blade Work Iremont, Ohio (Uect 1, 1930.) Shav 
! real n the nature o ! 

08,739 L’Onel Laborato Lin I n 
Ky (1923.) Vianicure nr irat 

,O8 844 Miriam (¢ Acker, New ¥ N. ¥ (June 


Bloomfield, N. J (Mar. 17, 1921.)—- 


09,071 Dorothy Gray, Bloomfield, N. J., | New 
You N. Y. (Nov. 17, 1924.)—Soay 

09,251 Rit Products Cory Chicago, I (Aug 
0, 1918.) Shaving cream 


109.331 Elsie M. Cole, Albion, N. ¥ (Apr. 26 
1930.)—Toilet preparations 
309,421.—Lawrence \. Hoge, Wheeling, W Va 

1, 1928.)—Deodorant 

Dorothy Gray, Bloomfield, N. J., and New 
York, N. Y. (Oct. 11, 1921.)—Powder puffs, absorbent 
powder puffs, and eyebrow brush 

309,525.—Holman Soap Co., Chicago, Ill (Sept. 30, 
1910.)—-Face creams, talcum powder, perfumery, 
toilet water. brilliantine, and face powder. 

309,573.—David Schapira, doing business as How- 
Glad Mfg. Co., New York, N. Y. (Sept. 4, 1930.) 
Soaps and chemically treated cloth for polishing metal. 

:09.746.—Sontag Chain Stores Co., Ltd., Los Anveles, 
Calif., doing business as Studio Products Co., of Holly- 
wood, Calif. (Nov. 24, 1930.)—Toilet preparations 


= 


09.467 
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M14/,510° 


NO-KOL 


294,067 


CLIMAX 
297, 9%3 


CARMINIA 
302.722 


SWANTEX 


307,407 


HARMONY] 


30,013 
Kolax 
309, asl 


DRYUSVL 
309, 43) 


SKREEN 


3/0, O74 


, ad 
a ©) 
yn fos! 
° , 
310,762 


Zwei Herzen 
im *4 Takt 


Two Hearts = Waltz Tune 


310,862 


» J+ 
% - 
“hr meio 
. 
w 2 
gs S 
311,019 


Tlav-me 


3/1, Coy 


SYMPHONIE 
311,356 








309,797.—Kathryn F. 


(June 10, 


1930) .- 
use as a shaving lotion and for 


ANTI-GRAY 


M2¢1,5/2 


CASANOVA 
M 281,760 


Alden 


M281,754 


SUNBEAM 
301,236 


PARKE, DAVIS & CO. 
307, 417 


enol 


308.739 


~*# * 
House of Youth 
~*& *& 


309,331! 


Loker) 


309,525 
ATS 





310,210 


FACE REFLECTOR 
310,565 


Pair -oi-Lipstik 
310,774 


MONT-AID 


Ss a 


S/lods 


SS 
ar ney 


309.797 


mospoco 
310,928 


L'AMOUR EST RO! 
37/, 143 


Albers, 


Dorothy Brooks 


M 282,19 


LIDO 


286,925 


293,673 


Dorée 


300.985 





304, 26% 


Wedding Day 
307, 860 


VAPON 


My wf 


310, 46/ 


121940 


311,024 


XANTHO 
311.432 


Minneapolis, 
-Liquid preparation for the skin and cago, Il. 
tired and aching 


309,866.—John N. McMath, Larchmont, N. Y. 


-Talcum powder, rouge, 


face powder, eyebrow pencils, hair tonic. 


309,920.—Martin Buchwald, 
-Hair lotion. 

Zygmunt Kozlowski, 
-Preparation f 


3, 1930.)— 
309,928. 
(Dec. 1, 





York, N. Y. 
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1929.)- 
color to gray hair. 
310,074.—Stanco 
(Dec. 


April, 


Inc., Wilmington, Del., and 
at, 1930.) —Insect-repellent cream. 


1931 


New York, N. Y. 


New York, 
restoring natural 


Trade Marks 





Minn. 


(Aug. 
perfume, lip stick, 


= 


New 


Dr Bensds, Trodya 


M281, 74/ 


VELVOSAN 
297,635 


KIRKMANS 


306,448 





307,947 


Dorothy Groy 
309, 067+ 
309, O7/ 


Sweet Mis 
309,746 


Le 1940 
BEIGE 


CHANEL = 


3/0,715 | ¢ 
AXE 


Aq5,595 
310,095 


NATEOLA 


309.928 





th » 
3, 264 


ONGCHAR, 


3/435 


wee 


310,906 


(Dec. Calif. 


(Dec. 19, 
310,492.- 
(December 


310,095, 


310,131. 
(June 18, 
310,210. 
York, N. Y. 


(April 1927.) 


1930.) 
—Soapless 
1929.) 


292,585 


gn 


304,624 
\¢/ 
305,438 


pre ry 


306,346 


TY 
namin SS 


Shampoo 
306,0!7 


GYN-ALL 
295,755 


HOW-GIAD 
309,573 


©1940 
BLEU 


CHANEL 
310,7/6 


SUBTERFUGE 


310,770 


Mi 


LISS 
310,096 





310,131 





Brothers 





293, 306 


GLENDA-FORM 


308, 3/5 


MAC 


ec 


* 


ARLEAX 
308,550 


juanile clement 
308,84 4 


Dnrsthey Greg 


309,467 


310,368 31/26 


GUILD 


310,643 


RoseWRomance 
310,867 


Deep Night 


310,86) 


Pullproof 


311,084 
High Speed 
3//,0%3 


Vistroleum 
311,249 


310,096.—C —— Palmolive-Peet Co., 
(July 1, 1925.) 
—Lever 
1919.) —Soap. 
—Chesebrough Mfg. Co., 


Face cream. 


Co., Cambridge, 


(1907.)—Petroleum jelly. 
310,299.—Normandy 


Foam, 


Products Co., 
Toilet preparations. 

310,368.—Colgate-Palmolive-Peet Co., 
(July 1923.)—Tale powder. 

310,461.—Petroleum Derivatives Co., Montclair, N. 
-Preparation for waving the hair. 
Ltd., London, 
Apparavs for producing prepara- 


tions for shampooing the hair. 


Los 


Chicago, 


Miami 
Tan 


M 281,506 


FLORIZIA 
a6], 2/3 


Krem 
jluada 


302./75 





307, 807 


309, 720 
310,299 


ZOTIS 
3/0,492 


PLENITUDE 
310,769 
PARKE, DAVIS 
&Q 


3/0,%78 


MON CHER! 
31/428 


311,430 
3V443/ 
BIJOU 
D'AMOUR 
3434 


Consolidated, New 


Angeles, 


England. 
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Mass. 
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310,565.—Sue Lee McNamara, doing business as Face 
Reflector Co., Dallas, Tex. (Jan. 15, 1926.)—Prepara- 
tion for the treatment of the skin. 

310,643.—Gaby, Inc., Philadelphia, Pa. (Jan. 5, 1931.) 

Cleaning cream. 

310,715, 310,716, 310,717.—Chanel, Inc., New York, 
N. Y. (Jan. 28, 1931.)—Perfume. 

310,769, 310,770.—Houbigant, Inc., New York, N. Y. 
(Jan. 14 and 19, 1931.)—Toilet preparations. 

310,772.—Mariglow Products Co., South Bend, Ind. 
(Dec. 15, 19380.)—Shampoo. 

310,774.—Pair-O-Lipstick Inc., New York, N. Y. 
(Jan. 2, 1931.)—Lip sticks. 

310,867.—Ho-Ro-Co Mfg. Co., St. Louis, Mo. (Dee. 8, 
1930.)—Skin lotion. 

310,782.—Sun Frost Products Co., Wyandotte, Mich. 
(Dec. 18, 1930.)—Skin lotion. 

310,878.—Parke, Davis & Co., Detroit, Mich. (Under 
section 5b of the act of 1905 as amended in 1920. 
Jan. 1, 1896.)—shaving creams. 

310,881, 310,882.—F rank C. Reilly, New York, N. Y. 
(Jan. 5, 1931.)—Toilet preparations. 
310,906.—Charles Adams, New 
(July 1, 1930.)—Extracts. 

310,928.—John Kazimer Szwajkos, doing business as 
Monroe Bottling Works, Rochester, N. Y. (Sept. 1, 
1929.) —Extracts. 

310,999.—Hillyard Chemical Co., St. Joseph, Mo. 
(Apr. 1, 1930.)—Liquid soap. 

311,019.—Paul Peter Mulhens, doing business as Eau 
de Cologne & Parfumerie-Fabrik “Glockengasse No. 
1711’. Gegenuber der Pferdepost Von Ferd. Mulhens, 
Cologne, Germany. (Mar. 7, 1891.)—Toilet prepara- 
tions. 

311.024.—Chocolate Products Co., Chicago, Ill. (Nov. 
1, 1924.) —Extracts. 

311.045.—F red Rupp, doing business as Twin Moun- 
tain Bottling Co., Port Jervis, N. Y. (Nov. 23, 1929.) 
Extracts. 

311,083, 311,084.—Comfort Mfg. Co., Chicago, Ill. 
(Jan. 2, 1931.)—Soaps. 

311,126.—Albert Bernard, doing business as A. F. 
Johns Co., New York, N. Y. (Jan. 11, 1931.)—Sham- 
poo preparation for cleansing the scalp and hair. 

311,155.—Parfumerie Rigaud, Inc., New York, N. Y. 
(Feb. 9, 1931.) —Perfumes. 
311,163.—Societe Anonyme Jean Patou, Paris, 
‘ance. (Dec. 18, 1930.)—-Toilet preparations. 
311,248.—The Shearin Co. Inc., Atlanta, Ga. (Aug. 1, 
30.)—Petroleum Jelly. 
311,264.—Cott’s Beverages, Inc., East Portchester, 
Conn. (Jan. 15, 1931.) —Extracts. 

311,356.—The Armand Co., Des Moines, Ia. (June 23, 
1930.)—Face Powder. 

311,428; 311,430; 1, 2, 4 and 5.—Gabilla, Inc., New 
York, N. Y. Sept. 10, 1910; Toilet soap; July 24, 
1912; perfume, toilet water, talcum powder, face 
powder and dusting powder; July 24, 1912; toilet soap; 
Dec. 8, 1911; perfume; Apr. 28, 1928; perfume, toilet 
water, face powder, talcum powder, dusting powder 
and sachet powder; May 1, 1921; perfume, toilet water, 
face powder, talcum powder, sachet powder and dusting 
powder, respectively. 
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Patents 
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4° P 1,796,499 





, = 

‘ P 1,796,785 

i = m 
83.6 


P 1,796,450 Db 85,857 =~ 8S, 


311,604.—Harry A. Gies, doing business as Havre 
Bottling Works, Havre, Mont. (Feb. 15, 1924.)— 
Extracts. 


Trade Mark Registrations Granted 
(Act of March 19, 1920) 


These registrations are not subject to opposition: 


M281,506.—Korsant, New York, N. Y. 
302,405. Feb. 1929.)—Sunburn oil. 

M281,510.—Kingston Brothers, Murray City, Utah. 
(Serial No. 304,201. May 1, 1910.)—Liquids to be 
used as lotions 

M281,512.—Anti-Gray Co., Los Angeles, Calif. 
(Serial No. 308,348. Mar. 3, 1927.)—Hair tonic and 
color restorer. 

M281,741.—John M. Bensel, Atlantic City, N. J. 
(Serial No. 304,124. Feb. 6, 1930.)—Foot creams and 
lotions. 

M281,754.—Chicago Mail Order Co., Chicago, Ill. 
(Serial No. 298,935. Feb. 4, 1930.)—Tooth Paste. 

M281,760.—Franciscus Antonius Hubertus Maria 
Dobbelmann, Amsterdam, Netherlands. (Serial No. 
300,749. Sept. 9, 1929.)—Toilet preparations. 

M282,119.—Hyman Goldberg, New York, N. Y. 
(Serial No. 310,762. Aug. 26, 1928). Toilet pre- 
parations. 


(Serial No. 


Patents Granted 

Consideration of space prevents our publishing 
numerous claims and specifications connected with 
these Patents. Those interested can secure copies of 
patents by ordering them by number at 10c. each from 
Commissioner of Patents, Washington, D. C. 

1,795,455. Masking Paste. Albert E. Vaughn, 
Los Angeles, Calif. Filed Sept. 11, 1928. Serial No. 
305,320. 5 Claims. (Cl. 134—1). 

1,795,482. Eyelash and Eyebrow Colorer. Julius 
Ehmann, Newark, N. J. Filed Apr. 8, 1929. Serial 
No. 353,317. 2 Claims. (Cl. 132—32.) 

1,796,253. Soap Press. Ruel Anderson Jones, Cov- 
ington, Ky., assignor to R. A. Jones & Company, Inc., 
Covington, Ky., a Corporation of Kentucky. Filed Nov. 
9, 1928. Serial No. 218,209. 23 Claims. (Cl. 25—9.) 

1,796,346. Combination Shaving Brush and Closure 
for Collapsible Tubes. Morris Rudof, Los Angeles, 
Calif. Filed Oct. 15, 1928. Serial No. 312,424. 3 
Claims. (Cl. 15—155.) 

1,796,450. Powder Puff. Thomas E. Gjorup, Chi- 
cago, Ill. Filed July 21, 1928. Serial No. 294,424. 2 
Claims. (Cl. 132—78.5.) 

1,796,477. Compact. Walter Poranski, Chicago, IIl., 
assignor, by mesne assignments, to Saulen Mfg. Co., 
Inc., New York, N. Y., a Corporation of New York. 
Filed Sept. 2, 1927. Serial No. 217,274. 1 Claim. (Cl. 
132—83.) 

1,796,499. Face-Powder Device Providing for a 
Gradual Feed of the Powder. Pierre (dit) Gaston 
Baquey, Colombes, France. Filed Dec. 4, 1928, Serial 

(Continued on Page 116) 
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Grasse Report for April 


From Our Own Correspondent 


HE dullness which habitually descends upon busi- 

ness in the early months of each year could not 

fail, in a period of severe depression such as is 
now upon us, to be more marked and more prolonged 
than usual. Consequently March did not bring any 
improvement in our market, long weakened on every 
hand by the drop in purchases. 

The general revival of business which many had fore- 
told failed to materialize for reasons of all sorts. Such 
few symptoms of betterment as may be apparent in 
certain industries are not supported by that increased 
consumption which is their necessary counterpart. 

As regards our trade, there are still no signs of 
relief in sight and the impression gained by a review 
of the situation is, by and large, not a favorable one, 
but rather one to indicate that the business slump has 
not yet run its course. What is more, all of the prod- 
ucts of our trade depreciate in value from month to 
month, with the result that a drastic cut in all lines of 
production appears likely for the year 1931, unless 
something should come up 
in the meantime to cause 
the tide to turn for the ge 
industry as a whole, on the & 
one hand, and for floral 
culture, on the other. 

Regarding weather con- 
ditions, March was an ex- 
ception to the rule. It was 
no Noah’s ark affair, for, 
outside of two or three 
days of rain that cooled 
the atmosphere and sent the 
mercury to a low of 39° F., 
we have had lovely sunny 
days with the thermometer 
going as high as 66° F. 
The average was about 
50° F. A few good showers would do the crops good, 
however, although up to this writing they are all in a 
fine state of vegetation that promises well for the yield. 

The output of each of these crops is bound to give 
rise to serious problems in the course of the next few 
months, the way out of which will probably be agree- 
able neither to the perfumers nor to the growers. But 
for perhaps one exception, the crops will give a normal 
yield at a time when the factories not only have no 
need of it but are still supplied with large stocks that 
they have not succeeded in selling on account of the 
general slackness of business with the buyers. What 
measures, therefore, are to be adopted so as not to 
injure our flower growing population and at the same 
time not oblige perfumery manufacturers to take on a 
larger stock than they feel the need of? While there 
are rumors purporting to answer this question, they 
only add to the confusion of the growers who view the 
future of floriculture with no little concern. 

The quantities set aside for perfumery purposes at 
the close of the present season will amply suffice, for, 
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to judge by the arrivals, perfumery requirements are 
small. New factory production will not affect the 
market price of the manufactured goods, for which 
demand is weak. 

Mimosa 

The crop proved to be satisfactory and much larger 

than last year’s, owing to the fact that the bushes 
which were partially destroyed in 1928 have commenced 
to bear again. Our factories have dealt little in this 
flower, the yield of concrete turning out rather poorly. 
A marked decline in price will characterize mimosa 
products, the flower having been bought at a lower 
figure this year than last. 

Jonquil 


The numerous plantations started as a result of the 
prices of 60 and 50 francs paid for flowers in 1926 and 
1927 are now yielding full crops and the present crop, 
which will probably exceed normal, will be absorbed 
with difficulty by the perfumery trade. This flower 
sold at 16.50 francs last 
year and we expect the 
price to go lower this year, 
approaching a level that 
might figure at a pre-war 
price of 1.20/1.30 frances 
increased by the coefficient 
of revaluation of the franc 
and the index of wages for 
farm help. A_ price so 
figured would not appear 
to cover the expenses of 
growing the flower so that 





the farm population may 
prefer to abandon their 
plantations again. 


Orange 

This crop is developing normally in places that were 
not struck by the frost of 1928. The crop, in other 
words, is neither ahead nor behind hand at this moment 
The orange trees which were not severely damaged in 
the winter of 1928/29 have again branched out and the 
new branches will bear their first flowers in May. On 
the whole, the crop promises to be much greater than 
the 1930 crop, whose production of concrete and neroli 
oil appears not yet to have been entirely exhausted. It 
is expected that the owners of orange groves will be 
offered an exceedingly low price for their flowers, per- 
haps half of last year’s. Consequently orange products 
will suffer a bad drop which has already made itself 
felt. 

Jasmin 

Although there still remain three and a half months 
before the crop, during which favorable developments 
may alter the situation, this flower awakens more 


doubts than all the others. Views expressed by cer- 
(Continued on Page 114) 
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Synthetics and Derivatives 

oo has been a reasonably active market for 

synthetics and derivatives during the last few 
weeks and while business is still below the desires of 
the sellers, it is fully up to the expectations expressed 
at the time of our last review. The bulk of the orders 
received thus far consists of small lots for immediate 
consumption but inquiries for larger lots are also being 
received with greater frequency and the trade is en- 
couraged with the outlook which is materially better 
than during the earlier months of the year and the 
closing ones of 1930. 

Prices on the whole, have remained very steady with 
little change by either makers or importers. Occasional 
lots of certain bulk items still come into the market 
through second hands and these are an unsettling 
influence, but in general, the trade is in the hands of 
manufacturers and importers who are content to main- 
tain current levels, outwardly at least. 

Anethol is again in a softer position owing to a 
resumption of the easier market in the raw material. 
Geraniol is a shade steadier although the anticipated 
buying by soap interests and others has been somewhat 
below the expected levels. Linalool is easy with only 
moderate inquiry in evidence. Menthol is reasonably 
steady at prevailing quotations. At the same time, 
some importers, apparently desirious of getting cash, 
are selling at levels which are hardly warranted by the 
primary market position. On small lots (less than 
cases) prices are fully maintained, however. 

Vanillin is steady in first hands but there have been 
frequent reports during the last two weeks of offers 
from resellers at below the schedule. They have had 
the effect of slackening business to some extent. The 
same is true of coumarin although in a somewhat 
lesser degree. 

The continued high price of otto of rose has had its 
effect on phenyl ethyl alcohol, certain grades of rhodi- 
nol and other products entering into cheaper rose sub- 
stitutes. These have been active in a small way with 
a large number of orders coming in. Artificial musks 
continue steady with a good demand for ambrette and 
xylol, but less for ketone. Amyl cinnamic aldehyde 
continues highly competitive and ethyl vanillin is also 
in a position where competition has cut into profits 
materially. 

In general, however, the market is in reasonably 
good shape and prices are well maintained. They have 
suffered less than those of essential oils during the 
recent period of declining levels, principally, no doubt, 
because they are largely in the hands of manufactur- 
ers and not so much subject to the whims and the diffi- 
culties of the resellers for whom the last six months 
have been a rather unhappy time. 
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Essential Oils 


D ECLINING prices have been less a feature of the 
operation of the essential oil market during the 
last month than has been the rule for many months 
past. The volume of business has improved to some 
extent and while much of it is still being done at a 
loss, the general tone of the market is somewhat better. 
There has as yet been little real recovery in prices but 
some resistance to continued sharp declines has de- 
veloped during the last few weeks and the average now 
is only slightly below that of last month, a showing 
which is remarkable considering the recent background 
of the market. 

Most interests feel that the bottom has been reached 
on the list as a whole although there are still some oils 
which may fall a little before they begin to show any 
recovery. At the same time, the consensus is that gen- 
erally higher levels are not to be anticipated immedi- 
ately. There will undoubtedly be advances in a large 
number of oils but a spurt which will carry the gen- 
eral market again into high ground is not anticipated 
during the present year. 

Regarding the prospects for business during the next 
few months, opinion is by no means unanimous. It is 
pointed out that some of the large buyers are now 
quite well supplied and while business has generally 
improved, it seems unlikely to be particularly active 
In general, sellers feel that the 
Fall will bring a better demand and possibly somewhat 


during the summer. 


more satisfactory price levels. 

Consumers of floral products have found the market 
more to their liking during the last few weeks and 
there has been some rather modest business done. 
Prices on stocks carried over from last season have 
shown a tendency to weakness owing to the imminence 
of new crops of some items. The result has been a 
ittle more business at slightly lower price levels. Some 
interest was occasioned during the month by the failure 
of one of the large Bulgarian rose distillers but best 
information is that this will have no effect upon the 
market here and very little abroad. 

Citrus oils were featured by a steadier tone in 
emon which advanced just at the close of last month 
on more firmness abroad. The price in New York is a 
ittle higher but has been stationary for about two 
weeks and best informed factors believe that there is 
ittle prospect for any sharp advance in quotations. 
There will be plenty of lemon oil to be had and under 
present conditions, it is difficult to find any reason 
at the moment for a sharp advance. Bergamot is ex- 
ceptionally low in price and some believe that there 
will be an advance due to the activities of the recently 
organized Italian Consortium. Orange continues rather 
soft. Limes is higher for the distilled owing to the 

(Continued on Page 114) 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice ) 


ESSENTIAL 
Almond Bitter, per lb. 


OILS 


$2.75@ 


ee os wine te ase 5.00@ 

Sweet True ..... 51@ 

Apricot Kernel 50@ 
Amber, crude .24@ 

rectified ....... 50@ 
Ambrette, oz. 16.00@ 
Amyris balsamifera 2.20@ 
Angelica Root 32.00@ 

Old om 5 28.00@ 
Anise, tech. a AT@ 

lead free, U.S. P. 4A9@ 
IAPOUCOATIN «once cccs 1.75@ 
Aspic (spike) Spanish T0@ 

WE ita ei. es 80@ 
Balsam Peru ........ 6.00@ 
Balsam, Tolu, per oz. 4.25@ 
NE i head gina cca 50.00@ 
Bay, Porto Rico 2.15@ 

West Indies 2.15@ 
Bergamot ...... 2.45@ 
Birch, sweet N. C.. 1.90@ 

Penn and Conn. 3.00@ 
Birchtar, crude 15@ 
Birchtar, rectified 50@ 
Bois de Rose .... 2a 
Cade, U.S. P. .... 30@ 
ee 75@ 
SN ee wig 3.00@ 
Camphor “white” 19@ 

sassafrassy ee .22@ 
Cananga, Java native 2.15@ 

ar 2.65@ 
Caraway Seed, recti- 

_ | ey see 1.70@ 
Cardamom, Ceylon 20.00@ 
SEED: sc’ a'sn'o-8 00 65.00@ 
Cassia, 80@85 per cent .85@ 

rectified, U.S.-P... 1.10@ 
Cedar leaf ......... 1.00@ 
Cedar Wood ..... A1@ 
er 1.15@ 
ee 7.75@ 
Chamomile ..... (oz.) 3.50@ 
Cherry laurel ....... 12.00@ 
Cinnamon, Ceylon 11.50@ 
Cinnamon, Leaf 2.25@ 
Citronella, Ceylon 50@ 

ee 59G@ 
Cloves Zanzibar 1.80@ 
Cognac ....... 22.00@ 
Copaiba ..... .63@ 
Coriander ...... 5.00@ 
Crotom ....... 1.75@ 
INS cay Bice Wier 2.85@ 
IIR 5a. a es hos ts 7.50@ 
Curacao peels . 5.25@ 
Curcuma ..... 3.00@ 
So 1.35@ 
Dillseed ......... 1.00@ 
OO ee eee 1.45@ 
Erigeron ....... 1.40@ 
Metragon ........ 38.00@ 
Eucalyptus Aus. 

(io 2 ee 37@ 
Fennel, Sweet ...... 1.15@ 
NE a ge 26.00@ 
os os as wie 24.00@ 
Geranium, Rose, 

PEOPIRM occ ccwe 4.25@ 

DO xacascke+ 1.25@ 
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$2.90 
3.20 
.60 
3D 
30 
.60 


2.80 
37.50 
33.00 
Nom. 
03 
1.85 
85 

1.00 


~ 
mem OTcs CO 


THN OI ON 


Spoper 


_ 
too 


wee or 


» 
2.30 


2.95 


bo te 


30.00 


1.25 
1.25 
50 


9.50 
5.00 


15.00 


55 
.65 
2.00 
28.00 
-70 
5.50 
5.00 
3.10 
8.00 


43 
1.30 


4.50 
4.40 


Geranium, cont. 


0 een 16.00@ 
Turkish (Palma 
ND sot ak ees 2.75@ 
On 5.40@ 
Gingergrass ........ 3.00@ 
Grape Fruit ....... 1.15@ 
Guaiac (Wood) . 2.85@ 
I oo hs eens 1.05@ 
INS 5a ap. Were (0z.) 10.00@ 
Peormemint ......... 41.25@ 
TT eee .. 24.00@ 
Juniper Berries, recti- 

NN a ee ene 2.00@ 
Juniper Wood ...... .60@ 
IN a. leat 'n recs eG aN 15.00@ 
Lavender, English 32.00@ 

| er 2.15@ 

ee rere 50@ 
Lemon Italian 95@ 

I ok oie Un pce aisha 80@ 
Lemongrass ........ .65@ 
Limes, distilled ... 10.25@ 

expressed ........ 13.25@ 
RO ck ox vce woes 1.90@ 
Nk ols cuales inde 27.50@ 
Mace, distilled ...... 1.40@ 
PEMUMOPIM gk ocseens 4.75@ 
Marjoram .......... 6.25@ 
CE io iain wing aioe 5.00@ 
BEMPDOMO ocscscsevcs 15@ 
Mustard, genuine ... 10.00@ 

ge) | 1.70@ 
BEN, dic wig dines de 10.00@ 
OC OCT 4.00@ 
Neroli, Bigarade, pure 150.00@ 

Petale, extra ...... 180.00@ 
DEE. ssn dsemon eo 3.45@ 
I ind c's wie wah ob 1.40@ 
PE, go vccivnns 6.50@ 
Orange, bitter ...... 2.70@ 

sweet, W. Indian .. 2.10@ 

DS cikce Sadnnwa 2.20@ 

PE vc nskveues 2.65@ 

oo a 2.15@ 

RG ak a ews ice. — 
Origanum, Spanisl 1.45@ 


Orris Root, concrete 
domestic ..... (0z.) 6.25@ 


foreign ...... (0z.) 6.50@ 
Orris Root, absolute 
PD: sWaveoisw aa 70.00@ 
Orris Liquid ocewaons Se 
RE Pr 8.00@ 
er 5.00@ 
Pennyroyal, American 1.85@ 
FO “cekawsnues 1.15@ 
Pepper black ....... 9.00@ 
Peppermint, natural . 1.90@ 
redistilled ........ 2.10@ 
Petitgrain, So. Amer. 1.45@ 
Re 2.40@ 
PUMOMEO ..nccscccescs 1.90@ 
6 Lee 3.00@ 
Pine needle, Siberia .71@ 
Pinus Sylvestris .... 2.00@ 
Pumilionis ....... 2.20@ 
Rhodium, imitation 2.00@ 
Rose, Bulgaria. .(oz.) 10.00@ 
Rosemary, French ... .52@ 
DE scia en ike o8@ 
ek Aire ai otk 3.15@ 
Ds cane hb wegen 5.00@ 


CO 
_ 
i 


mm CO Ol 
~I— © 
oro 


14.00 


3.50 


00 
80 
12.00 
16.00 


2.20 


7.50 


2.00 
2.00 


215.00 
75.00 


1.60 


10 
30 
40 

75 
.65 
30 


obo tO 


—bor 


8.00 
8.00 


90.00 
25.00 
9.25 
6.00 


2.15 


to ht bo PS 
~ 
ol 


Y 
— 
or 


4.50 
30.00 
.60 
.43 


(See last page of Soap Section for Prices of Soap Materials) 


Oe ee 50.00@ 
Sandalwood, East In- 

Sr eres 8.50@ 9.00 

Australia ..iscses 5.90@ _ 6.60 
Sassafras, natural 1.40@ 2.00 

gs) .29@ 04 
Savin, French ....... 2.35@ 2.60 
pmeake Root ......0.. 9.25@ 11.00 
Spearmint ......... 2.40@ _ 2.65 
RENEE js. ¥c wa erste ents 1.05@ 
3c ka Te 
IN i cou Gehl acetic 3.00@ 3.30 
MG soaks cis pe aree a's 1.75@ 
Thyme, red ........ 90@ = 1.20 

SD. bwesscwd vis 1.05@ 1.55 
WOREOWERT cia venues 8.00@ 10.00 
VOPDOMM occ cseccese 3.75@ 7.00: 
Vetivert, Bourbon 5.50@ ~~ 8.50 

re ae 10.00@ 25.00 

East Indian ...... 30.00@ 

Wine, heavy ........ 1.80@ 2.00 
Wintergreen, Southern 4.00@ 

Penn. and Conn. 7.75@ 8.50 
MORMON ov ccccsss 3.40@ 4.00 
Wormwood ......... S.00@ 8.25 
Ylang-Ylan¢g, Manila 30.00@ 32.00 

BOUTOOR oo ccevccss 5.45@ 9.00 

TERPENELESS OILS 
RN Eo asia chee ied 5.25@ 5.75 
Berwamot ...ccssves 8.25@ 10.00) 
RE IE i ategiiy dig 5.15@ 
Coriander 20.00@ 
SOPRA 2 nce cece 9.00@ 18.50 
ee 9.00@ 10.00 
Lemon Ss eNetigs ine ae as 8.50@ 17.00 
RA, TEE. kw sce enes 62.00@ 
Orange, Sweet ...... 85.00 @ 100.00 

OT eer 90.00@115.00 
POGMOPOIN 600 c cc cwae 5.25@ 6.50 
MOORE Y occ cc vswes 2.50@ 3.75 
see, Clary ...ccess 90.00@ 
Vetivert, Java ...... 35.00@ 
Ylang-Ylang 28.00@ 35.00 


OLEO-RESINS 


Benzoin ........ ; 2.50@ 5.00 
Capsicum, U. S. P. 
WEE va ccar een meee 3.10@ 3.60 
BPOOMONE 6 iccccnes 3.50@ 
RIN seers aa a aise 3.25@ 
Ginger, U. S. P. VIII 3.00@ 
MES gk. ik sc oes 3.25@ 4.60 
DEMIOTOPM «oc cccccccs 1.45@ _ 1.60 
Ge BOGE. ow kcck cies 15.00@ 15.50 
fo —__— 3.25@ 
INE is ford ie Biers) ween 17.00@ 28.00 
WEE i des-we swale 16.50@ 18.00 
Pepper, black ....... 1.00@ 4.60 
Sandalwood ........ 16.00@ 
ee 6.75@ 8.75 
DERIVATIVES AND 
CHEMICALS 
Acetaldehyde 50%... 2.00@ 
Acetophenone ....... 3.15@ 3.50 
Acetyl Iso-eugenol 9.00@ 
maeenel TC SE nc cuss 20.00@ 40.00 
PEM agi odecaoaheck wipi ted 40.00@ 70.00 
TR ie cea 30.00@ 50.00 
pA be a ager are ee 35.00@ 60.00 
Oe ceenhnee eae 25.00@ 50.00 
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1 (so-called) 
» (so-called) 
Amyl Acetate 

Amyl Butyrate 
Amyl Cinnamate 


Amyl Cinnamic Alde- 


hyde 
Amyl Formate ...... 
Amyl Phenyl Acet... 
Amy! Salicylate, dom. 


TORI. <6.b60ceehe«s 
Amyl Valerate ..... 


Anethol 


Anisic Aldehyde, dom. 


foreign 
Benzaldehyde, 
Ps Ry @s 
Benzophenone 
Benzylidenacetone 


ae USP. 


3enzyl Acetate, dom. 
TOON. iis.¥G 6 sees 
3enzyl Aleohol ..... 


Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Iso-eugenol 
Benzyl Propionate ... 
Borneol 
Bornyl Acetate 
3romstyrol 
Butyl Acetate 
Butyl Propionate 
3utraldehyde 
Carvene 
Carvol 
Cinnamic 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
( 
( 
( 
( 


Acid 


‘innamyl Formate 
jitral C. P. 
‘itronellol, dom. 
‘itronellal 
foreign 
‘itronellyl Acetate 
‘oumarin eine 
Cuminic Aldehyde .. 
Dibutylphthalate 

Diethylphthalate 


Dimethyl Anthranilate 


Dimethyl 
none 
Dimethylphthalate 
Diphenylmethane 
Diphenyloxide 
Ethyl Acetate .... 
Ethyl Anthranilate 

Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate . 
Ethyl Vanillin ...... 
Eucalyptol 
Eugenol 
foreign 
Geraniol, dom. 
foreign 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
foreign 


Hydroqui 
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IDS DO Re OO OT OT 


— 


mee DOOD CS 


nw & & 


pmb peed pe 


hom Conoco N cD 


wDMmnmeuwes 


80.00@140.00 
50.00@ 82.00 
77.00 
1105.00 
35.00 
40.00 


1.00 
1.75 


7.50 
2.00 
5.75 


1.45 


00 
00 


bo we 


1.90 
1.50 
t.00 
35 
1.00 
2.00 
2.00 
6.25 
9.00 
3.60 


27.00 


5.50 
2.25 
8.00 


5.00 


5.00 


10.00 


06 
oo 


woe 
7.00 


0 
6.00 


20.00 


1.15 
1.00 
1.00 
6.00 
5.00 
1.00 
12.00 
11.00 
2.40 


Hydratropic Aldehyde 
Hydroxycitronellal 
Indol. C. P. ....(on.) 
Iso-borneo] ...cccccs 
Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
Iso-eugenol, dom. 
foreign 
Iso-safrol 
BMUEOOD  vietie cect 
Linalyl Acetate 90°%. 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate. 
foreign a 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 


Methyl Iso-eugenol 
Methyl Octine Carb. 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 


Ketone 

ONO snc cesci 
Nerolin (ethyl ester) 
Nonyl Acetate 
Octyl Acetate 
Paracresol Acetate 
Paracresol Methyl 

a : 
Paracresol Phenyl 

Acetate 


Phenylacetaldehyde 

RS io ok rian 

imported 

LOO% cece; awe 
Phenylacetic Acid .. 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Butyrate 
Phenylethyl Formate 
Phenylethyl Proprio- 

nate i 
Phenylethyl Valerate 
Phenylpropyl Acetate 
Phenylpropyl Alcohol 
Phenylpropyl Alde- 

of dada owas a 
Rhodinol, dom. 

foreign 
Safrol e- ee 
Santalyl Acetate .. 


Skatol, C. P. (0z.) 
Styralyl Acetate 
Styralyl Alcohol 
Terpineol, C. P. dom. 


imported 
Terpinyl Acetate 
Thymene 
Thymol antag 
Vanillin (clove oil) 
(guaiacol) ” 
Vetiveryl Acetate 
Violet Ketone Alpha 
Beta ata 
Methyl ‘<- 
Yara Yara (methyl 
ester) 


BEANS 


Tonka Beans, Para.. 
Angostura 


Methy!] Heptine Carb. 20.00@ 


8.50@ 
( 



























































25.00@ 


5.50@ 
2.65@ 
2.30@ 
2.65@ 
2.75@ 
3.00@ 
5.00@ 
5.00@ 
1.75@ 
2.15@ 
3.10@ 


10.50@ 
10.00@ 


1.00@ 
3.00@ 


53.00@ 


} 
2.50@ 
2.90@ 
1.85@ 
3.00@ 
1.00@ 
3.75@ 


8.50@ 
100@ 
6.75@ 
1.65@ 
A2@ 
7.00@ 
7.50@ 
2.80@ 
1.50@ 
8 .00@ 
2.00@ 


5.25@ 
(.00@ 


L.00@ 


»9.00@d 


00d 


) 

3.00€@ 
100d 

1.50@ 


16.00@ 
18.00@ 


18.00@ 
20.004 
12.00@ 


9 00d 


00d 
00d 
50@ 
32@ 


Oo Oro 


22.50@ 


9.00@ 


20 00@ 
?20.00@ 


564 
56@ 
I0@ 
25@ 
2.15@ 
5.1 5a 
1.65@ 


21.00@ 


5.00@ 
5.50@ 


5.25@ 


—_ 


50a 


00d 
0d 


27.50 
10.00 


5.00 
3.25 
6.00 
6.00 


3.00 
4.00 


12.00 


6.00 


8.00 


20.00 


00 
00 


10.50 


1.00 
3.00 
5.00 


20.00 


1.00 
4.00 


20.00 
22. 50 


36 


10.00 


8.00 
6.00 


25.00 
10.00 


8.00 
8.00 


Vanilla Beans 


Mexican, whole 4.00@ 
Mexican, cut ...... 3.25@ 


1.20@ 
3.00@ 


Bourbon, whole 
South American 


TINCTURES 
Ambergris ......... 18.00@ 
ID ak nk We keen 1.75@ 
ENS ave xierarks.w eaten 3.00@ 
Be OO. écctcawws 32.00@ 
Orris, root ......... 2.00@ 
Balsain Tolu ....... 1.50@ 
Vanilla 3.00@ 


SOLUBLE RESINS 


Ambrette 
Benzoin 
Castoreum 
Chypre 


18.00@ 
euraea 2.75@ 
Siena 28.00@ 
13.00@ 


Civet ‘ 80.00@ 
er 6.00@ 
Labdanum ......... 6.00@ 
Myrrh .. ccuwee. ‘ae 
CMO TROGE . cc ccccwes 14.00@ 
Olibanum ‘ 3.50@ 
Opoponax .... ic. ae 
Orris Root 7 . 18.00€@ 
Patchouli ; .. 10.00@ 
Peru Balsam ee 
Sandalwood ; 12.00@ 
CUNO. 6 cee as 3.00@ 
Tolu Balsam : 1.50@ 
Vetivert dhaws . 15.00€@ 


CERTIFIED 


Amaranth aed 3.50@ 1.00 
Orange II .. wa 3.50@ 4.00 
Tartrazine .... 38.50@ 1.00 
Ponceau 3R eT a, 7.50 
Ponceau SX ........ 5.00@ 5.25 
Indigo .. oad-ore See ae 
Erythrosine 20.00@ 
Guinea Green B. 15.00@ 

Light Green, S. F. .. 25.00@ 

Fast Green, F. C. F.. 30.00@ 
Yellow, A. B. . ,50@ 
Yellow, O. B. . so 5.50@ 
Sunset Yellow, F.C.F. 3.10@ 3.25 
Naphthol Yellow C... 8.00@ 

SUNDRIES 

Alcohol, Cologne 

spirits per gal. 2.42@ 2.56 
Ambergris black Nominal 

gray , 29 50@ 
Baudruche skins, 

gross 5 1L8.00@ 25.00 
Beaver Castor 8.00@ 12.00 
Castoreum y 20.00@ 
Chalk, precipitated 03%:@ 06% 
Cherry laurel water, 

gal. ‘ l 25@ 

Civet, ounce 3.75@ 1.50 
Clay, English O212@ 03% 
Kaolin 06@ .O8 
Lanolin hydrous 18@ .20 

anhydrous .20@ 23 
Magnesium Stearate. 264 30 
Musk. Cab. pods 

ounce .. ; 22.50@ Nom. 

Cab., grained Nominal 

Tonquin, pods °20.00@ 

Tonquin, gr. 27.00@ 
Orange flower water, 

ES vckaceae 1.50@ 
Petrolatum, white ... 006% @ .08% 
Rose water, gal 1.25@ 
Saponin 1.75@ 
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5.50 
3.50 
2.00 
3.25 


24.00 


5.00 


1.00 


7.00 
7.00 
16.00 
6.00 
12.00 


35.00 


18.00 


16.00 
1.50 
6.00 
25.00 


FOOD COLORS 














Talc., domestic, ton .. 18.00@ 33.00 Orris Root, Verona... .15@ .17 Balsam, Peru ...... 1.65@ 2.00 
ae 35.00@ 40.00 powdered 18@ 55 MN, occ ak 1.10@ 1.35 
ED a chbinvw ages 50.00@ 65.00 Patchouli leaves 25@ ~~ «90 Fir. Canada, gal. .. 12.00@ 12.50 

Zine oxide, U. S. P. . 13%@ _  .15 Peach Kernel meal .. .35@ Oregon, gal 150@ 1.75 

Zinc stearate ....... .24@ .28 Quince seed ........ -75@ 90 F asi Cee ae 

Reseda flowers, powd. 1.50@ 1.65 Guarana teen eeeees 1.15@ 2.15 
CRUDE DRUGS Rhubarb Root, powd. .35@ _ .65 —_ benzoin, Siam .. — 1.50 
a ‘ ew MICO STATOR .ccsces. 12@ ~~ «15 ee 40@ _—.45 

Almond Meal "4 ‘A eas ao 85 Rose leaves, red 1.20@ 1.40 Gum galbanum ..... 105@ 1.15 

Cardamom seed, decort . 5@ ba 5: '50@ Gun saveh ........ 25@ "40 

pane ey ween ‘16@ = 39 Sandalwood chips 45@ .50 Labdanum .......... 3.50@ 5.50 

savenader owers, Se- Vetivert ee 30@ 1 a‘ a er 
TE ero et tea 38@ 55 Violet flowers ...... 3 1.15 Olibanum, tears .... a — 
ordinary ......... .24@ ~~ .30 saa : : a : siftings .......... 12%@ 14 

Orange flowers ..... 40@° 1.00 GUMS AND BALSAMS Styrax ............. 40@ 3.35 

Orris root, Florentine .18@ .22 Balsam Copaiba,S. A. .30@  .384 Venice turpentine, 
powdered .21@ 70 PN -Kasaniackeipene .28@ .o2 | .230@ 


Vanilla Beans 


HE market for Mexicans is firm and the market 

for Bourbons has strengthened quite sharply in 
New York. Mexicans have been firm right along, but 
on Bourbons the firmness was a surprise to many. It 
was said to be due to reports on the next crop, but this 
may be discounted. It is probably due to the fact that 
there has been more buying activity at primary points 
without regard to the size of the next New 
Mexicans are beginning to come into the market but 
without much effect upon the situation which seems to 
be well under control. Best information as to the size 
of the Mexican crop places it at 204,000 to 210,000 
pounds of whole beans and 80,000 to 90,000 pounds 
How- 


crop. 


of cuts, which is materially larger than normal. 
ever, old stocks have been well worked off and the new 
crop is coming into a market not oversupplied. 
Whether it will be possible to sustain the present firm- 
ness throughout is still an open question. 

On Bourbons, estimates of the crop vary widely. 
The high figure seems to be 650 tons, but others report 
down to 400. It is anyone’s guess at present, but there 
seems to be general agreement to the effect that the 
quality may not be up to that of recent years. Sus- 
taining the market in the face of the larger estimate 
would seem impossible. At the lower estimate, steadi- 
ness and a degree of firmness is warranted. Really 
high prices, however, are not greatly to be anticipated, 
excepting in case of some disaster which would mate- 
rially reduce stocks. 


Essential Oils 
(Continued from Page 111) 


scarcity of spot material at the moment but whether 
this can be sustained or not is a question. 

There has been irregularity in seed and spice oils 
with anise and cassia somewhat lower. Calamus has 
also declined to some extent. Cardamom is _ lower. 
Celery has declined. On the other hand, coriander is 
slightly higher on spot and clove has steadied after a 
period of rather unsettled prices. 

Domestic oils have been featured by an advance in 
wormwood which has reacted to an undersupplied spot 
position. Peppermint shows no sign of advancing and 
with the largest buyers well supplied now seems likely 
to remain low for another season, always barring the 
possibility of damage to the crop through adverse 


weather conditions. Wormseed is in better demand 
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from the Western stock remedy houses. Spearmint 
and erigeron are unchanged. Natural sassafras is of- 
fered a little more freely from primary points. 

Miscellaneous oils have been featured by a show of 
firmness in Java citronella which has brought about an 
advance in the local quotation. There have been some 
arrivals of croton which have brought prices down a 
little, although they are still far above the normal 
for this oil. Other have been steadier 
but without material change. 


levels items 


Grasse Report for April 
(Continued from Page 110) 


tain perfumers and brought to our notice are not en- 
couraging to the crop owners. It appears that it is 
planned not to take any of the free flowers and to 


reimburse crop owners who are under contract by 
means of “settlements” which shall be proposed in a 
sum to approximately pay for growing, but not 
gathering the crop. After the loss on this flower 


last year, how will the peasant-growers receive such a 
proposal, if made, and with what results? Certainly a 
solution must be sought, for the perfume industry does 
not seem minded to increase the stock of jasmin prod- 
ucts it already has on hand. 


Lavender 
The 
are no better off than the jasmin growers. 


peasant-growers of lavender in the mountains 
As they 
have to sell their oil at a wretched price, they can 
hardly listen to talk about new plantations nor do they 
seem anxious to replace the old ones. Even the young 
lavender fields are not receiving the care and attention 
usual at this time of year. Small but quite regular 
purchases continue to be made at the present attractive 
prices. 
African Geranium 

It is not yet possible to form an opinion with respect 
to the market outlook for this oil. No demand is 
noticeable and offers are not being made as stocks are 
wanting. The new crop, distillation of which started 
about April 15th, does not show brilliant promise on 
account of the poor condition of the plants in conse- 
quence of too long a summer and the age of the plan- 
tation, some of which have already been uprooted. The 
1931 output will not, in the opinion of distillers, reach 
50 per cent of the 1930 production. 
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Official Report of the Soda Water Flavors 


Manufacturers’ Association 

‘INCE our last month’s report of the activities of the 
J National Manufacturers of Soda Water Flavors As- 
sociation, matters more or less of a routine nature have 
chiefly occupied the attention of the executives of the 
association. The president, Bernard H. Smith, and 
the secretary, Thomas J. Hickey, as well as the other 
officers and members of committees, are constantly on 
the look out for matters pertaining to the interests of 
the members. Anything of a legal nature that effects 
the industry or any one of its members, will be brought 
to the attention of the association immediately. Fed- 
eral as well as state bills that are brought up from 
time to time are carefully watched and steps to protect 
the members best interests taken. Especial attention 
is given to the various state bills which are ever crop- 
ping up. Often the harm these bills can do the indus- 
try is not fully realized by their sponsors. 


Rules for Marking Imported Citrus Oils 


Important regulations for the marking of imported 
citrus oils are laid down in TD 44712, just issued by 
the Treasury Department. Under section 304 of the 
Tariff Act of 1930, articles are required to be marked 
with the country of origin. The Treasury Department 
holds that tins marked “Reggio Calabria” with the 
seal of the Italian government are not properly 
marked under the act because the above wording does 
not indicate the country of origin and neither does 
the seal, being in the Italian language. It is clearly 
laid down in the decision that such oils must be marked 
plainly in English with the name of the country of 
origin or an additional 10 per cent “marking duty” 
will be assessed. 

In the same decision, certain drums of rose oil were 
ordered assessed with the additional “marking duty,” 
they not being properly marked upon arrival. 

The principle laid down in the decision is an im- 
portant one for all importers of citrus oils and since 
it undoubtedly extends to all other oils under para- 
graph 304 of the Tariff Act, it is of importance to 
every importer of raw materials for flavors. 


Lemon and Orange Oil Imports During February 


Imports of lemon oil into the United States during 
the month of February amounted to 18,750 pounds 
valued at $10,966. Orange oil imports amounted to 
12,557 pounds valued at $23,618. 
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Convention Program of F. E. M. A. 


HE program for the annual convention of the Fla- 

voring Extracts Manufacturers’ Association, to be 
held in Cleveland, May 20, 21, and 22, has been prac- 
tically completed. Under the capable and energetic 
direction of Wilbur H. Hyde of The Abner Royce Co., 
and Bernard H. Smith of Virginia Dare Extract Co., 
a worthwhile program of entertainment and business 
has been provided which ranks with the best of former 
meetings. 

The convention will open Wednesday morning with 
the roll call, address of president E. L. Brendlinger, 
and the reports of various standing committees and of 
the officers. At this session, Dr. Alexander Katz of 
Florasynth Laboratories, New York, will speak on the 
“Distillation of Terpeneless Oils,” while A. D. Arm- 
strong, secretary of Fritzsche Brothers, Inc., New 
York, will present a “Survey of the Essential Oil Mar- 
kets” for the year. 

The afternoon of the first day will be devoted to the 
annual golf tournament. For those who do not play 
golf, a sightseeing tour of Cleveland and a boat trip 
and water sports on Lake Erie will be provided. 

An innovation for the second day of the convention 
will be two business sessions. The morning will be 
devoted to the Report of the Research Committee of 
which Frank L. Beggs of Styron-Beggs Co., Newark, 
O., is chairman. As a part of this report a review on 
the “Effect of Light and Heat on Flavors” will be pre- 
sented by C. E. Purcell of Joseph Burnett Co., Boston. 
The result of other research work on flavors will also 
be presented in the course of this important report. 
In addition, Col. Amos W. W. Woodcock, Commissioner 
of Prohibition, and Dr. James M. Doran, Commissioner 
of Industrial Alcohol, will be present at this session 
and will discuss the alcohol situation from the stand- 
point of the manufacturer of flavoring extracts. 

After luncheon there will be an address by Edwin 
B. George, Chief of the Marketing Service Division of 
the U. S. Department of Commerce and a talk on gen- 
eral business conditions by Prof. W. C. Weidler, head 
of the Department of Economics of Ohio State Uni- 
versity. Prof. R. M. Washburn will discuss “Flavor- 
ing Ice Cream” and Charles A. Glabeau, editor of the 
Baker’s Weekly will talk on “Flavoring Bakery Prod- 
ucts.” 

The annual banquet will be held on Thursday eve- 
ning. A surprise in the way of a speaker of national 
reputation awaits the members and guests on this oc- 
casion. 

The convention will close on Friday with the usual 
executive session for active members only, at which 
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some of the most important problems of the industry 
will be considered and action taken affecting the asso- 
ciation’s action on some of these questions. 
Preliminary reports indicate that the attendance at 
the meeting will probably set a new record. Reserva- 
tions are now being made by Mr. Hyde and those who 


expect to attend are urged to send in their reservations 
at the earliest possible moment. 





In this department will be found matters of interest con 
tained in FepeRAL AND STATE official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, soaps, 
etc It is advisable also to look at our WASHING CON 
CORRESPONDENCB, SOAP SEcTION, and other departments 
for further information. 


Pure Food and Drug Notes ee 


aime 


Notices of Judgments Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
Among the Notices of Judgments given under the 
Federal Food and Drugs Act, Nos. 17401 to 17525, 
inclusive, sent out recently by the United States De 
partment of Agriculture, Washington, D. C., there 
was one case of adulteration and misbranding of 

vanilla extract, No. 17524. 


K. kk. M. A. Active in Protecting 
Industry from Injurious Bills 


N interesting statement on the work of the Legisla- 
/ tive Committee of the Flavoring Extract Manu- 
facturers’ Association has been prepared by President 
Brendlinger who reports that the committee has been 
most active for several months. In addition to the 
National Congress, practically all of the legislatures 
of the individual States have been in session and while 
there were few bills introduced at Washington that 
affect the industry there were many in the State legis- 
latures which necessitated attention and action to 
protect the interests of the flavoring manufacturers, 
and this was taken. A full report on this feature will 
be rendered at the convention in Cleveland in May. 

President Brendlinger states it has been necessary 
this year, on account of the extremely large number 
of bills introduced in so many different legislatures in 
various sections to call on the entire membership of 
the Executive Committee to assist in the work, as the 
Legislative Committee has been swamped. Many of 
the bills are still pending. These are having the closest 
attention. 

A meeting of the Executive Committee of the Flavor- 
ing Extract Association was held at the Hollenden 
Hotel, Cleveland, Ohio, on Friday, April 17. At this 
meeting final arrangements were made for the annual 
convention to be held at Cleveland May 20, 21 and 22. 


Cocoa-Chocolate Makers Elect Officers 
Routine business and the election of -officers for the 
ensuing year composed the program of the annual 
meeting held March 23 of the Association of Cocoa 
and Chocolate Manufacturers of the United States in 
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New York City. The officers elected were: President, 
William F. R. Murrie, president of Hershey Chocolate 
Co.; vice-president, Stephen P. Goble, vice-president 
Rockwood & Co.; treasurer, Marvin J. Dodd, secretary 
of the Hooten Cocoa Co.; secretary, Clive C. Day, vice- 
president of Swiss Chocolates Co., and executive com- 
mittee, William K. Wallbridge, president of Swiss 
Chocolates Co.; Ernest Fieux, president of Runkel 
Bros., Inc.; John A. Bachman, president of the Bach- 
man Chocolate Manufacturing Co.; A. H. W. dePerrot, 
president of the Wilbur-Suchard Chocolate Co., and 
Alex W. Moffatt, vice-president of Walter Baker & Co. 


Patents Granted 
(Continued from Page 109) 


No. 323,683, and in Luxemburg Dec. 14, 1927. 4 
Claims. (Cl. 132—82.) 

1,796,785.—Cap for Collapsible Tubes. Robert Hard- 
ing, Jr., Bayonne, N. J. Filed Oct. 19, 1925. Serial 
No. 63,219. 5 Claims. (Cl, 221—60.) 

1,796,963. Vanity Case. Isaac Rosenhaft and Israel 
Herskowitz, New York, N. Y. Filed Oct. 2, 1928. 
Serial No. 309,752. 7 Claims. (Cl. 132—83.) 

1,797,152. Collapsible Tube. Frank J. Lynch, Hill- 
side, N. J., assignor to Pinaud, Inc., New York, N. Y., a 
Corporation of New York. Filed Mar. 29, 1930. 
Serial No. 439,992. 4 Claims. (Cl. 221—60.) 

1,797,418. Method of Attaching Lead Spouts. John 
M. Hothersall, Brooklyn, N. Y. Filed Mar. 6, 1924. 
Serial No. 697,354. 2 Claims. (Cl. 78—81.) 

1,797,549. Vanity Box. Walter A. Goertz, East 
Orange, N. J., assignor to August Goertz & Co., Inc., a 
Corporation of New Jersey. Filed Oct. 18, 1929. 
Serial No. 400,578. 6 Claims. (Cl. 132-—83.) 

1,797,686. Dispensing Attachment for Collapsible 
Tubes. Mazie B. Homer, Baltimore, Md. Filed Apr. 
29, 1930. Serial No. 448,189. 3 Claims. (Cl. 221 

60). 

1,797,694. Microtome. Harvey N. Ott, Buffalo, 
N. Y., assignor to Spencer Lens Company, Buffalo, 
N. Y. Filed Aug. 29, 1929. Serial No. 389,189. 30 
Claims. (Cl. 88—40.) 

1,798,075. Cleaning and Polishing Compound. 
James G. Fancy, Fort Meade, Fla. Filed Mar. 8, 1928. 
Serial No. 260,248. 2 Claims. (Cl. 87—5.) 

1,799,197. Closure. Rudolph J. Simonek, New York, 
N. Y., assignor to Dennis King, Great Neck, N. Y. 
Filed Sept. 19, 1928. Serial No. 306,810. 2 Claims. 
Cl. 223 60.) 

1,799,496. Process of Saponifying Fats and Oils. 
Cleme - Bergell, Berlin-Zehlendorf, Germany. Filed 
Mar. 21, 1928, Serial No. 263,579, and in Germany Aug. 
9, aaa 1 Claim. (Cl. 87—16.) 

1,799,524. Lip-Stick Mold. Gomar Morgan, Des 
Moines, ell Assignor to The Armand Company, Des 
Moines, Iowa. Filed Aug. 15, 1928. Serial No. 299,- 
684. 1 Claim. (Cl. 18—42.) 


Designs Patented 


83,641. Bottle. George Panopulo, New York, N. Y. 
assignor to Pinaud Incorporated, New York, N. Y., a 
Corporation of New York. Filed May 21, 1930. Serial 
No. 35,718. Term of patent 14 years. 

83,857. Bottle Cap. Truman Huffman, Hartford, 
Conn., assignor to Colt’s Patent Fire Arms Manufac- 
turing Co., Hartford, Conn., a Corporation of Con- 
necticut. Filed Nov. 15, 1930. Serial No. 37,667. 
Term of patent 14 years. 

83,880. Toilet-Accessories Container. Andrew Gra- 
ham ee Attleboro, Mass. Filed May 28, 1930. 
Serial No. 35,823. Term of patent 7 years. 
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Oap In 


\ction of Fatty Acids on Metals 

N the manufacture of soap from fatty acids, whether 

from “stearine,” “oleine” (red oil), or from fatty 
acids prepared by the Twitchell, autoclave, or other 
process, the usual practice is to first introduce the 
alkali (caustic or carbonate) solution into the pan, 
and then add the molten fatty acids thereto, so that if 
care is used, the fatty acids should not come in con- 
tact with the metal. During manufacture of the fatty 
acids, however, especially by the autoclave method, 
contact with’ metal is inevitable, and some work on 
the subject of corrosion of metals by fatty acids re- 
cently communicated to the German Chemical Society 
by Lederer is, therefore, of considerable interest, par- 





ticularly in view of the bad effects traces of metallic 
soaps are known to have, by acting as catalysts in pro- 
moting oxidation, in darkening the color of soaps and 
the development of rancidity. 

Plates of technically pure copper and aluminium 
were suspended for over 1,000 hours in an auto- 
clave in which peanut oil was being hydrolyzed at 
188° C. under a pressure of 12 atmospheres, and 
under this treatment the copper lost 0.009 grm. per 
sq. m. per hour, and the aluminium 0.042 grm. per 
sq. m. per hour, whence it is concluded that under nor- 
mal working conditions with a copper autoclave of the 
usual size (total surface about 16 sq. m.) the fatty 
acids produced will contain about 0.00004 per cent cop- 
per, or with an aluminium autoclave, about 0.0002 per 
cent aluminium. An experiment with a nickel plate 
suspended for two hours at 190° C. in a bath of mo- 
tionless commercial stearic acid, m.p. 56° C., showed a 
much greater corrosion, 0.63 gm. of nickel being dis- 
solved per sq. m. per hour. 

A further investigation on the effect of exposure 
to sunlight (eight hours) or ultra-violet light (two 
hours) of fatty acids contaminated with copper, iron, 
nickel, manganese, zinc, aluminium, and lead, shows 
that only when the amount of iron reached 0.04 per 
cent, which is much above the normal, was there any 
darkening in color, whilst with a similar amount of 
copper the color became paler on exposure. 

These results are rather in conflict with those of 
Witka reported in the Seifenseider Zeitung a year 01 
two ago, who, experimenting on soaps, found that even 
traces of metal had a very marked effect in causing 
discoloration of the soap.—Perf. & Essential Oil Ree- 
ord, Vol. 21, No. 2, pp. 68-69. 


Expensive 
The egotist laughs at the expense of others.—The 


Silent Partner. 
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Norwegian Whaling Notes 
RECORD catch for 13 days has been reported by 
“Kosmos,” a total of 27,000 barrels or an average 

of about 2,000 barrels a day, the highest known in 
whaling history. Restriction of whaling activities next 
season still continues to be a much discussed question. 
Some firms have already announced curtailment. 

The market situation in whale oil is rather dull with 
some oil for this season still unsold. In late February, 
1,395,000 barrels had been sold at an approximate 
value of $27,531,900. Various rumors that Russia 
might purchase 250,000 to 300,000 barrels have not 
been confirmed, but it will prove a great stimulus to 
the outlook for next season. 

Production of whale oil by Norwegian companies up 
to February 22 was 1,925,050 barrels as compared with 
1,324,050 barrels produced up to the same date of last 


season. 


Rules for Marking Palm Oil 


Regulations for the marking of imported palm oil 
have been laid down in T. D. 44671, recently issued 
by the Treasury Department. Under section 304 of 
the Tariff Act of 1930 articles are required to be 
marked with the country of origin. Following this 
practice it was held that casks and drums of palm oil 
should be marked to indicate the country of origin. 
As this applies to all other oils imported it is of 
importance to every importer of raw materials for 


soaps. 


Protest on Soap 


Standard Chemical Products, Inc., New York, in 
protests 385285-G, etc., claimed that soap classified 
at 35 per cent ad valorem under paragraph 56, of the 
Tariff Act of 1922, should be returned for duty at 15 
per cent under paragraph 82. 

Justice J. McClelland, in T. D. 15470, upheld the 
claim in accordance with stipulation of counsel and on 
the authority of Abstract 13399. 


Russia Exporting Quantities of Glycerin 
Exports of “glycerin and glycerin lye” from Russia 
during the fiscal year ended September 30, 1930, totaled 
1,377 metric tons ($581,000), as compared with 4,344 
metric tons ($594,000) during the preceding fiscal year. 
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Cleansing Action of Soap 


Emulsification an Important Part of the 


Detergent Action of Soaps. 


by Eugene Schuck 


HE cleansing action of soap and the cause of its 
T detergent qualities has never been convincingly 

explained and although a good many theories 
have been advanced by scientists from 
time to time it is still a matter of con- 
jecture whether any one of them has hit 
upon the truth. We know however at 
least some fundamental principles, which 
may be contributory to the cleansing 
power of soap solutions and it is the 
purpose of this article to consider the 
most important of these. 

A good deal has been written in scientific 
literature about the subject during the 
last decade and the following classification 
of the advanced theories may be consid- 
ered the consequence of a considerable amount of 
research work: 

1. The theory of hydrolysis and its relative conse- 
quence to the detergent action of soap solutions. 

2. Krafft’s colloidal-chemical theory. 

3. The Emulsion theory. 

4. Donnan’s Emulsion theory (lowering of surface 
tension and capillary adsorption of colloids). 

5. Spring’s Theory of hydrolysis with following 
adsorption. 

6. Falck’s Swelling and Emulsion theory. 

It is not the intention of the writer to take up point 
by point the different theories as classified above, but 
rather pick out certain characteristic interpretations 
of theories as they were advanced by the originators. 

There can be no doubt that a great many of the 
theories which have been put forth from time to time, 
are based upon the occurence of hydrolysis of the soap 
solution. However it would go too far to attribute the 
entire detergent action of soap solutions to hydrolysis, 
in spite of the fact that this idea originated first with 
Berzelius and was later on also fostered by Kolbe. 

Soap in aqueous solution undergoes “hydrolysis” 
which broadly expressed means a _ dissociation or 
splitting up into fatty acids and free alkali. The 
former consequently unite with a second molecule of 
undecomposed soap into an acid soap. The following 
equations express the reaction. The letter “R” is 
used to indicate the fatty acid radical. 

NaR + H:O = NaOH+ HR 
NaR + HR = NaR-HR 

The theory of Berzelius and Kolbe, and strange to 
say also expressed in comparatively late editions of 
books on organic chemistry, consists in the supposition 
that the free alkali, liberated by the dissociation of the 
soap solution, saponifies with fatty particles contained 
on or in the soiled objects to be washed, while the soap 
foam, enveloping the dirty particles, only contributes 
to eliminate it. 

This theory however has been proven a fallacy 
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because it is hardly conceivable that the comparatively 
small quantity of free alkali, obtained by hydrolysis 
from the highly aqueous soap solution, could saponify 
the glycerides contained in the dirt 
particles and especially does this seem 
improbable in view of the fact that there 
is nothing to prevent this free alkali from 
reuniting with the fatty acids, liberated 
by hydrolysis, or for that matter with the 
acid soap. Considering the fact that the 
soap solution is very highly diluted and 
the quantity of free alkali liberated by 
dissociation of the soap solution so small 
and considering further the fact that the 
soap solution has a tendency of continued 
hydrolysis, it may safely be assumed that 
a chemical action between the free alkali and the fatty 
particles in the soiled objects is highly improbable. 

There is still another reason which disproves the 
theory of saponification between the alkali obtained 
by hydrolysis of the soap solution and fatty particles 
in the soiled objects; namely, the fact that solutions 
of soap not alone remove stains from fats of animal 
or vegetable origin, but also those caused by mineral 
oils, which as every one knows are unsaponifiable. 

According to Krafft’s theory, the cleansing action 
of the soap solution is based upon the fact, that both 
the acid salts and alkali, liberated by hydrolysis, 
exist in separate units and are as such effective partly 
by the physical property of emulsification and by 
the purely chemical dissolving action of the above 
mentioned agencies. In other words, soaps, easily 
soluble in cold water and hydrolysing fairly rapidly, 
have great cleansing qualities, while on the other hand, 
soaps, which can only be brought into perfect solution 
by heating, dissociate into acid salts (palmitates and 
stearates), insoluble in cold water, and have therefore 
very poor detergent qualities in solutions of low 
temperature. 

Importance of Emulsification 


Donnan and Quinke stress the importance of the 
emulsifying properties of soap solutions and their ac- 
companying cleansing action. The emulsification theory 
dispenses with the idea that the hydrolysis of the soap 
solution has anything to do with the cleaning action, not 
even as a contributory factor. To these sponsors of the 
emulsion theory (lowering of the surface tension and 
capillary adsorption of colloids) may be added the 
opinion of F. W. Smithers, author of circular No. 383 
of the Bureau of Standards, which coincides so per- 
fectly with the advocates of the emulsion theory and 
which cannot be expressed more clearly to the layman, 
that the writer takes the liberty of quoting him verbally: 

“Dirt can be removed if a film of liquid can be 
forced between it and the fabric or other material. 
Obviously, the ability of the solution to readily wet the 
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fabric, and the foreign matter is of major importance. 
Drops of pure water assume a spherical shape and are 
slowly absorbed by fabrics; the surface of the water 
acts as if it consisted of an extremely thin elastic 
skin. The force which causes a volume of liquid to 
take a form with the least surface area (a globe or 
sphere) is known as surface tension. Solutions of low- 
surface tension will wet surfaces with which they come 
in contact more readily than will solutions of high- 
surface tension. Soap is the most effective agent for 
lowering the surface tension (breaking or weakening 
the surface skin) of water, and so increasing the 
wetting power of the solution. 

“When a fatty oil and water are shaken together, the 
oil is distributed through the water in the form of 
small drops; after standing, the oil and water rapidly 
separate into two distinct layers. When the water is 
replaced with a soap solution the oil is distributed or 
dispersed throughout the solution in form of a fine 
suspension; the ‘milky’ solution is known as an emul- 
sion. In the latter case the drops of oil are so small 
that it takes them a long time to coalesce to larger 
drops and separate out. The property of soap solutions 
and alkaline solutions to produce emulsions with oils 
or fats is known as emulsification and is one of the 
properties which enables them to remove grease and 
oil.” 

The cleaning action of soap or its detergent power 
cannot be measured by any satisfactory test. The 
large consumers of soap must therefore be guided by 
specifications based on chemical analysis, which guar- 
antee to them at least the suitability of it for certain 
purposes. 


Use of Borax in and with Soap 


Reference has already been made in these columns 
to the acid nature of borax and to the fact that unless 
suitable precautions are taken, such as addition of 
alkali, the incorporation of borax in a neutral soap is 
likely to cause rancidity, owing to the displacement of 
fatty acids. Borax has, however, many useful prop- 
erties, acting as a cleanser, antiseptic, and water sof- 
tener, so that in addition to its use as an ingredient of 
soaps and soap powders, it has been recommended as 
a substitute for soap in certain cases, such as washing 
colored cotton goods, and as a means for removing tea, 
coffee or fruit stains from table linen. 

With regard to the water softening qualities of borax, 
‘alcium borate is fairly readily soluble in water, and 
the softening action at the ordinary temperature ap- 
pears to be but slight. When the temperature is 
raised to 120° F. or over, however, a very marked 
reduction in the hardness takes place, provided a suit- 
able quantity of borax is used. Thus when a London 
water having 14° of total hardness was warmed to 
120° F. with 0.1 per cent of crystallized borax, the 
total hardness was reduced to 8.5°, at 140° F. the total 
hardness fell to 5°, and at 185° F. to 3.8 A concen- 
tration of 0.1 per cent borax was found to give the 
best results for this particular water, being much bet- 
ter than 0.05 per cent, and slightly better than 0.2 per 
cent.—Perf. & Essential Oil Record, Vol. 21, No. 2, 
p. 68. 
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Soaps Made From Animal Fats 


T is sometimes a matter of importance to be able 
to distinguish between soaps made from animal and 

from vegetable fats, as in cases where religious prin- 
ciples are involved, and a paper read before the Society 
of Public Analysts recently by Messrs. Bolton and 
Williams appears likely to be of assistance in what is 
sometimes a rather difficult analytical problem. In 
this paper figures were given for the iodine values of 
the unsaponifiable matter separated from various fats 
and oils, determined by the use of Rosenmund and 
Kuhngenn’s pyridine sulphate dibromide reagent, and 
it is shown that while for animal fats and coconut and 
palm kernel oils this value lies between 64 and 70, for 
vegetable fats such as palm, mowrah and dhupa fat, 
and most vegetable oils, this value ranges from 117 
to 124, olive oil being exceptional, with an iodine 
value for its unsaponifiable matter of 197-206. If, 
therefore, the unsaponifiable matter from a soap has 
an iodine value of less than 100 (unless fish or ma- 
rine animal oils are present) this must be due to the 
presence of either coconut or palm kernel oil, or some 
animal fat, or both, and as the amount of coconut or 
palm kernel oil can be readily determined by other 
methods, and its effect on the iodine value of the un- 
saponifiable matter from the soap calculated, the pres- 
ence of animal fat will be revealed, and its amount may 
be estimated. 

The process should also be of considerable value in 
ascertaining the genuineness of a soap reputed to be 
made entirely from olive oil, as although such adul- 
terants as peanut, coconut, or 
readily be found, there has not hitherto been any 
satisfactory method by which tea seed oil could be de- 
tected.—Perf. & Essential Oil Record, Vol. 20, No. 18, 
p. 507. 
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Protest on Powdered Soap 

Julius Anghel et al., New York, claimed, protest 
365587-G, etc., that soap classified as a toilet prepara- 
tion at 75 per cent ad valorem under paragraph 62 of 
the Tariff Act of 1922 was dutiable as “all other soap” 
under paragraph 82 at 15 per cent. 

Justice J. McClelland, in T.D. 14427, upheld the claim 
on the record presented, consisting of testimony that 
the commodity was a hygienic soap to be used on any 
part of the body, and the report of the analyst who 
found it to be powdered soap. United States v. Yardley 
(16 Ct. Cust. Appls. 499, T.D. 43226) was quoted. 


Protest on Toilet Soap 

In protest 426029-G, Paul Sapart, New York, claimed 
that merchandise classified as toilet soap at 30 per 
cent ad valorem under paragraph 82 of the Tariff 
Act of 1922 should be returned for duty as laundry 
soap at 15 per cent under the same paragraph. 

Since the samples submitted bore the imprint, “re- 
moves body odor” and also since the size and shape of 
the cakes indicate that they are adaptable for use as 
a toilet soap, Justice J. McClelland, in T.D. 14432, held 
that the classification at 30 per cent was correct. 
United States v. International Forwarding Co. (18 
C.C.P.A. 27, T.D. 44001) was cited. 
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Soap Materials Market 


Tallow 


During the period the market advanced, then re- 
ceded and is at this writing firm and apparently headed 
for another advance. Offerings of tallow are light 
while demand continues steady; tallow after all is one 
of cheapest raw this reason there 
seems little possibility of a drastic decline. 


materials, so for 


City Extra grade tallow is held at 4%c loose New 
York and the choice grade at 5%c. Good House grease 
is priced at 4%c per pound loose; No. 2 tallow at 4%c 
per pound. 

Producers in the Middle-West are well booked ahead 
and are quoting 5c per pound loose f.o.b. Chicago for 
Prime Packers’ tallow. 


E. H. FREY. 


\ egetable Oils 


After some heavy trading, the coconut oil market has 
again quieted down to regular routine trading and 
prices have declined from the high levels reached dur- 
ing the early part of March. Most buyers seem well 
covered for nearby requirements and the demand in the 
market now is mostly for future shipments. However, 
importers are somewhat reluctant to go very far ahead 
at present levels as the copra market continues steady 
and arrivals are still comparatively small. There is a 
good demand for acidulated coconut oil soap stock but 
offerings are not very plentiful as production is light. 

Crude cottonseed oil is holding steady in the South 
and offerings are not large. Crude corn oil has eased 
off fractionally to 6%e¢ lb. f.o.b. Mid-West mills but 
demand has been small. There has been some very 
heavy trading lately in domestic soy bean oil,—a good 
deal of this oil is reported to have gone for refining and 
as a result, practically all the surplus stocks have been 
taken off the market. 

Palm oils abroad are steady and offerings, especially 
of the soft small for forward 
Stocks of palm oils here are very small. 


oils, are shipments. 
Sulphur olive 
oil foots and also commercial denatured olive oil con- 
tinue about unchanged from our last review with foots 
at 5%c lb. and commercial olive oil at around 75c per 
gallon f.o.b. cars New York for April/July shipments 
from Europe. 


A. H. HORNER. 


Industrial Chemicals 


The market has been quiet and steady throughout 
the month. Business has not been active locally, al- 
though it is reported that the volume of goods deliv- 
ered against standing contracts has been greater than 
was anticipated earlier in the season. Prices hold at 
the levels established following the recent 
ment Other chemical prices 
are steady, but the amount of business being done is 
casual. 


disagree- 


among manufacturers. 
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Other Soap Materials 

The market has been quiet. Starches have held 
quite steady. Some forward reaction in oils has been 
reported and glycerine too has been steadier than was 
anticipated. Rosin has advanced sharply in the darker 
grades, but the paler qualities are holding at approxi- 
mately the levels which prevailed at the time of our 
last review. 


Soap Materials 


Tallow and Grease 


Tallow, New York, Extra 4%c. Edible, New York, 
6c. Yellow Grease, New York, 3%c. White Grease, 
New York, 3%c. 

Rosin, New York, December 15, 1930. 

Common to good. ..$4.75 x 


6.20 
9.00 
6.25 
Starch, pearl, per 100 lbs. 
Starch, me Apis 
Stearic acid, single pressed, per lb. .. 
Stearic acid, double pressed, per Ib... 


powdered, per 100 


Stearic acid, triple pressed, per lb... 
per lb. ; 14 
10%@ .10% 


Glycerine, C. P., 
Dynamite 
Soap, lye, crude 80 per cent, loose 

por iD... 06 @ 
Saponification, per lb. 09 @ 


06% 
09% 


No. 1, 
Castor, No. 3, 
Coconut, Ceylon, Dom., per Ib. 
Corn, crude, per lb. 

Cotton, crude, per lb. f. 0. b., | 067% @ 
Cotton, refined, per lb., New York Nominal 
Olive, denatured, per gal. 78 @ 
Olive Foots, prime green, per lb. 05% @ 
Palm, Lagos, per lb. .054%@ 
Pe Pee 6 ais renbiow tea 05 @ 
Polen, BOPO, BOF Gi. osiccsccriins 06 @ 
Peanut, crude, per lb. pile ie 09% @ 
Peanut, lb. 12 @ 
Soya Beans, per 07% @ 


per lb. 12 @ 
11% @ 
06% @ 
.08%@ 


Castor, 
per lb. 


refined, per 


09% 
Chemicals 


66.00 
60.00 


@71.00 
@65.00 


Borax crystals, per ton 

Borax, granular, per ton 

Potash Caustic, 88@92 
lb., N. Y. 

Salt, common, fine, per 

Soda ash, 58 per cent, per 100 lbs... 

Soda Caustic, 76 per cent, 100 Ibs. 


per cent, per 

064%@ 06% 
ton 12.00 @14.00 
1.344%@ 2.11 
2.50 @ 3.59 
11.00 @12.50 
15.50 @16.50 


Sulphuric acid, 60 degrees, per ton 

Sulphuric acid, 66 degrees, per ton 

Zine, oxide, American, lead free, per 
06%@ 06% 
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